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1. Nic Newman, Richard Fletcher, Antonis Kalogeropoulos, David
A. L. Levy, Rasmus Kleis Nielsen (eds.): Reuters Institute
digital news report 2017. Oxford: Reuters Institute for the
Study of Journalism, 2017, 133 p.

A selection of new publications
at the CAMECO literature database
Particularly commendable guides, handbooks and other
remarkable publications are shaded in grey.

"The report is based on a survey of more than 70,000 people in 36 markets, along with
additional qualitative research, which together make it the most comprehensive ongoing
comparative study of news consumption in the world. A key focus remains in Europe
where we have added Slovakia, Croatia, and Romania for the first time – but we have
also added four markets in Asia (Taiwan, Hong Kong, Malaysia, and Singapore) along
with three additional Latin American countries (Argentina, Chile, and Mexico) ... In
particular we have focused on two areas: (1) the extent to which people are prepared to
pay for news or the different ways journalism might be funded in the future, and (2)
understanding more about some of the drivers of low, and in some cases declining, trust
in the media. For the first time we’ve attempted to measure and visualise relative levels
of media polarisation across countries and identify a link between media polarisation and
trust. Another focus has been on the media’s relationship with platforms – in particular
how news is discovered and consumed within distributed environments such as social
media, search, and online aggregators." (foreword)
https://reutersinstitute.politics.ox.ac.uk/sites/default/files/Digital%20News%20Report%20
2017%20web_0.pdf

Compiled by Christoph Dietz, Catholic Media Council (CAMECO),
Aachen, Germany, christoph.dietz@cameco.org
See our online database for further publications:
http://www.cameco.org/en/library.
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2. Juliano Spyer: Social media in emergent Brazil: how the
internet affects social change. London: UCL Press; University
College London, 2017, xviii, 240 p.

> Conflicts, Media & Peacebuilding p. 8
> Democracy, Governance & Media,
Political Communication p. 10

"Based on 15 months of ethnographic research, this book aims to understand why lowincome Brazilians have invested so much of their time and money in learning about social
media. Juliano Spyer explores this question from a number of perspectives, including
education, relationships, work and politics. He argues the use of social media reflects
contradictory values. Low-income Brazilians embrace social media to display literacy and
upward mobility, but the same technology also strengthens traditional networks of
support that conflict with individualism." (back cover)
http://discovery.ucl.ac.uk/10025054/1/Social-Media-in-Emergent-Brazil.pdf
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3. Social media in Afghanistan: users and engagement.
Arcata, Calif.: Internews, 2017, 74 p.

> Gender & Media p. 23
> Journalism & Journalism Education p. 24

"Access to and use of internet in Afghanistan has grown in the past decade to reach
approximately 12% of the population. Social media penetration has followed the same
course, challenging traditional media platforms and providing new platforms for public
discourse. Social media carries the expectations of propagating change in Afghanistan
through open expression, but the reality of its usage provides a need for a more nuanced
assessment of its impact on Afghan society Social media users represent approximately
9% of the Afghan population, and are a homogenous group of primarily young, urban, and
educated individuals." (executive summary)
https://www.internews.org/resource/social-media-afghanistan-users-and-engagement
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Public Service Broadcasting p. 27
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4. Verena Thomas, Catherine Levy, Cynthia Vetunawa, Patrick
Rawstorne: Bougainville audience study. Goroka (PG):
University of Goroka, Centre for Social and Creative Media
(CSCM), 2017, 56 p.

> Author & Publisher Index p. 32
> Country Index p. 34

"The Bougainville Audience Research Study seeks to increase understanding of the
Information and Communication landscape in Bougainville [Papua new Guinea] for the
Autonomous Bougainville Government (ABG). The research is designed to inform the
development, implementation and evaluation of communication initiatives and
awareness undertaken by ABG. The focus of the research is on understanding the access
and use of media and communication channels by the people in communities, and to
provide a voice for their understandings and concerns with regards to the Bougainville
Peace Agreement (BPA) and the upcoming Referendum. The study was undertaken by
the Centre for Social and Creative Media (CSCM) at the University of Goroka. As part of
the study 16 field researchers from Bougainville were trained in research design and data
collection. The study used a mixed-methods approach combining quantitative and
qualitative methods. It presents a baseline study that can be used to monitor changes in
the media and communication landscape in the years to come. As information and
communication is key to most development and addressing social issues, it is hoped that
this research study provides useful information to other government departments, nongovernment organisations, aid agencies and local groups and organisations. Above all,
this reports aims to represent the voices of the audience, the people of Bougainville, as it
captures their current situations and their aspirations." (introduction)
http://www.abg.gov.pg/uploads/documents/Bouganville_Audience_Study__Full_Report-LR.pdf
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Children & Media, Youth & Media, Media Literacy

5. Shriram Venkatraman: Social media in South India. London:
UCL Press; University College London, 2017, xi, 240 p.

GENERAL & INTERNATIONAL

"One of the first ethnographic studies to explore the use of social media in the everyday
lives of people in Tamil Nadu, 'Social Media in South India' provides an understanding of
this subject in a region experiencing rapid transformation. The influx of IT companies
over the past decade into what was once a space dominated by agriculture has resulted
in a complex juxtaposition between an evolving knowledge economy and the traditions
of rural life. While certain class tensions have emerged in response to this juxtaposition,
a study of social media in the region suggests that similarities have also transpired,
observed most clearly in the blurring of boundaries between work and life for both the old
residents and the new. Venkatraman explores the impact of social media at home, work
and school, and analyses the influence of class, caste, age and gender on how, and
which, social media platforms are used in different contexts. These factors, he argues,
have a significant effect on social media use, suggesting that social media in South India,
while seeming to induce societal change, actually remains bound by local traditions and
practices." (back cover)
http://discovery.ucl.ac.uk/1558928/1/Social-Media-in-South-India.pdf

10. Dafna Lemish, Maya Götz: Beyond the stereotypes?
Images of boys and girls, and their consequences. Göteborg:
Nordicom; International Clearinghouse on Children, Youth and
Media, 2017, 254 p.
Contents: Dafna Lemish and Maya Götz: Beyond the Stereotypes? Introduction -- I.
Interventions. Dafna Lemish: Innovations in Gender Representation in Children’s
Television. The PRIX JEUNESSE 2016 Gender Prize Competition -- Katy Day: Disruption –
Not Always a Bad Thing. A Look at Scripts in Tamora Pierce’s First Test -- Nancy A.
Jennings: Teen Drama and Gender in the US. Two Moms, a Transgender Teen, and One
Family on The Fosters -- Lindsay Watson: Creating New Animated TV Series for Girls
Aged 6-12 in Britain -- Anna Potter: Thunderbirds Are Go. Re-booting Female Characters
in Action Adventure Animation -- Alexandra Sousa, Srividya Ramasubramanian:
Challenging Gender and Racial Stereotypes in Online Spaces. Alternative Storytelling
among Latino/a Youth in the U.S. -- Tamara Amoroso Gonçalves, Mariana Hanssen, Bellei
Nunes de Siqueira, Letícia Ueda Vella: Advertising to Children and Gender Stereotypes in
Brazil. Reflecting a Broader “Macho” Culture -- Nelly Elias, Idit Sulkin, Dafna Lemish:
Gender Segregation on BabyTV. Old-time Stereotypes for the Very Young -- II.
Consequences. Kara Chan, Maggie Fung, and Tabitha Thomas: Perception of Physical
Beauty among Boys and Girls in Hong Kong -- Maya Götz, Ana Eckhardt Rodriguez: Just
Want to Look Good for You. Stereotypes in Music Videos and How to Overcome the SelfEvident Sexism in Germany -- Carmen Llovet, Mónica Díaz-Bustamante, Kavita Karan: Are
Girls Sexualized on Social Networking Sites? An Analysis of Comments on Instagram of
Kristina Pimenova -- Johanna M.F. van Oosten: Macho Boys and Sexy Babes on TV. How
Watching Different Types of Television Content is Related to Dutch Adolescents’
Hypergender Orientations -- Ruchi Jaggi: Children’s Perceptions of Gender Images in
Indian Television Cartoons -- Monica Barbovschi, Tatiana Jereissati, Graziela Castello:
Representations of Gender on Social Media among Brazilian Young People. Between
Reinforcing and Challenging the Stereotypes -- Ardis Storm-Mathisen: Gender
Representations and Identity Constructions among Youth in Botswana. Exploring the
Influence of Media -- Shiri Reznik: “HerStory”. Challenging Gender Stereotypes in Israeli
Girls’ Perfect Love Stories -- Michael Forsman: Duckface/Stoneface. Selfie Stereotypes
and Selfie Literacy in Gendered Media Practices in Sweden -- Maya Götz, Caroline
Mendel: “Stop Propagating it is ‘Normal’ to Look Like Models”. TV Programs and Their
Role in the Context of Eating Disorders in Germany -- Linda Charmaraman, Amanda
Richer, Brianna Ruffin, Budnampet Ramanudom, Katie Madsen: Escaping from Worries
or Facing Reality. A Survey Study of Adolescent Attitudes about Sexist and Homophobic
Stereotypes in Mainstream US Media -- Sara L. Beck, Rebecca Hains, Colleen Russo
Johnson: “PAL can just be Themself”. Children in the US Respond to Annedroids’
Genderless TV Character -- Aanchal Sharma, Manisha Pathak-Shelat: The Cultivation and
Reception Effects of Gendered Images. Proposing Ways to Move Beyond. Gender Based
Stereotypes for Boys and Girls.
http://www.nordicom.gu.se/en/publikationer/beyond-stereotypes

6. Tom McDonald: Social media in rural China: social
networks and moral frameworks. London: UCL Press;
University College London, 2016, xiii, 219 p.
"Tom McDonald spent 15 months living in a small rural Chinese community researching
how the residents use social media in their daily lives. His ethnographic findings suggest
that, far from being left behind, many rural Chinese people have already integrated social
media into their everyday experience. Throughout his ground-breaking study, McDonald
argues that social media allows rural people to extend and transform their social
relationships by deepening already existing connections with friends known through their
school, work or village, while also experimenting with completely new forms of
relationships through online interactions with strangers. By juxtaposing these seemingly
opposed relations, rural social media users are able to use these technologies to
understand, capitalise on and challenge the notions of morality that underlie rural life."
(back cover)
http://discovery.ucl.ac.uk/1514479/1/Social-Media-in-Rural-China.pdf

EUROPE

7. Internet und soziale Medien in Belarus. In: BelarusAnalysen, nr. 34, 2017, p.18-27
subjects: internet & social media use - Belarus - user surveys (case studies)
http://www.laender-analysen.de/belarus/pdf/BelarusAnalysen34.pdf

MIDDLE EAST / WESTERN ASIA & NORTHERN AFRICA

8. Everette E. Dennis, Justin D. Martin, Robb Wood: Media use
in the Middle East: a seven-nation survey. Qatar:
Northwestern University; Harris Interactive, 2017, 139 p.

