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Social-Media-

Influencer 

Individuals that 

• produce content, 

• post regular on social 

media, 

• get reputation for their 

knowledge and expertise 

in a niche, 

• generate large followings 

and influence purchases, 

views or behaviors.  

 

Source: pexels/fauxels. 
Copyright: Canva. 



Digital 2019: Global Use 

Source: Digital 2019 by Hootsuite and we are social, own representation 
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Source: Digital 2019 by Hootsuite and we are social, own representation. 



Impact of influencer marketing 

Source: Studie pwc – Zwischen Entertainer und Werber – Wie Influencer unser Kaufverhalten beeinflussen. 



PRO BONO CAMPAIGN 

YouTuber x MISEREOR  
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Copyright: MISEREOR 

Silvi Carlsson 

CatyCake 



Campaign Langingpage 

Please find YouTube-Videos, reports and 

further information on the campaign 

landingpage: 

www.misereor.de/rio 



Pro Bono Campaign: Output 

Raised awareness and attention for the situation 

of disadvantaged children 

Authentic voices from the global south are heard  

YouTubers called for support  

Motivate for dialogue about development issues 

 increased traffic on the projects landingpage 

Campaign Impressions: around 1.600.000 



Initiative „Entwicklung wirkt“ 

Copyright: Dominik Butzmann 



Corporate  

Influencer 

Employees of an 

organization who 

provide insights into 

their work via 

personal social 

media channels.  

 

Source: pexels/fauxels. 



Source: Screenshot Twitter. 



Source: Screenshot Instagram/misereor. 

Instagram Takeover 



#thankyou 