11. The state of world's children 2017: children in a digital
world. New York: UNICEF, 2017, vi, 205 p.

"Compared to five years ago, internet penetration rose in all six countries surveyed and
most dramatically in Jordan, Lebanon, and Tunisia. Smartphone ownership tracks closely
with internet use in the six surveyed countries. Nearly all nationals in Lebanon, Qatar,
Saudi Arabia, and the UAE own a smartphone compared with 83% of Jordanians and
65% of Tunisians. Use of Arabic online has increased proportionally with the increase in
internet users. In comparison, use of the internet in English remains essentially flat, 25%
in 2013 and 28% in 2017, despite the increase in internet use. As internet penetration
rises, nationals are less likely to be using offline media platforms compared with 2013.
Most nationals still watch TV, but the rate declined modestly since 2013 (98% in 2013
vs. 93% in 2017). Rates of newspaper readership, however, declined more sharply from
47% in 2013 to 25% in 2017. Radio and magazines also declined in popularity since 2013
(radio: 59% in 2013 vs. 49% in 2017; magazines: 26% in 2013 vs. 19% in 2017).
(executive summary, p.10)
http://mideastmedia.org/survey/2017/uploads/file/NUQ_Media_Use_2017_v18%20FINA
L.pdf

also published in French and Spanish
"[This report] surveys the landscape of digital opportunity as it relates to – and affects –
children. It examines the digital divides that prevent millions of children from accessing
through the internet new opportunities to learn and, someday, to participate in the digital
economy, helping to break intergenerational cycles of poverty. It also explores the
undeniably dark side of the internet and digital technology, from cyberbullying to online
child sexual abuse to Dark web transactions and currencies that can make it easier to
conceal trafficking and other illegal activities that harm children. It reviews some of the
debates about less obvious harms children may suffer from life in a digital age – from
digital dependencies to the possible impact of digital technology on brain development
and cognition. And it outlines a set of practical recommendations that can help guide
more effective policymaking and more responsible business practices to benefit children
in a digital age. Equally important, this report includes the perspectives of children and
young people on the impact of digital technology in their lives – telling their own stories
about the issues that most affect them." (foreword, p. vi)
https://www.unicef.org/publications/files/SOWC_2017_ENG_WEB.pdf

9. Fadi Salem: The Arab social media report 2017: social
media and the internet of things. Towards data-driven
policymaking in the Arab world. Dubai: Mohammed Bin Rashid
School of Government, 2017, 85 p.

12. Daniel Kardefelt-Winther: How does the time children
spend using digital technology impact their mental wellbeing, social relationships and physical activity? An
evidence-focused literature review. Florence: UNICEF Office of
Research – Innocenti, 2017, 35 p. (Innocenti Discussion Paper;
2017-02)

"The report has two main parts. In the first part, we explore the questions discussed in
the previous paragraphs [on the internet of things] through a regional survey spanning
the 22 Arab countries. In the second part we continue the tradition set in the previous
editions of the Arab Social Media Report series by exploring the growth and usage
trends of influential social media platforms across the region, including Facebook,
Twitter, Linkedin and, for the first time, Instagram. The findings highlight important
changes—and some stagnation—in the ways social media is infiltrating demographic
layers in Arab societies, be it gender, age and language." (introduction, p.8)
http://www.mbrsg.ae/getattachment/05534635-16f6-497a-b4a3-d06f061bda0b/ArabSocial-Media-Report-2017
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"Based on an evidence-focused literature review, the first part of this paper examines
existing knowledge on how the time children spend using digital technology impacts
their well-being across three dimensions; mental/psychological, social and physical. The
evidence reviewed here is largely inconclusive with respect to impact on children’s
physical activity, but indicates that digital technology seems to be beneficial for
children’s social relationships. In terms of impact on children’s mental well-being, the

2016), the article has two main objectives. One is to analyze how low-income youth
reflect on their own processes of engagement in communication for social change
(CFSC). Another objective is to demonstrate how ethnography can provide in-depth
analyses of trajectories and initiatives in CFSC. The article primarily focuses on
retrospective accounts of young adults who had participated in media-educational
projects by nongovernmental organizations (NGOs) and subsequently became active
agents of change in, through and about media. The analysis of these accounts indicates
how the participation in NGO projects characterize actions for self-development. It also
demonstrates how interactions among participants–not necessarily anticipated by NGOs
–are crucial for low-income youth to engage in activist media and journalism in
peripheral Rio de Janeiro. The article ends with a reflection about how ethnography is a
useful method to add in-depth qualitative layers to the evaluation of CFSC initiatives."
(abstract)
http://revistas.uca.es/index.php/cayp/article/download/3289/3170

most robust studies suggest that the relationship is U-shaped, where no use and
excessive use can have a small negative impact on mental well-being, while moderate
use can have a small positive impact. In the second part of the paper, the hypothetical
idea of addiction to technology is introduced and scrutinized. This is followed by an
overview of the hypothetical idea that digital technology might re-wire or hijack
children’s brains; an assumption that is challenged by recent neuroscience evidence. In
conclusion, considerable methodological limitations exist across the spectrum of
research on the impact of digital technology on child well-being, including the majority of
the studies on time use reviewed here, and those studies concerned with clinical or brain
impacts. This prompts reconsideration of how research in this area is conducted. Finally,
recommendations for strengthening research practices are offered." (abstract)
https://www.unicef-irc.org/publications/pdf/Children-digital-technology-wellbeing.pdf

13. Carolyn Nash, Yulia Nesterova, Kenneth Primrose, Wing Yu
Alice Chan, Paul A. Rios, María José Velásquez Flores, Aniqah
Zowmi: Youth led guide on prevention of violent extremism
through education: #youthwagingpeace. New Delhi:
UNESCO; Mahatma Gandhi Institute of Education for Peace and
Sustainable Development, 2017, 324 p.

17. René Jesús Zeballos Clavijo: La competencia mediática de
jóvenes de la ciudad de La Paz: capacidades ciudadanas
para la interacción con los medios y tecnologías de
comunicación. La Paz: author, 2017, 109 p.
"Los jóvenes constituyentes del estudio -hombres y mujeres, estudiantes de primer año
de licenciatura de la universidad pública y universidades privadas de la ciudad de La Pazalcanzan el grado de competencia mediática Desfavorable, en la escala adecuada para la
investigación. La categoría Desfavorable es el rango en el que se ubica el puntaje total
logrado: 31,73 puntos, producto de la suma de los conseguidos en las ocho dimensiones.
Ese puntaje total corresponde al 31,73% del 100% posible. Esto desvela un limitado nivel
en la competencia mediática que poseen estas personas, dentro de los criterios
establecidos para la presente investigación." (balance y análisis, p.92)
subjects: media literacy & education: youth - Bolivia - user surveys (case studies)

Contents: Foreword -- What is Prevention of Violent Extremism (PVE) -- 1. Understanding
Violent Extremism -- 2. The Appeal of Extremism -- 3. Formal Education -- 4. Formal
Education -- 5. Media and the Internet.
http://unesdoc.unesco.org/images/0026/002605/260547e.pdf

14. Marlis Prinzing: Kompass, Kante, Kompetenz: warum es
nicht genügt, über die Verrohung des Umgangs im Netz zu
klagen. In: Communicatio Socialis, vol. 50, nr. 3, 2017, p.334344

18. Lecciones audiovisuales para ciudadanos y ciudadanas
interculturales. Lima: Ministerio de Cultura, 2016, 77 p.

"Ein alberner Tweet kann den Job kosten, freizügiges Verhalten und Sorglosigkeit einem
die Lust am Leben rauben: Der digitale Pranger kennt oft keine Vergebung und keine
Gnade. Höchste Zeit umzudenken und zu differenzieren. Anhand von Studienbefunden
wird die aktuelle Dimension dieses generationenübergreifenden Phänomens gezeigt und
dann der Fokus auf Schulen gerichtet. In Deutschland wird pro Woche in jeder dritten
Schule ein Cybermobbing-Fall gemeldet, aber nur jede fünfte geht das Thema
systematisch an. In Norwegen zum Beispiel sind Schulen verpflichtet, digitalen
Demütigungen vorzubeugen. Normativ und auch mit dem ethischen Prinzip der
Tatherrschaft begründet, ist es keine Option, bloß zuzusehen, wenn andere virtuell
geplagt werden. Es gilt zu handeln - so wie wir uns dies wünschten, wenn wir selber
ähnlich angegriffen würden. Handlungsvorschläge und beispielhafte Initiativen bilden das
Fazit des Beitrags." (abstract)
subjects: cyberbullying, cyberharassment; countermeasures; digital, information & online
literacy; media literacy & education: youth - position papers / recommendations

"El proyecto Videoteca de las Culturas de la Dirección de Diversidad Cultural y
Eliminación de la Discriminación Racial, prioriza la utilización del medio audiovisual para
generar procesos reflexivos y pedagógicos en niños, niñas y adolescentes ... El lema del
proyecto ‘Desde tus ojos, con tu voz’ plantea que a través del registro audiovisual propio,
la ciudadanía, especialmente los niños, niñas y adolescentes de pueblos indígenas u
originarios y población afroperuana puedan utilizar este medio para expresar su mirada,
para comunicar su voz. El énfasis del proyecto está en reconocer la importancia que
tienen la experiencia y subjetividad de las personas y colectividades que portan la
cámara y que representan el mundo desde sus culturas. Así, el proceso audiovisual
participativo puede aportar en la construcción de un ciudadano que desde su
pensamiento crítico hace pleno ejercicio de su derecho a la comunicación. Al examinar
esta posibilidad, debemos entender que los contenidos audiovisuales resultantes no son
neutrales, siempre tienen un rol en la formación ciudadana. Es por eso que presentamos
las lecciones audiovisuales para ciudadanos y ciudadanas interculturales, a partir de una
selección de vídeos participativos y documentales que expresan la mirada y la voz de
distintas comunidades afroperuanas, andinas y amazónicas de nuestro Perú.
Proponemos estos materiales como disparadores de una reflexión y un trabajo que
acerquen a nuestros estudiantes a la comprensión del nosotros peruano." (presentación,
p.4)
subjects: media literacy & education: children; media literacy & education: youth;
participatory videos & community filmmaking; intercultural communication - Peru manuals & training materials
https://centroderecursos.cultura.pe/sites/default/files/rb/pdf/Lecciones-audiovisualespara-ciudadanos-y-ciudadanas-interculturales.p df

15. Amanda Third, Delphine Bellerose, Juliano Diniz De Oliveira,
Girish Lala, Georgina Theakstone: Young and online: children’s
perspectives on life in the digital age. The State of the
World’s Children 2017 Companion Report. Sydney: Western
Sydney University, 2017, 91 p.
"In June 2017, 490 children aged 10–18, from 26 different countries and speaking 24
official languages, participated in workshops held by UNICEF Country Offices and
National Committees to share their views on how and why they use digital technologies
in their everyday lives, as well as their aspirations for the future of our digitally mediated
world. Undertaken with the aim of generating data with children for publication in the
State of the World's Children (SOWC) 2017 report, this project was a joint effort of the
RErights.org team in the Institute for Culture and Society at Western Sydney University,
UNICEF New York and a network of 26 UNICEF Country Offices and National
Committees. It built on a previous international study that channelled children’s insights
into global efforts to reinterpret the Convention on the Rights of the Child for the digital
age (Third et al. 2014). Summaries of the findings of this project have been included in
the SOWC report. This Companion Report, which should be read alongside the main
report, explores in further detail the rich contributions of children for understanding the
opportunities and challenges digital technologies present in their everyday lives."
(executive summary)
https://www.westernsydney.edu.au/__data/assets/pdf_file/0006/1334805/Young_and_
Online_Report.pdf

ASIA & PACIFIC

19. Priti Vaishnav: Child protection and UNICEF's
communication and media strategy: a conflict-related study
from Mindanao, the Philippines. In: Robin Andersen, Robin
Purnaka L. de Silva (eds.): Routledge companion to media and
humanitarian action. London: Routledge, 2017, p.359-368

"The author bases her analysis on five years of fieldwork in the conflict zones of
Mindanao, the Philippines, where child protection is of critical importance. She works
with the Nonviolent Peaceforce, which specializes in Unarmed Civilian Protection in close
cooperation with the United Nations and UNICEF to report and respond to Child
Protection issues in Mindanao and the surrounding islands. In the field, she sought to
implement the humanitarian principles of neutrality and impartiality among the parties to
the various conflicts. She established an active presence, and gained access to remote
conflict-affected areas. Such work seeks to document and ultimately protect children,
civilians and internally displaced persons (IDPs) who are suffering as a result of the
armed conflicts. This chapter offers a close examination of UNICEF's communication and
media strategies, as well as behind-the-scenes advocacy and in-person contact under
difficult physical conditions and terrain." (introduction to part 6, p.306)

AMERICAS & CARIBBEAN

16. Leonardo Custódio: El compromiso de los jóvenes con
bajos ingresos con la comunicación para el cambio social:
un enfoque etnográfico. In: Commons. Revista de Comunicación y Ciudadanía Digital, vol. 6, nr. 1, 2017, p.113-129
"This article presents an ethnographic approach to how low-income Brazilians of
impoverished urban areas have engaged in community journalism and media activism.
Exploring empirical materials collected during a seven-year research process (2009-

-3-

head on. The report not only looks at the structural deficiencies which have meant that
the voices of young people remain unheard within media broadcasters but also at
representational issues, namely the paucity of television content which deals with youthrelated matters." (med-media.eu website)
http://www.med-media.eu/wp-content/uploads/2017/05/MedMedia-Youth-Policy.pdf

EUROPE

20. Mapping of media literacy practices and actions in EU28. Strasbourg: European Audiovisual Observatory, 2016, 452 p.
"Of the 939 identified main media literacy stakeholders, over a third were categorised as
“civil society” (305), followed by “public authorities” (175) and “academia” (161). Over
two-thirds of them do not have a statutory responsibility in this area and base their
involvement on a different motivation. 189 networks were identified and the vast
majority of them (135) are operating at national level. Since the level of activity differs a
lot between countries, of the maximum of 580 projects (20 possible projects for each of
the 29 respondents, but not all of them were able to detect 20), only 547 were identified.
The most common project type is “resources” (173); the second is “end-user
engagement” (107). These two together account for more than half of all analysed
projects, showing that providing frontline support to citizens is a priority. As to the a
ddressed media literacy skills, “critical thinking” was the clear winner, being dealt with
by 403 of the 547 projects, followed by “media use” (385). This trend is also confirmed
by the case study analysis of the most significant 145 projects, which also feature
projects on “intercultural dialogue” (46 of 145), including skills around challenging
radicalisation and hate speech online." (executive summary, p.3-4)
https://rm.coe.int/1680783500

24. Nader Said, Muna Amasheh: Survey on youth and media in
Palestine. Ramallah: NET-MED Youth Project; Arab World for
Research and Development (AWRAD); UNESCO, 2017, 23 p.
"Seventy one percent of Palestinian youth say that they are most interested in following
local news and events, 14% are most interested in following regional and international
news and events, while 15% don’t follow the news at all. New media platorms are utlized
the most by youth in the case of all types of news and programmes they were asked
about. Youth use new media the most when it comes to social programmes (60%),
followed by sports programmes (57%) and economic programmes (55%). The highest
use of TV corresponds to politcal programmes (42%), followed by sports programmes
(38%). Radio is stll being followed, but at a much lower percentage, while print media is
hardly being followed." (key findings, p.9)
http://www.netmedyouth.org/sites/default/files/upload/files/Youth%20and%20Media%20
Survey%20in%20Palestine_Discusion%20Paper_ English.pdf

21. Laurence Corroy, Sophie Jehel (eds.): Stéréotypes,
discriminations et éducation aux médias. Paris: L'Harmattan,
2016, 257 p. (Éducation et médias)

Christian & Religious Communication
GENERAL & INTERNATIONAL

Contents: Avant-propos: Construire des projets éducatifs luttant contre la montée des
discours discriminatoires -- 1. Production et diffusion des discours discriminatoires.
Annie Benveniste: Circulation des discours discriminatoires et stratégies de
communication globalisées -- Étienne Pingaud. Les stratégies de séduction déployées
auprès de la jeunesse, le cas du Bloc Identitaire -- Flora Bolter: Faire face aux
recompositions idéologiques et discursives des mouvements LGBT-phobes en France
aujourd’hui -- Flora Bolter: La banlieue comme enjeu de lutte symbolique - Une ville se
mobilise pour réhabiliter son image médiatique -- Édouard Zambeaux et Philippe Merlant:
Donner la parole aux quartiers populaires. Regards croisés -- Sophie Jehel: Comment
lutter contre les stéréotypes sexistes dans les médias ? Analyse des politiques publiques
engagées, leurs objectifs, leurs moyens et leurs paradoxes 2. Éducation aux médias et
déconstruction des stéréotypes. Laurence Corroy: Éducation aux médias, citoyenneté
et créativité, les enjeux de l’éducation aux médias au XXIe siècle -- Marlène Loicq:
L’éducation interculturelle aux médias -- Sophie Jehel et Christophe Magis: Que peut
l’éducation aux médias face aux discours discriminatoires ? Difficultés pédagogiques et
enjeux théoriques -- Veronika Zagyi: Retour d’expérience sur la plateforme e-EAV. Entre
techniques de production et reproduction de techniques -- Sandra Beltrame, Elodie
Dulieu, Christelle Rigal, Adda Soria, Karine Warnery: Témoignages d’enseignants en
faveur de programmes d’éducation aux médias pour lutter contre les discours
discriminatoires -- Christian Gautellier: Les actions des CEMEA pour l’éducation aux
médias et contre les discriminations -- Christine Menzaghi: Les actions éducatives de la
Ligue de l’enseignement en matière de lutte contre les discours de haine -- Andrée Sfeir:
Point de vue de l’association ÉVEIL sur l’égalité filles-garçons en France en 2015.
subjects: media stereotypes; discrimination; media literacy & education - France

25. Johannes Horstmann et al.: Sinnfragen des Lebens im
Film: ein Lexikon zu Religion im Film mit 1500 Kurzkritiken.
Marburg: Schüren; Katholische Filmkommission für Deutschland,
2017, 336 p.
"Dieses Lexikon bietet 1500 Besprechungen von Filmen die sehr weitgefasst den
modernen Menschen bewegenden Fragen behandeln, seien es persönliche
Entwicklungsperspektiven, Gestaltung gesellschaftlicher Umbrüche oder die Suche nach
Sinn und Wahrheit im Leben und in der Religion. Die besprochenen Filme setzen sich mit
Sinnfragen in vielfältiger Weise auseinander: Sie behandeln zum einen konkret die
Erfahrungen mit - nicht nur christlicher Religion und Kirche: Wie wird z. B. filmisch das
Verhältnis von Islam zur westlichen Moderne reflektiert? Wie setzen sich die christlichen
Konfessionen mit Fragen der Sexualität auseinander? Welchen theologischen Beitrag
leistet der Film zum Themenfeld «Sterben in Würde»? Andere Filme zeigen Menschen in
schwierigen Situationen, nach dem Erleben von Verlusten, von Unrecht von
Enttäuschungen, auf der Suche nach Freiheit und Glück. Vielfach sind in Filmen
Vorstellungen von Kirche und Religion präsent, die als Angst- und Zerrbilder bis heute
präsent sind. Besonders der Horrorfilm bedient sich bis heute überkommener Klischees
von Kirche und Religion. In Science-Fiction und Fantasyfilmen werden Bilder von
Religionen entworfen, die es real nicht geben mag, die aber von realen
Erscheinungsformen von Religion inspiriert sind. Christliche und biblische Motive sind
nicht nur in Inhalten präsent, sondern auch in Formen der Bildgestaltung, auch darauf
verweist das Lexikon." (Verlagswebsite)
table of contents and introduction: https://www.schuerenverlag.de/images/verlag/medien/546-leseprobe.pdf
subjects: film and religion; religious films; Christian films; Catholic Church and cinema filmographies

MIDDLE EAST / WESTERN ASIA & NORTHERN AFRICA

22. Naomi Sakr, Jeanette Steemers (eds.): Children's TV and
digital media in the Arab world: childhood, screen culture
and education. London; New York: Tauris, 2017, xiii, 248 p.
(International media and journalism studies; 2)

26. Daniel Arasa, Cristian Mendoza, Sergio Tapia-Velasco (eds.):
Church communications: creative strategies for promoting
cultural change. Proceedings of the 9th Professional
Seminar for Church Communications Offices. Rome: EDUSC,
2016, 580 p.

Contents: 1. Childrens Screen Content in the Arab World: An Introduction / Jeanette
Steemers and Naomi Sakr -- 2. Arab and Western Perspectives on Childhood and
Childrens Media Provision / Feryal Awan and Jeanette Steemers -- 3. Forces for Change
in Official Arab Policies on Media and Children / Naomi Sakr -- Insight 1: The EBU as a
Transfer Hub for Media Policy / Helle Strandgaard Jensen -- 4. Arab Animation between
Business and Politics / Omar Adam Sayfo -- insight 2: Prominent Personalities and the
Fortunes of Childrens Media in Egypt / Seham Nasser -- 5. Rebranding Al-Jazeera
Childrens Channel: The Qatarization Factor / Naomi Sakr and Jeanette Steemers -- 6. A
Channel for Every Child: Exploring a Parallel Arab Childrens Television Universe / Tarek
Atia -- 7. Gender, Music Videos and Arab Youth: The Curious Case of Mini Studio /
Kirsten Pike and Joe F. Khalil -- 8. Domestication and Commodification of The Other on
Egyptian Childrens TV / Ehab Galal -- 9. Representation of Language in Arab Media for
Children / Atef Alshaer -- Insight 3: Educational Priorities and Language Use in Sharaa
Simsim / Daoud Kuttab -- 10. (Mis)trust, Access and the Poetics of Self-Reflexivity: Arab
Diasporic Children in London and Media Consumption / Nisrine Mansour and Tarik Sabry.
subjects: children's television programmes; television use: children; youth television
programmes; language and media - Arab countries; Egypt

Review: http://www.tandfonline.com/doi/full/10.1080/23753234.2016.1181305
Review in: Church, Communication & Culture, 2016, 1(1), 162-165
subjects: Catholic Church and communication; Church public relations

27. Martina Burke: Medienbildung und Teilhabegerechtigkeit:
Impulse der Publizistischen Kommission der Deutschen
Bischofskonferenz zu den Herausforderungen der Digitalisierung. Bonn: Sekretariat der Deutschen Bischofskonferenz,
2016, 30 p. (Arbeitshilfen / Sekretariat der Deutschen
Bischofskonferenz; 288)

"Eine umfassende Medienbildung ermöglicht es, die Prinzipien der katholischen
Soziallehre auch in Bezug auf digitale Medien wahrzunehmen. Einzelne wie
gesellschaftliche Gruppen können so zu einem souveränen Umgang mit Phänomenen der
Digitalisierung wie mit digitalen Medien befähigt werden. Medien versteht die
katholische Kirche nach wie vor als „Soziale Kommunikationsmittel“, die für alle
Menschen eine Chance der Kommunikation und somit der Teilhabe und Entwicklung
bieten. Der Beitrag der katholischen Kirche angesichts der Digitalisierung besteht daher
in einem nachdrücklichen Eintreten für einen Wertediskurs und die Geltung rechtlicher
sowie ethisch-moralischer Standards. Dazu gehören auch ihr Engagement für
Teilhabegerechtigkeit, Medienbildung sowie einen zeitgemäßen Jugendmedienschutz."

23. Aida Al-Kaisy: What do young people in the Arab world
want from their national broadcasters? Medmedia Network,
2017, 18 p.

"This report captures of the findings of the “Youth on Screen” initiative, which was born
out of a growing desire amongst youth civil society groups and broadcasters in the
Southern Mediterranean Region to tackle the issue of youth representation on television
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(Zusammenfassung und Ausblick, S.26)
subjects: digitalization; Catholic Church and communication; digital, information & online
literacy; civil society, civic engagement, citizen participation & media - position papers /
recommendations
https://www.dbk-shop.de/index.php?page=product&info=25792&dl_media=24645

Aparecida / Gonzalo Ortiz Crespo -- De la V Conferencia de Aparecida al Pontificado de
Francisco / Olga Consuelo Vélez C. -- 10 anos de Aparecida: avanços e desafios na
comunicação eclesial / Helena Corazza.
subjects: Catholic Church and communication; 5th General Conference of the Bishops of
Latin America and the Caribbean, Aparecida (Brazil), 2007 - Latin America
http://signisalc.org/2017/userfiles/ckeditor/punto_d_encuentro_dic_2017.pdf

AFRICA, SUB-SAHARAN

32. Antonia Alves Pereira: Educomunicação: um diálogo
criativo com a pedagogia de Dom Bosco. O estudo de caso
junto à Rede Salesiana de Escolas, na América Latina. Porto
Alegre (BR): Editora Fi, 2017, 248 p.

28. Abdalla Uba Adamu: Controversies and restrictions of visual representation of prophets in northern Nigerian popular
culture. In: Journal of African Media Studies, vol. 9, nr. 1, 2017,
p.17-31

"A obra é resultado de dissertação de mestrado em Ciências da Comunicação defendido
na Universidade de São Paulo (USP) em 2012, a obra contextualiza as práticas
educativas salesianas a partir do paradigma da educomunicação. A pesquisa foi
orientada pelo professor Ismar de Oliveira Soares, responsável pela pesquisa que
identificou, no final dos anos 1990, a educomunicação como um campo autônomo do
conhecimento na interface Comunicação-Educação. É possível dizer que a reflexão sobre
a Educomunicação transformou-se numa prática corrente entre as Salesianas, ao menos
em nível institucional. Como será demonstrado ao longo da presente obra, as Salesianas
vêm aprofundando a temática em assembleias mundiais, em eventos e em suas
inúmeras publicações no Brasil, nas Américas e em nível mundial. Fruto de um
levantamento minucioso, a pesquisa buscou nas origens da história salesiana do ramo
feminino em seus quase dois séculos, a inter-relação entre comunicação e educação,
partindo do contexto latino-americano até chegar ao contexto mundial que assumiu a
educomunicação como revitalização do Sistema Preventivo. Voltando para o contexto
brasileiro, o foco da investigação buscou os indícios educomunicativos no material
didático, no currículo e nas atividades do contraturno escolar da Rede Salesiana de
Escolas nas cinco regiões geográficas." (página web Editora Fi)
subjects: media literacy & education: children; media education: Catholic Church;
Salesians (SDB) - Brazil; Latin America
https://www.editorafi.org/173antoniaalves

"Generally, images in art forms occupy a controversial position in the Islamic world. The
Sunni branch of Islam, considered more conservative and strict does not approve or
condone representational art of the human form for fear that it would eventually turn into
an object of worship. The Shi’ite branch of Islam, however, has a radically opposing
perspective and consequently allows figurative representation in its art forms. The
situation becomes more complicated when it comes to depicting prophets, who, starting
from the Prophet Muhammad, are prohibited in Sunni Islam from being figuratively
represented in any form. This article discusses the representation of spirituality in
religious media in Nigeria, especially the reception of the representation of Biblical and
Islamic prophets in dubbed Iranian films targeted at popular culture consumption. I
situate my discussion within the matrix of social control and censorship in northern
Nigerian Muslim cultures." (abstract)

29. Cheruiyot Caroline Jelagat: Creating a sustainable
publishing future: a case study of AMECEA Gaba
Publications, Eldoret-Kenya. Johannesburg: University of the
Witwatersrand, Faculty of Humanities, 2016, ix, 111 p.
"AMECEA Gaba Publications was founded in 1958 in Gaba, Uganda, by the Association
of Member Episcopal Conferences of Eastern Africa (AMECEA) bishops ... Its main
publications are the African Ecclesial Review (AFER) journal and Spearhead monograph
book series. The concern of this case study was that AMECEA Gaba Publications (AGP),
which has been in the business for a relatively longer time than most publishers in the
region, and with the influence it has across all of the East and Central Africa thanks to
the support of AMECEA bishops, should by all estimates be doing better or at least
competing favourably with the other players in the field of publishing in the region.
Unfortunately, this is not the case. Over the years, Gaba Publications has witnessed a
great reduction in its subscription, readership sales and authorship contributions. What
is Gaba Publications not doing to stay competitive and in keeping with the publishing
trends in the region? What is the Publications doing wrong? This study sought to answer
these questions by examining the current publishing status of AMECEA Gaba
Publications, identifying some of the opportunities available for Gaba Publications to
improve its current financial status and assessing the capacity of Gaba Publications to
engage in e-publishing. From the study findings, it was established that Gaba
Publications, being an evangelical publishing firm, may never fully achieve selfsustainability. However, the findings of the study also indicated that a number of
opportunities are available for Gaba Publications to attract business opportunities and
help it make steps towards improving its current publishing status. The key lessons that
this study has yielded are that a publishing company must have a product that has a
distinct quality, genre and style, it must have a mission and goals that consumers can
relate to, and be able to effectively sell its goods and services." (abstract)
Thesis/dissertation of Cardinal Foley Scholarship Fund (CFSF) beneficiary.
http://wiredspace.wits.ac.za/jspui/bitstream/10539/21981/1/Caroline%20Jelegat%20888
301%20final%20submission.pdf

ASIA & PACIFIC

33. Patchanee Malikhao: Analyzing the “Dhammakaya case”
online. In: Patchanee Malikhao: Culture and communication in
Thailand. Singapore et al.: Springer, 2017, p.17-35

"This chapter attempts to assess the information discussed on digital social media such
as Twitter, Internet, and Instagram related to the Dhammakaya Temple and its abbot.
Content and contextual analyses will be conducted. The research findings will be
discussed against the background of modernization, Thai Buddhist culture, and digital
communication in Thailand." (abstract)
http://www.springer.com/cda/content/document/cda_downloaddocument/97898110412
35-c2.pdf?SGWID=0-0-45-1606161-p180697406

34. Patchanee Malikhao: Mindful communication and
journalism from a Thai Buddhist perspective. In: Patchanee
Malikhao: Culture and communication in Thailand. Singapore:
Springer Singapore, 2017, p.103-116

"From a Buddhist perspective, social change needs transformation of both spiritual and
personal aspect. Mindful communication is a methodology to a critical self-reflexivity and
social engagement. It is to help us cope with greed, anger, and delusion. For the mass
media and the media industry, delusion deems to be addressed for both media
practitioners and corporations. Being mindful is being addressed in this chapter. Anyone,
not only journalists, should benefit from mindfulness understanding and practice."
(abstract)

30. Indira S. Mannar, Vijayalakshmi Peddiboyina: Religion and
global media: impact of Arabic TV channels on lowland
Eritrean youth. In: Journal of Arab and Muslim Media Research,
vol. 9, nr. 2, 2016, p.221-236

35. Suyan Wang: Integration of pastoral communication into
the formation for laity in Wenzhou diocese: the needs and
possibilities. University of Santo Tomas, Graduate School,
Master of Arts in Theology Thesis, 2016, 202 p.

"Satellite TV channels from the Middle East started beaming into Eritrea from 1996, and
the Eritrean youth are avid consumers of the global messages from across the borders.
Following an in-depth interview method as a research technique, using an unstructured,
openended questionnaire, the present study presents how ethnicity and religion play a
role in making meaning out of the messages of Middle East-based Arabic TV channels
among lowland Tigre-/Arabic-speaking Eritrean youth aged 18–25 years. The researchers
have observed the way foreign TV channel programmes have influenced family norms,
social roles for women, sexual norms, lifestyles and music preferences of young Tigre
viewers. The study concludes that Islam and Arabic language are two important factors
influencing the lowland Tigre youth in picking up Arabic channels as they reinforce the
same culture and traditions apart from creating Pan-Arab identities among the Arabic/Tigre-speaking youth, at the same time preserving the indigenous culture from the
influence of the West." (abstract)

"This study aims to examine the pastoral situations of Wenzhou Diocese, to evaluate the
formation for laity in Wenzhou Diocese under pastoral communication perspective, to
find its positive and critical signs, as well as to analyze the pastoral needs, which leads
to integrate pastoral communication in lay formation. The survey result shows that “Xue
Xi Ban” (Basic Ecclesial Community in Wenzhou context) helps laity in Wenzhou to know
Catholic faith, to live as Christian, to have sense of belonging, and to exercise their
vocation and mission. The lack of Catechists, the study content, need for community
building, and missing structural support, are the critical signs of “Xue Xi Ban”, which
indicates the pastoral needs for lay formation. These needs are categorized as the need
of strengthening pastoral communication in ministry (Preaching, Catechesis, Liturgy,
Biblical Apostolate, and Service), the need of formation for catechists, and the need of
means of social communication. This study also finds out seven challenges for lay
formation: the Atheistic approach, the political pressure, the threat of Materialism, the
impact of migration, the family problem, the division among the Catholic Church, and lack
witness of life. The pastoral needs and challenges demand an emphasis on pastoral
communication. By using the “Wenzhou Model of development”, the research explores
the possibilities of integrating pastoral communication in lay formation, which includes to
make a five-year pastoral plan, to promote Basic Ecclesial Community, to use possible

AMERICAS & CARIBBEAN

31. Diez años de Aparecida: Iglesia y comunicación. In: Punto
de Encuentro (Signis ALC), vol. 9, nr. 126, 2017, p.3-17
Contents: Presentación / Carlos A. Ferraro -- Iglesia y Comunicación a diez años de
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agents for lay formation, and to create possible programs for lay formation." (abstract)
Thesis/dissertation of Cardinal Foley Scholarship Fund (CFSF) beneficiary.

patronage from a larger organisation; commercial advertising and sponsorship;
competitive grants; service contracts; support by NGOs; support by governmental
agencies. The article points to resources where the reader can discover more fully how
each funding method is used, and concludes that a prudent station may use several
methods to help ensure economic sustainability." (abstract)
https://www.cbaa.org.au/sites/default/files/4_3CMedia_Issue_8_gordon.pdf

EUROPE

36. Gerlinde Frey-Vor: ARD-Themenwoche 2017 "Woran
glaubst Du?" Nutzung der Public-Value-Woche in Fernsehen
und Internet. In: Media Perspektiven, nr. 11, 2017, p.581-586

AFRICA, SUB-SAHARAN

40. Research report: regulatory framework for community
broadcasting. Johannesburg: Independent Communications
Authority of South Africa (ICASA), 2017, 109 p.

"Die ARD-Themenwoche 2017 hat ihre Ziele, nämlich möglichst viele Menschen mit
einem besonderen Themenangebot vertieft in Kontakt zu bringen und Angebote zur
Reflexion über den eigenen Glauben und den Glauben anderer Menschen an zu bieten,
erreicht und damit erneut einen Beitrag zum Public Value geleistet. Mehr als 33 Millionen
Zuschauer bzw. 45 Prozent aller Fernsehnutzer wurden zwischen dem 11. und 17. Juni
2017 mit mindestens einer Sendung der ARD-Themenwoche „Woran glaubst Du?“
erreicht. Von Ende April bis Ende Juni 2017 wurde die Seite www.themenwoche.ard.de
fast zwei Millionen Mal aufgerufen. Sehr hoch war die Beteiligung an den interaktiven
Angeboten – entweder direkt auf der Webseite oder in den sozialen Medien –, bei denen
Menschen ihre persönlichen Ansichten zu Fragen des Glaubens einbringen und
mitdiskutieren konnten. So griffen 43 000 Nutzer und Nutzerinnen auf den Liveblog zu und
posteten eigene Beiträge, um Einiges höher noch war die Beteiligung via Facebook und
Twitter. Erfolgreich war auch das Zusammenspiel der verschiedenen ARD-Medien, um
Menschen in verschiedenen Zielgruppen mit den Inhalten der Themenwoche
anzusprechen." (Zusammenfassung)
subjects: media coverage of religion; media & communication campaigns; audience
feedback & participation; interactive media; crossmedia journalism; public service
broadcasting - Germany - audience surveys (case studies)
http://www.ard-werbung.de/media-perspektiven/fachzeitschrift/2017/artikel/ardthemenwoche-2017-woran-glaubst-du/

"There are currently 280 community broadcasting services (275 community sound and 5
community television services). According to AC Nielsen and All Media and Products
Survey (AMPS) data, community broadcasting services collectively take up an audience
share of 6.3 million people in South Africa. However, this has not necessarily translated
into advertising revenue, for example Community TV has a 9.5% reach but only yield an
advertising spend less than 1%. Likewise, Community radio reaches 25%2 of the
population but only receives 2% of the advertising spend. At face value this can be
attributed to the profile of the community sector’s audience, that is, this sector does not
deliver audiences that are attractive enough to advertisers to derive revenue that is
comparable to commercial and public broadcasting services. However, factors
contributing to the success of the community broadcasting sector are more complex.
The study highlights the fact that the community broadcasting sector’s challenges
emanate from a lack of corporate governance, management capacity and revenue
diversification strategies. There is also a limited concerted institutional support, capacity
building and funding strategies for community broadcasting in South Africa. Currently the
Authority ‘s regulation of corporate governance, financial accountability and community
participation is limited. Given the time and resources expended on addressing
compliance challenges associated with this sector, it may be necessary for the Authority
to consider Regulations or guidelines to address these shortcomings." (executive
summary)
https://www.icasa.org.za/uploads/files/Research-Report-on-Regulatory-Framework-forCommunity-Broadcasting.pdf

37. Kerstin Radde-Antweiler, Hannah Grünenthal, Sina Gogolok:
‘Blogging sometimes leads to dementia, doesn’t it?’ The
Roman Catholic Church in times of deep mediatization. In:
Andreas Hepp, Andreas Breiter, Uwe Hasebrink (eds.):
Communicative figurations: transforming communications –
studies in cross-media research. Cham: Palgrave Macmillan,
2017, p.267-286

41. Jessica Gustafsson: Community radio and peace-building
in Kenya. In: Journal of alternative and community media, vol. 1,
2017, p.114-127

"... there are, for example, tendencies of ‘branding’ and ‘professionalization’ on a
translocal level. Locally, however, we can observe quite different processes: a reluctant
appropriation of the organization’s media ensemble by the local authorities even though
media-related communication is considered as necessary for translocal authority figures
such as the pope or bishops. Regarding the religious organization, we can observe a
tension between a ‘deep’ degree of mediatization in regard to a translocal scope in
contrast to a ‘less deep’ degree of mediatization within a local scope. An interesting
follow-up question and part of our own future research is how such different degrees of
mediatization produce different tempi of transformations: a slower transformation
process on a local level in contrast to a faster transformation process on a translocal
level, the tensions that emerge and the negotiations that have to be made—not only
between translocal and local, but between different localities worldwide." (conclusion)
https://link.springer.com/chapter/10.1007/978-3-319-65584-0_11

"This article focuses on how Koch FM and Pamoja FM, two community radio stations in
Nairobi, Kenya, worked during the 2007–08 tumult and 2013 general election. The article
is based on observations and interviews with community radio practitioners conducted
between 2007 and 2013, and addresses the following questions: How do the community
radio stations work during elections – times of increased tensions? How do they
discourage ethnic violence in their community? How is participation used in order to
bring unity to the community?" (abstract)
https://joacm.org/index.php/joacm/article/download/844/731

42. Rose N. Kimani: Community radio in a commercial broadcasting landscape: Kenya’s Koch FM. In: Radio Journal: International Studies in Broadcast & Audio Media, vol. 15, nr. 2,
2017, p.195-210

38. Raphael Rauch: 10 Jahre „Islamisches Wort“ und „Forum
am Freitag“: Rückblick und Ausblick auf Islam im Rundfunk.
In: Communicatio Socialis, vol. 50, nr. 3, 2017, p.391-405

"Koch FM is a community radio station located in Korogocho, a slum in Nairobi, Kenya.
The station aims to provide alternative information, education and entertainment content.
Producers at the station and community members who make up the station’s audience
have different perceptions of Koch FM’s role. While the producers envision Koch FM as
the provider of information and a space for community voice, the community evaluates
the station’s performance based on parameters drawn from commercial broadcasters.
Consequently, the station acts as a space where sometimes-contradictory ideals play
out. In exploring these contrasting viewpoints, this article highlights contextual
production practices and the shifting audience expectations facing community radio in
Kenya’s vibrant radio broadcast environment. The data are the outcome of ethnographic
fieldwork conducted in 2014 and 2015." (abstract)
https://doi.org/10.1386/rjao.15.2.195_1

"Die Islamkonferenz hat kritisch nach dem Beitrag der Medien für die Integration von
Muslimen gefragt. 2007 machten der SWR mit der Radio-Sendung „Islamisches Wort“
und das ZDF mit der TV-Sendung „Forum am Freitag“ einen Anfang. Der NDR folgte
später mit dem „Freitagsforum“ und der „Deutschlandfunk“ mit „Koran erklärt“. Die
Diskussion über Islam im Rundfunk konzentriert sich auf zwei Bereiche: auf die
Einführung weiterer islamischer Sendungen, analog zu christlichen und jüdischen
Sendungen, und auf Gremiensitze für muslimische Vertreter in den Rundfunkund
Fernsehräten. Der Artikel beleuchtet den Status quo islamischer Sendungen und
Gremienvertreter. Deutlich wird: Nicht rechtliche Hürden sind oft Integrationshindernisse,
sondern mangelnder politischer Wille." (Zusammenfassung)
subjects: public service media: inegration of minorities; Muslim radio broadcasting;
Muslim television broadcasting; social integration - Germany

43. Brian Semujju: Introducing community audio towers as an
alternative to community radio in Uganda. In: Journal of
alternative and community media, vol. 1, 2016, p.141-153

Community Media
GENERAL & INTERNATIONAL

"This article presents two communities in Uganda that use Community Audio Towers
(CATs) as an alternative to community radio, and examines why the communities prefer
the use of CATs to ‘mainstream’ community radio. Using data collected through
observation at two sites in Uganda and 10 key informant interviews from major
communication stakeholders, including Uganda’s Minister of Information and
Communication Technology, the article presents findings indicating that CATs are selfsustaining, with no NGO influence, and they redefine news to mean local emergencies
and occurrences, while having no structures (horizontal/vertical rhetoric) as they are
started and run by one community member. The challenges of the new alternative media
are also discussed." (abstract)
https://joacm.org/index.php/joacm/article/download/845/733

39. Janey Gordon: How community broadcasting is funded: a
useful resource for community broadcasters. In: 3CMedia.
Journal of Community, Citizen's and Third Sector Media and
Communication, vol. 8, 2016, p.29-39
"This article is intended as a resource for community broadcasters and researchers. It
draws on interviews and discussion with community broadcasters and activists to
identify practical examples of funding methods. The seven common methods of funding a
community station are detailed. These are: support from the station's own community;
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"A Artigo 19 entende que muitos comunicadores populares se encontram em situação de
vulnerabilidade social e legal em decorrência da omissão do Estado em regularizar o
funcionamento de suas rádios e de suas políticas restritivas para o setor. Por esse
motivo, elaborou orientações que serão reunidas em dois blocos – primeiro algumas
perguntas e respostas sobre o procedimento de fiscalização das rádios e, depois, a
respeito dos processos criminais que podem enfrentar os comunicadores comunitários.
Tais orientações são baseadas no fato de que os agentes da Anatel e da Polícia Federal
são obrigados a seguir procedimentos padrão baseados na legislação brasileira, como
também devem seguir uma conduta ética —e o mesmo vale para os processos criminais
que podem ser instaurados contra os radiocomunicadores. Com o objetivo de sanar o
desencontro de informações a respeito desses procedimentos, esta publicação irá
apresentar um panorama geral dos problemas enfrentados pelas rádios comunitárias e,
em seguida, analisar a possibilidade de agilizar a obtenção da outorga de funcionamento
via instrumentos legais e administrativos, além de orientar os comunicadores sobre os
seus direitos e como agir caso suas rádios enfrentem procedimentos de fiscalização,
levando em conta ações que possam ser tomadas nesse momento e em momento
posterior, no âmbito judicial." (objetivo da publicação, p.11-12)
subjects: community radio legislation & regulation; communication rights; trials - Brazil
http://artigo19.org/wp-content/blogs.dir/24/files/2017/08/R%C3%A1diosComunit%C3%A1rias-o-que-fazer-diante-de-a%C3%A7%C3%B5es- defiscaliza%C3%A7%C3%A3o-e-processos-judiciais.pdf

AMERICAS & CARIBBEAN

44. Gustavo Gómez (coord.): Libertad a medias: la regulación
de los medios comunitarios en América Latina y su
compatibilidad con los estándares interamericanos de
libertad de expresión. Observacom; Friedrich-Ebert-Stiftung
(FES), Centro de Competencia en Comunicación para América
Latina, 2017, 27 p.
Contents: 1. Reconocimiento de los medios comunitarios (Estándares interamericanos
sobre reconocimiento legal; Formas de reconocimiento; Países que no reconocen la
radiodifusión comunitaria) -- 2. Definición de medio comunitario (Estándares
interamericanos para una definición apropiada; Limitaciones y arbitrariedades en su
definición -- 3. Acceso a frecuencias y a fundar medios (Estándares interamericanos
sobre acceso; Acceso a tipos de medios; Reserva de espectro) -- 4. Condiciones de uso (
Estándares interamericanos sobre condiciones de funcionamiento; Alcance y
condiciones técnicas de las emisoras; Duración y renovación de concesiones; Acceso a
fuentes de financiamiento; Condiciones en materia de contenidos) -- 5. Procedimientos y
criterios para concesiones (Estándares interamericanos sobre concesiones;
Procedimientos de adjudicación de concesiones; Requisitos para participar y criterios
para seleccionar; Órganos que valoran y deciden la adjudicación; Sanciones a la
radiodifusión sin autorización.
subjects: community media legislation & regulation - Latin America
http://www.observacom.org/sitio/wp-content/uploads/2017/08/Libertad-a-MediasInforme-2017-Medios-comunitarios-y-libertad-de-expr esi%C3%B3n-OBSERVACOM.pdf

48. María Soledad Segura, Cintia Weckesser (eds.): Los medios
sin fines de lucro entre la Ley Audiovisual y los decretos:
estrategias, desafíos y debates en el escenario 2009-2015.
Córdoba: Editorial de la UNC, 2016

45. Ana María Acosta Buenaño, Verónica Calvopiña Panchi,
Jorge Cano Cañizares: Medios comunitarios y democratización de la comunicación en Ecuador: aporte para el debate
sobre el Concurso Público de Frecuencias. Quito: FriedrichEbert-Stiftung Ecuador, Instituto Latinoamericano de
Investigaciones Sociales, 2017, 58 p. (Análisis)

"En octubre de 2009, la Ley 26522 inaugura un escenario inédito para las radios y
televisoras del sector social-comunitario. La norma, por primera vez en la historia de la
radiodifusión argentina, reconoce a todos los medios sin fines de lucro –incluidas las
cooperativas- como prestadores legales de los servicios de radiodifusión, les reserva un
tercio del espectro radioeléctrico, no les impone restricciones para su funcionamiento,
les asigna un lugar de representación en el Consejo Federal de Comunicación
Audiovisual, y establece un fondo de fomento. La Ley se basa en el paradigma de la
comunicación como derecho humano ... Desde entonces y hasta 2015, los medios sin
fines de lucro del país contaron con las condiciones más favorables para su emergencia
y desarrollo que se conocieron hasta ahora. No obstante, se enfrentaron también a
nuevas dificultades y desafíos a resolver, tales como: las condiciones para su
legalización, la fortaleza de la gestión institucional y económica para asegurar su
sostenibilidad y crecimiento, la cantidad y calidad de producción temática y estética
para disputar sentidos y alcanzar masividad, la formalización de sus relaciones laborales
para evitar la precarización laboral, entre tantos otros. Para pensar políticas públicas que
contribuyan a la resolución de estos problemas y para que las radios y televisoras no
lucrativas puedan diseñar estrategias en ese sentido, fue y sigue siendo necesario
contemplar aquello que distingue a estos medios de los privados y estatales, las
diferencias entre los diversos tipos de medios no lucrativos, las particularidades de las
regiones donde se desarrollan, las especificidades de las tareas desarrolladas por sus
trabajadores, el contexto general en que se producen." (presentación p.5-6)
subjects: community radios; nonprofit media; community media legislation & regulation;
media policies; community media sustainability - Argentina - case studies
http://democratizarcomunicacion.eci.unc.edu.ar/files/Segura-y-Weckesser-2016-Losmedios-sin-fines-de-lucro-entre-la-ley-audiovisual -y-los-decretos.pdf

"El presente artículo analiza la participación de los medios comunitarios y su importancia
para la democratización de la comunicación en Ecuador en el marco del Concurso Público
de Frecuencias de Radio y Televisión de señal abierta, convocado en 2016. Este
concurso cobró importancia en la agenda pública por ser la primera vez que el Estado
utiliza un mecanismo público para otorgar concesiones de frecuencias, abriendo a
concurso 1 472 frecuencias de radio y televisión, lo que modificará el panorama
mediático por 15 años –tiempo que dura cada concesión–. Este concurso, además, tomó
relevancia por desarrollarse en medio de un proceso electoral ya de por sí agitado, por la
permanencia o no del Gobierno de la Revolución Ciudadana liderado por Rafael Correa,
después de 10 años en el poder. En este contexto, este análisis propone otra visión:
desde la mirada del sector comunitario, un actor casi ausente en el debate público, a
pesar de ser uno de los grupos que mayor implicación tiene en este proceso. Este
documento plantea una comprensión del sector comunitario y de los “medios
comunitarios” no como una totalidad cerrada, sino como una categorización que debe
ser debatida, diferenciando aquellos medios comunitarios de grupos religiosos de
aquellos nuevos medios comunitarios de organizaciones sociales, que como se verá,
tienen características y demandas diferenciadas." (p.1)
subjects: community radios; community television; spectrum / frequency allocation;
media regulation; media concentration; democracy / democratization and media Ecuador
http://library.fes.de/pdf-files/bueros/quito/13410.pdf

ASIA & PACIFIC

49. Amaia Landaburu: Análisis y relatos de experiencias de
comunicación participativa en radios comunitarias en India.
In: Commons. Revista de Comunicación y Ciudadanía Digital,
vol. 6, nr. 2, 2017, p.54-77

46. Francesca Belotti, Emilse Siares: ‘The communal’ in school
and indigenous radio: evidence from the North of Argentina.
In: Radio Journal: International Studies in Broadcast & Audio
Media, vol. 15, nr. 2, 2017, p.211-226

"Desde una perspectiva crítica de la comunicación para el desarrollo y el cambio social y
tomando como referencia una nueva mirada a la Comunicología de la Liberación definida
por Luis Ramiro Beltrán (1981), esta presentación analiza experiencias y modelos de
comunicación horizontal de radios comunitarias en India, con el fin de conocer, desde la
práctica, los modos en los que se está involucrando en el proceso de la comunicación a
comunidades antes excluidas y silenciadas. Este artículo presenta los resultados de un
estudio sobre la participación de la comunidad en las prácticas de comunicación
participativa iniciadas por tres radios comunitarias en India. Este análisis recoge las
diversas formas desde las que estas radios comunitarias en India afrontan el proceso de
comunicación dialógica con las poblaciones y comunidades a las que dan servicio."
(resumen)
http://revistas.uca.es/index.php/cayp/article/download/3640/3805

"The Argentinian Law 26.522 on Audiovisual Communication Services (currently under
reform) aimed at democratizing the media arena by recognizing multiple actors such as
community broadcasters, school and indigenous media, among others. According to the
legal classification, community broadcasters were regulated as private non-profit media,
despite having specific objectives, programming, organizational logic and economic
conditions. Conversely, school and indigenous media merged into the public sector, even
if they may act as community media. The article compares results arising from two
research projects carried out in Northern Argentina through in-depth interviews with key
informants from two indigenous radio stations and two school radio stations. The
theoretical framework mainly draws on literature about community, alternative and
popular communication. Results show that communities participate in such media
foundation or management and that media content deals with cultural and political issues
related to their interests or needs. Indeed, emerging features allow considering such
broadcasters as community media." (abstract)

EUROPE

50. Anne O’ Brien: Community radio and governance: leadership, relationship and organizational identity. In: Radio
Journal: International Studies in Broadcast & Audio Media, vol.
15, nr. 2, 2017, p.227-242

47. Carolina Martins, Camila Marques, Mariana Rielli: Rádios
comunitárias: o que fazer diante de ações de fiscalização e
processos judiciais? Article 19, 2017, 67 p.
-7-

"This study examines the challenges of good governance for community radio stations. It
does this by exploring how volunteers, managers and members of the Boards of

Directors at four community radio stations in Ireland view governance issues. The article
finds that there are three key requirements for effective governance in the context of
non-profit community radio stations. First, participants described the importance of the
Board’s leadership role in acquiring expertise in specific, necessary areas, such as
finance, human resources and compliance. The Board was also seen to require a
capacity to generate positive relationships between the station and its constituent
communities. Second, participants outlined a number of practices that proved useful in
achieving positive internal relationships between the Board, the volunteers and
management. Third, participants described how a collectively shared ethos of
community radio was useful in overcoming potential divisions by generating a shared
sense of the organization for its members. The findings highlight the need for further
research and analysis of the organizational uniqueness and consequent governance
requirements of community media." (abstract)

55. Valentina Baú: Evaluating the use of communication for
development in conflict interventions: measuring peace in
participatory communication. In: Commons. Revista de
Comunicación y Ciudadanía Digital, vol. 6, nr. 1, 2017, p.96-112
"The application of Communication for Development (C4D) in conflict prevention, conflict
reduction and post-conflict reconstruction interventions is a relatively new field.
International organisations that have begun to adopt new communication & media
designs in their peace work are progressively offering a credible baseline to engage in
the assessment of this practice. In this paper, I offer a short compendium of the
evaluation frameworks I have developed through my empirical research on the impact of
Communication for Development in Peacebuilding; this is presented alongside a number
of reflections and followed by concluding considerations on the state of the field."
(abstract)
http://revistas.uca.es/index.php/cayp/article/view/3292

51. Martin Welker, Andrea Kloß: Lokale Partizipation und
Bürgermedien: Laienpublizistik und Öffentlichkeit im
ländlichen Raum. Konstanz; München: UVK, 2016, 246 p.

56. Pierre-Olivier François: Last station before hell: United
Nations peacekeepers. In: Robin Andersen, Robin Purnaka L.
de Silva (eds.): Routledge companion to media and humanitarian
action. London: Routledge, 2017, p.428-434

"Welche publizistischen Angebote können gemacht werden, damit das Interesse der
Bürger am eigenen Umfeld (wieder) zunimmt? Wie kann die lokale, demokratische
Öffentlichkeit gestärkt werden? Diese Fragen werden im vorliegenden Buch untersucht.
Im Rahmen des Bundesprogramms „Zusammenhalt durch Teilhabe“ wurde das jeweilige
Kommunikationsgefüge der Landkreise Ludwigslust (Mecklenburg-Vorpommern) und
Vogtlandkreis (Sachsen) analysiert. Im Fokus standen acht Orte mit 2.100 bis zu 20.000
Einwohnern. Insgesamt zeigt die Untersuchung, dass Bürgerzeitungen – sowohl durch
Nutzung als auch durch redaktionelle Mitarbeit – das örtliche Engagement der Bürger
stärken können. Heimatgefühl und Engagement sind miteinander verzahnt, ein Modell
zeigt diese wechselseitigen Einflussfaktoren auf." (Verlag)
table of contents: https://d-nb.info/1061001644/04
subjects: community newspapers / press; participatory communication - Germany

"The article discusses the film 'Last Station Before Hell' by Pierre-Olivier François. United
Nations' Peacekeepers known as the Blue Helmets, are often the subject of criticism and
negative press reports. Most notably they have been blamed for transmitting cholera to
the victims of the earthquake that struck the island nation of Haiti in 2010. The UN
reluctantly admitted its role in bringing the Peacekeepers who brought the disease to the
island, and has finally agreed to compensate the people of Haiti. Based on his experience
at the United Nations in New York as a press attaché in charge of the General Assembly
and the Security Council, filmmaker Pierre-Olivier François was asked to make a film
about the United Nations peacekeeping forces for the seventieth anniversary of the world
body. In this chapter, François discusses the making of the documentary, and he details
the challenges posed by the mostly negative media frames applied to UN Peacekeepers."
(introduction to part 7, p.381)

MIDDLE EAST / WESTERN ASIA & NORTHERN AFRICA

52. Gretchen King: Hearing community radio listeners: a
storytelling approach for community media audience
research. In: Participations, vol. 12, nr. 2, 2015, p.121-146

57. Kai Hafez: Hass im Internet: Zivilitätsverluste in der
digitalen Kommunikation. In: Communicatio Socialis, vol. 50,
nr. 3, 2017, p.318-333

"This article draws on the first extensive study of community radio audiences in the
Middle East to contribute new insights about documenting the impacts of community
radio, and the evaluative mechanisms that should be in place for non-profit, community
media to better fulfill their mission to serve the community. Building on critical
ethnographic audience research, I argue for a storytelling approach that facilitates
personal narratives and cooperative focus groups among community radio audiences."
(summary)
http://www.participations.org/Volume%2012/Issue%202/7.pdf

"Menschenfeindliche und rassistische Äußerungen (Hate Speech) gegenüber religiösen
und ethnischen Gruppen im Internet haben sich weltweit massiv ausgebreitet. Das
Internet ist weniger ein Ort der multikulturellen Begegnung als des aggressiven
Kulturkampfes mit weitreichenden Folgen für gesellschaftliches Handeln von der
Diskriminierung bis zur fremdenfeindlichen Gewalt. Der vorliegende Beitrag beschäftigt
sich in konzentrierter Form mit unterschiedlichen politikwissenschaftlichen,
soziologischen und kommunikationswissenschaftlichen Erklärungsversuchen für die
Ursachen der Hasskommunikation. Abgerundet wird der Beitrag durch eine Reflexion
über ethische und co-regulative Maßnahmen in einer wehrhaften liberalen Demokratie."
(abstract)
subjects: hate speech; internet & social media extremism / terrorism - position papers /
recommendations

Conflicts, Media & Peacebuilding
GENERAL & INTERNATIONAL

53. Séraphin Alava, Divina Frau-Meigs, Ghayda Hassan: Youth
and violent extremism on social media: mapping the
research. Paris: UNESCO, 2017, 81 p.

58. Tony Roberts, Gauthier Marchais: Assessing the role of
social media and digital technology in violence reporting.
Brighton: Institute of Development Studies (IDS), 2017, 33 p.
(IDS Working Paper; 492)

"Based on a bibliometric and scientific study of research conducted in Europe, North
America, Latin America, the Caribbean, the Arab world, parts of Africa and Asia on the
links between the use of social media and the phenomena of radicalization, the Report
analyzes more than 550 studies published in scientific literature and “grey literature”,
covering outputs in English (260), French (196) and Arabic (96). It shows that very little
research has focused on the effective role of the use of social media in violent
radicalization. Although many articles deal with electronic strategies and the use of the
Internet and online social media for recruitment, there are very few empirical studies that
describe and examine the real effects of these strategies on youth, and they rarely
examine gender aspects. The Report examines the specificities of online prevention
initiatives: counter/alternative narratives and media information literacy (MIL). Several
formal and informal MIL initiatives have been implemented around the world according to
M IL as a pedagogical practice with a specific set of skills that can respond to narratives
of anger and revenge." (executive summary, p.5)
http://unesdoc.unesco.org/images/0026/002603/260382e.pdf

"This paper assesses the role of social media and digital technologies (SMDTs) in the
reporting of violent events, and evaluates their relative strengths and weaknesses as
compared to other means available. It seeks to understand how SMDT data are collated,
how reliable the data are, and what practical and ethical issues are associated with their
collection and use. We start by situating the application of these technologies within the
wider discussion of the use of information and communication technologies for
development (ICT4D) and the sub-field of real-time data for development (RTD4D), before
presenting the different types of SMDT data collection instruments and methods. We
then assess the reliability of SMDTs for the reporting of violent events, identifying
potential factors of biases in the data, such as geographical coverage, demographic and
socioeconomic factors, or biases resulting from the nature and configuration of violent
events. We also look at whether such data can accurately capture underlying dynamics
of violent events. Finally, we look at the practical and ethical challenges associated with
the collection of SMDT data on violent events." (summary)
https://opendocs.ids.ac.uk/opendocs/handle/123456789/13161

54. Yassin Al-Zikri: Guidebook: conflict sensitive journalism
for Yemeni journalists. Taiz, Republic of Yemen: Studies &
Economic Media Center (SEMC); International Media Support
(IMS), 2017, 140 p.
also published in Arabic
"This book, the first of its kind ever in Yemen, serves as a guide for Yemeni media
professionals as well as a highly significant document that will go a long way in boosting
their reporting skills in such a way that meets the standards of conflict sensitive
journalism. It is also a compendium on a number of workshops SEMC had conducted
across Yemeni governorates over the past couple of years." (introduction, p.8)
https://www.mediasupport.org/wp-content/uploads/2017/10/Conflict-sensitivejournalism-guide-Yemen_1.pdf

59. Cristina Sala Valdés: La evaluación de la comunicación
para la transformación de conflictos. In: Commons. Revista de
Comunicación y Ciudadanía Digital, vol. 6, nr. 1, 2017
"La comunicación para la transformación de conflictos es un área relativamente nueva
dentro del vasto campo de prevención de conflictos y construcción de paz y por tanto ha
sido sometida a escasos procesos evaluativos. Con el fin de comenzar a crear un modelo
evaluativo que posibilite un análisis de las acciones emprendidas en el marco de la
comunicación para la transformación de conflictos y una aproximación holística que
permita que la evaluación se convierta en una verdadera herramienta de aprendizaje,
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este trabajo repasa las propuestas evaluativas que han surgido desde las áreas de
prevención de conflictos y construcción de paz así como las reflexiones generadas en la
línea de medios de comunicación y conflictos. Desde el análisis de un proyecto llevado a
cabo en Colombia, propone nuevas aproximaciones a la evaluación que reincorporen los
procesos presentes en la transformación de conflictos." (resumen)
subjects: conflict-sensitive / peace communication; conflict-sensitive / peace journalism;
development communication: monitoring & evaluation; media assistance: monitoring &
evaluation - position papers / recommendations
http://revistas.uca.es/index.php/cayp/article/view/3258

AMERICAS & CARIBBEAN

64. Luis Urquizo Valdeiglesias: El rol de las relaciones públicas
comunitarias en una década de conflictos sociales en el
Perú. Lima: Universidad de San Martín de Porres, 2017, 341 p.
Contents: Situación actual de la industria extractiva en el Perú y en Latinoamérica -Percepción negativa y violencia en los conflictos socioambientales -- Gestión social y
comunicación bidireccional -- Cronología y análisis de los conflictos socioambientales
más importantes de los últimos años -- Análisis documental de los conflictos sociales y
sus protagonistas -- Inversión social y políticas de relacionamiento -- Conclusiones.
subjects: nonprofit public relations; extractive industries; environmental & land conflicts;
conflict reporting - Peru - case studies

60. Valentina Baú: Citizen engagement in peacebuilding: a
communication for development approach to rebuilding
peace from the bottom-up. In: Progress in Development
Studies, vol. 16, nr. 4, 2016, p.1-13

EUROPE

"By unearthing the connections between the literatures on participatory communica-tion
and civic engagement with the reality of postcon?ict peace, this article demonstrates
how a communication for development (C4D) approach to engaging citizens in
peacebuilding contributes to strengthening the reconstruction process at the end of the
violence, while engendering a bottom up process based on dialogue and inclusivity. After
offering a brief overview of the peacebuilding contexts, this article presents a theoretical
discussion that brings to the surface not only the role of C4D in facilitating citizens
participation in government decision making, but also its significance in creating an
inclusive peacebuilding process that starts from the community. At the same time, this
discussion begins to shed light on the relationship between communication for
development and participatory governance." (abstract) AFRICA, SUB-SAHARAN

65. Stavros Assimakopoulos, Fabienne H. Baider, Sharon Millar
(eds.): Online hate speech in the European Union: a
discourse-analytic perspective. Springer, 2017, viii, 90 p.
(SpringerBriefs in Linguistics)
"The central objective of this volume has been to show that legislation against hate
speech in the EU may be an effective first step towards combatting the phenomenon, but
it might not be adequate on its own to contain the present situation. This is because hate
speech has multiple ways of being expressed. In this volume, we have identified several
strategies of Othering that can be used to express such an unfavourable position towards
members of a minority: categorisation and stereotyping, hate concealed as patriotism,
metaphorical language, sarcasm, allusions and constructed dialogue can all be ‘subtle’
ways in which discrimination emerges in public discourse. And while we are not in a
position, as linguists, to suggest that such strategies belong to the category of
prosecutable hate speech, we think that it is safe to assume that they do form part of
what we have dubbed soft hate speech." (concluding remarks, p.87)
https://link.springer.com/book/10.1007%2F978-3-319-72604-5

61. Jennifer Bakody: Radio Okapi Kindu: the station that
helped bring peace to the Congo. Vancouver; Berkeley: Figure,
2017, 304 p.

"When Jennifer Bakody steps off the plane in the Democratic Republic of the Congo in
2004, she walks right into the hardest and most inspiring job an idealistic young
journalist from Nova Scotia could ever imagine. Six years of war involving eight countries
and several million deaths have just ended in a ceasefire. A week later, Bakody finds
herself two thousand kilometres up the Congo River in the heart of the jungle, managing
a small UN-backed radio station. Welcome to Radio Okapi Kindu. Welcome, too, to its
team of hard-working local reporters determined to cover the country's rapid march
towards elections. One day rebel soldiers are walking out of the jungle and handing in
their weapons; the next the station is airing comedy sketches and messages asking after
missing people. When a public lynching is followed by an outbreak of violence, Bakody
begins to realize how little she understands Congolese politics--and how little she has at
stake compared to her colleagues, several of whom will die in the next decade.
Maintaining the rigour of Radio Okapi's editorial line suddenly seems like a matter of life
and death. Can one small station known as the "frequency of peace" stand the strain?
Radio Okapi Kindu is a touching memoir of a young journalist's coming of age and a love
song to a poor but astonishingly beautiful country recovering from six years of war."
(publisher)

66. Tamas Tofalvy: Online harassment of journalists in Hungary: forms, coping mechanisms and consequences for press
freedom. Vienna: International Press Institute (IPI), 2017, 25 p.
"This report identifies eight basic types of harassment present in Hungary: rhetorical
aggression; trolling; bullying; threats; public shaming; violation of personal privacy; cyber
attacks and site hacking; and malicious social media activity. The study found that the
most common types of online harassment are trolling and rhetorical aggression, which
are experienced by Hungarian online journalists on a daily basis through both public and
private channels. Overall, comments made through private channels are more severe.
Facebook comments are generally the least aggressive in nature, followed by comment
sections under individual articles. Abusive messages sent via private channels (email,
Facebook messages) are the most aggressive and straightforward. Many journalists
agreed that the most disturbing element of online harassment is not necessarily the
harshness or explicit nature of comments but the frequency and overwhelming
persistence of them." (executive summary)
https://ipi.media/wp-content/uploads/2017/03/006_Hungary_Report_Ontheline_2017.pdf

62. Caitriona Dowd: Using digital and social media to monitor
and reduce violence in Kenya’s elections. Brighton: Institute
of Development Studies (IDS), 2017, 4 p. (Policy Briefing; 144)
"Social media and digital technology offer immense potential for citizens, policymakers
and practitioners to raise awareness of, monitor, and respond to violence. With Kenya’s
elections approaching, technology can help to raise awareness of insecurity, support
early warning, combat incitement of violence and promote accountability. However,
digital technology also carries a number of risks. To maximise effectiveness and
inclusivity, 1) greater support must be given to locally legitimate peace messaging and
counter-speech; 2) government, media and civil society should collaborate to improve
transparency and accountability in the regulation of online activity; and 3) social media
monitoring of violence should be undertaken in conjunction with other reporting systems
that seek to overcome inequalities in digital access and use." (abstract)
https://opendocs.ids.ac.uk/opendocs/handle/123456789/13002

MIDDLE EAST / WESTERN ASIA & NORTHERN AFRICA

67. Hanan Badr: Framing von Terrorismus im Nahostkonflikt:
eine Analyse deutscher und ägyptischer Printmedien.
Wiesbaden: Springer VS, 2017, xx, 447 p. (Studies in
international, transnational and global communications)
table of contents: https://d-nb.info/1127881191/04
subjects: media coverage of extremism / terrorism; print media coverage of conflicts Germany; Egypt - content analysis (case studies)
Review in: Publizistik (2017) 62:483-485

63. Jacob Udo-Udo Jacob: Convincing rebel fighters to disarm: UN information operations in the Democratic Republic
of Congo. Berlin: De Gruyter Oldenbourg, 2017, xvi, 231 p.

68. Abdel Bari Atwan: Das digitale Kalifat: die geheime Macht
des Islamischen Staates. München: Beck, 2016, 299 p. (C.H.
Beck Paperback; 6242)

"Nigerian researcher Jacob Udo-Udo Jacob compares the impact on people in the Kivu
provinces of eastern DR Congo of United Nations Stabilization Mission in the DR Congo
(MONUSCO) communication programmes encouraging militia to return to the country
and Radio Okapi’s informative debate programme 'Dialogue between Congolese' at a
time, between 2008 and 2010, when Fondation Hirondelle was co-managing that radio
station with the UN. He concluded that the UN communication programmes provoked
emotional reactions that were not very favourable, while 'Dialogue between Congolese'
gave its listeners a better understanding of the political situation and a sense of
collective responsibility to resolve the conflict." (Sacha Meuter, Legal adviser and
research coordinator at Fondation Hirondelle, in News from Fondation Hirondelle, Nr.54,
Winter 2017-2018, p.2)
Review in: Zeitschrift für Außen- und Sicherheitspolitik, vol. 10 (2017) 3: 417-419

Islamic State: the digital caliphate. Saqi Books, 2015
"Viele Computerspiele faszinieren durch die Verbindung von mittelalterlichem Ambiente
und Hightech. Genau hier liegt für viele Jihadisten auch die Faszination des IS, der eine
"mittelalterliche" Ordnung mit Hilfe des Internets aufrechterhält. Das Steuersystem
orientiert sich am Koran, wird aber digital organisiert. Das Finanzwesen beruht auf dem
Zinsverbot, verwaltet aber den Staatshaushalt und die Einnahmen aus Ölexport,
Antiquitätenhandel und Entführung mit elektronischen Krypto-Währungen. Das
Bildungswesen sorgt für Koranlektüre, aber auch für digital kompetenten Nachwuchs auch weiblichen. Der Propagandaapparat setzt auf die Inszenierung von Gewalt und
beschäftigt dafür eine ganze Armee von Fotografen, Video-Filmern und SpieleEntwicklern. Atwan beschreibt die Rolle des Darknet und erklärt, warum die CyberJihadisten dem elektronischen "Counter-Jihad" immer eine Nasenlänge voraus sein
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werden. Sein alarmierender Bericht sollte allen zu denken geben, die den IS mit
militärischen Mitteln besiegen wollen." (Klappentext)
table of contents: https://d-nb.info/1109917562/04
subjects: Islamic State <political-religious extremist organization>; internet & social
mia extremism / terrorism - Middle East

"Ce manuel a pour but d’accompagner les missions d’observation électorale dans leur
mission de surveillance des contenus médiatiques et des discours politiques, la qualité
du discours des acteurs politiques et le comportement des médias dans une période clé
de la vie démocratique. Il donne également les outils nécessaires pour la surveillance
d’accès équitable aux médias pour l’ensemble des candidats tant au niveau quantitatif
qu’au niveau qualitatif. Au-delà du manuel et de l’observation électorale, l’objectif est de
permettre aux médias de pouvoir mieux jouer leur rôle d’éducation civique et de servir
d’espace public d’expression démocratique en République Démocratique du Congo." (site
web Internews.org)
subjects: election reporting; media monitoring - Congo (Dem. Rep.) - criteria catalogues /
frameworks / guidelines
https://www.internews.org/sites/default/files/201801/Media_Observation_Electoral_Period_Congo_DR_Congo_French_.pdf

69. Romain Quivooij: L' impact du jihad virtuel. Paris:
L'Harmattan, 2016, 184 p.

table of contents: http://swbplus.bsz-bw.de/bsz481151842inh.htm
subjects: Islamic State <political-religious extremist organization>; internet & social
media extremism / terrorism; Islamist communications & media - Arab countries

Democracy, Governance & Media, Political
Communication

74. Trine Syvertsen: Media resistance: dislike, protest,
abstention. Cham: Palgrave Macmillan, 2017, vii, 153 p.

GENERAL & INTERNATIONAL

"While there is strong continuity in the values that resisters perceive to be at stake, there
are also profound changes. One important change is that media resistance increasingly
has moved from the political to the personal domain. Three explanations are offered for
how media resistance is sustained as a strong cultural current: media resistance is
flexible and adaptable, media resistance is connected with other great narratives of hope
and decline, and media resisters keep a distance from (empirical) media research."
(abstract chapter 7, p.119)
https://link.springer.com/content/pdf/10.1007%2F978-3-319-46499-2.pdf

70. Kris Ruijgrok: From the web to the streets: internet and
protests under authoritarian regimes. In: Democratization, vol.
24, nr. 3, 2017, p.498-520
"This article systematically investigates the relationship between internet use and
protests in authoritarian states and democracies. It argues that unlike in democracies,
internet use has facilitated the occurrence of protests in authoritarian regimes,
developing a theoretical rationale for this claim and substantiating it with robust
empirical evidence. The article argues that whereas information could already flow
relatively freely in democracies, the use of the internet has increased access to
information in authoritarian regimes despite authoritarian attempts to control
cyberspace. The article suggests this increased access to information positively affects
protesting in authoritarian states via four complementary causal pathways: (1) by
reducing the communication costs for oppositional movements; (2) by instigating
attitudinal change; (3) decreasing the informational uncertainty for potential protesters;
and (4) through the mobilizing effect of the spread of dramatic videos and images. These
causal pathways are illustrated using anecdotal evidence from the Tunisian revolution
(2010–2011). The general claim that internet use has facilitated the occurrence of
protests under authoritarian rule is systematically tested in a global quantitative study
using country-year data from 1990 to 2013. Internet use increases the expected number
of protests in authoritarian states as hypothesized. This effect remains robust across a
number of model specifications." (abstract)
https://doi.org/10.1080/13510347.2016.1223630

75. Liz Carolan: Open data, transparency and accountability:
topic guide. Birmingham: GSDRC, University of Birmingham,
2016, 32 p.
"Open data involves the release of data so that anyone can access, use and share it. The
Open Data Charter (2015) describes six principles that aim to make data easier to find,
use and combine: open by default; timely and comprehensive; accessible and usable;
comparable and interoperable; for improved governance and citizen engagement; for
inclusive development and innovation. One of the main objectives of making data open is
to promote transparency. Transparency is a characteristic of government, companies,
organisations and individuals that are open in the clear disclosure of information, rules,
plans, processes and actions. Transparency of information is a crucial part of this. Within
a development context, transparency and accountability initiatives have emerged over
the last decade as a way to address developmental failures and democratic deficits.
There is a strong intersection between open data and transparency as concepts, yet as
fields of study and practice, they have remained somewhat separate. This guide draws
extensively on analysis and evidence from both sets of literature, beginning by outlining
the main concepts and the theories behind the relationships between them." (summary)
http://www.gsdrc.org/topic-guides/open-data-transparency-and-accountability

71. Anya Schiffrin (ed.): In the service of power: media
capture and the threat to democracy. Washington, DC: Center
for International Media Assistance (CIMA), 2017, 162 p.

76. Becky Carter: Infomediaries and accountability.
Birmingham: University of Birmingham, GSDRC, 2016, 14 p.
(GSDRC Helpdesk Research Report; 1347)

Contents: Introduction / Anya Schiffrin -- Toward a taxonomy of media capture / Joseph
E. Stiglitz -- Competing forms of media capture in developing democracies / Maha Rafi
Atal -- Media capture in the digital age / Rasmus Kleis Nielsen -- Clientelism and media
capture in Latin America / Mireya Márquez-Ramírez & Manuel Alejandro Guerrero -- The
state, the military, and the market: Capture in the new Burmese media landscape / Jane
Madlyn McElhone -- Unfinished business: Tanzania’s media capture challenge / Ryan
Powell -- The gradual takeover of the Czech media system / Martina VojtÌchovská -Managed liberalization: Commercial media in the People’s Republic of China / Yiling Pan - Tunisia’s media barons wage war on independent media regulation / Kamel Labidi -Exposing Eastern Europe’s shadowy media owners / Paul Radu -- What is to be done?
Options for combating the menace of media capture / Mark M. Nelson.
http://www.cima.ned.org/resource/service-power-media-capture-threat-democracy/

"There appears to be a research gap for in-depth comparative or meta-analysis examining
how, where and why the media – or other infomediaries – has helped translate
transparency initiatives into greater government accountability. Nevertheless, the small
but growing body of single case studies does indicate the kinds of accountability impacts
that infomediaries are helping to generate. Examples include: improving people’s
knowledge of key governance issues and sometimes their political participation, and
catalysing changes to service delivery such as increasing school budget allocations."
(overview, p.2)
http://www.gsdrc.org/wp-content/uploads/2016/03/HDR1347.pdf

72. Claire Wardle, Hossein Derakhshan: Information disorder:
toward an interdisciplinary framework for research and
policy making. Strasbourg: Council of Europe, 2017, 107 p.
(Council of Europe report; DGI(2017)09)
"This report provides a new framework for policy-makers, legislators, researchers,
technologists and practitioners working on the theoretical and practical challenges
related to mis-, dis- and mal-information — the three elements of information disorder.
While the historical impact of rumours and fabricated content have been well documented, the complexity and scale of information pollution in our digitally-connected, increasingly polarised world presents an unprecedented challenge. There is an immediate need to
work collaboratively on workable solutions and this report provides a framework for the
different stakeholders involved in research, policy discussions, and technical innovations
connected to this phenomenon of information disorder." (back cover)
https://shorensteincenter.org/wp-content/uploads/2017/10/PREMS-162317-GBR-2018Report-de%CC%81sinformation.pdf?x78124

73. Paul Nkuadio Ntemo: Manuel d'observation des médias
pendant la période électorale: un guide d'observation à
l'attention des médias et des missions d'observation
électorales. Arcata, Calif.: Internews, 2017, 131 p.

77. Manuel Chaparro Escudero, Silvia Olmedo, Victoria Gabilondo: El Indicador de la Rentabilidad Social en Comunicación (IRSCOM): medir para transformar. In: CIC Cuadernos de
Información y Comunicación, vol. 21, 2016, p.47-62

"El presente artículo aborda la construcción del Índice de Rentabilidad Social en
Comunicación (IRSCOM), que pretende recoger valores ligados al funcionamiento de los
medios audiovisuales, eludiendo la visión mercantilista, potenciando la participación
ciudadana y la transparencia en su gestión. Este indicador es una propuesta que
persigue corregir las deficiencias en la rentabilidad social de los medios para consolidar
modelos mediáticos que respondan a lógicas centradas en la construcción democrática,
la fortaleza de la pluralidad y la diversidad." (resumen)
https://revistas.ucm.es/index.php/CIYC/article/viewFile/52944/48598

78. Luis Zaragoza: Voces en las sombras: una historia de las
radios clandestinas. Madrid: Cátedra, 2016, 439 p. (Signo e
imagen; 169)

Contents: 1. Qué es una radio clandestina -- 2. El nacimiento de un género -- 3. La
Segunda Guerra Mundial : combate en las retaguardias -- 4. Contra Franco y Salazar -- 5.
Ondas ante el acero -- 6. Asia y África: la lucha por la independencia política -- 7. América Latina: la lucha por la independencia económica -- 8. Se incendian las junglas:
guerras y radios en el sudeste asiático -- 9. África y Oriente Medio: la eclosión de las
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radios clandestinas -- 10. Los volcanes de América: nuevas (y renovadas) erupciones
[Chile, Nicaragua, El Salvador, Cuba] -- 11. Terremotos tras el telón de acero [Europa de
Este].
subjects: clandestine radios - international scope

83. Nicholas Kerr, Anna Lührmann: Public trust in elections:
the role of media freedom and election management
autonomy. Accra: Afrobarometer, 2017, 24 p. (Working paper;
170)

AFRICA, SUB-SAHARAN

"Very few cross-national studies have examined the consequences of electoral
manipulation, including the manipulation of election administration and the media, on
citizens’ trust in elections. This paper addresses this gap by exploring how autonomy of
election management bodies (EMBs) and media freedom individually and conjointly
shape citizens’ trust in elections. Citizens are more likely to express confidence in
elections when EMBs display de facto autonomy and less likely to do so when mass
media disseminate information independent of government control. Additionally, we
suggest that EMB autonomy may not have a positive effect on public trust in elections if
media freedom is low. Empirical findings based on recent survey data on public trust in
elections in 47 countries and expert data on de facto EMB autonomy and media freedom
support our hypotheses." (abstract)
http://afrobarometer.org/sites/default/files/publications/Working%20papers/afropaperno1
70_public_trust_in_elections.pdf

79. Bangaly Camara: De la "Radio banane" à La Voix de la
révolution: l'expérience radiophonique en Guinée. Paris:
L'Harmattan, 2017, 132 p.

"L’expérience radiophonique en Guinée a connu trois grandes périodes. Lors de la
première, de 1950 à 1955, la radio était au service de la métropole, afin de servir les
intérêts exclusifs des planteurs européens, franco-syriens et franco-libanais. Elle donnait
des informations sur le mouvement des navires-bananiers et d’autres transports de
produits. Cette période coïncide avec la relance économique en Europe, à la sortie de la
Deuxième Guerre mondiale. Pendant la deuxième période, de 1956 à 1958, la radio a
participé activement à l’éveil des consciences, à la lutte pour l’indépendance nationale,
et à l’émancipation du continent. Elle a joué un rôle important dans la mise en place des
structures de gestion en Afrique et singulièrement en Guinée. La loi-cadre du 23 juin
1956 a favorisé la participation des Africains à la gestion et à la prise de décisions
importantes pour leur développement. Au cours de la troisième période, de 1958 à 1984,
la radio a contribué à la consolidation des acquis de l’Indépendance nationale, à la lutte
de libération des peuples africains encore sous le joug colonial, et à la valorisation de la
culture nationale et africaine. Elle a joué un rôle de premier plan dans la propagande
révolutionnaire et s’est illustrée comme porte-voix de l’Afrique combattante."
(couverture)
subjects: radio history; public radios; propaganda; revolution; political role & influence of
radio, radio & democratization; political communication - Guinea

84. François Muisanza Katewu: La désinformation et ses applications aux conflits internationaux via les médias: comment
une Afrique en quête de démocratie peut s'en protéger?
Paris: L'Harmattan, 2017, 176 p.

80. Wallace Chuma, Herman Wasserman, Tanja Bosch, Rebecca
Pointer: Questioning the media-democracy link: South
African journalists’ views. In: African Journalism Studies, vol.
38, nr. 1, 2017, p.104-128

"It is often assumed that a robust, free and independent media will contribute to the
deepening of democracy by keeping governments accountable and broadening citizen
participation in deliberative democratic debates. But in new democracies such as South
Africa, the deepening and broadening of democratic participation is often curtailed by
challenges such as unequal access to the media, the orientation of mainstream media
towards elite audiences and renewed attempts by sources of power to control the free
flow of information. Despite the promise of a peaceful, equitable and democratic society
after the end of apartheid, conflicts continue to erupt due to continued social polarisation,
vast socio-economic inequalities and new struggles for power. In South Africa these
conflicts include social protests on a daily basis, repeated outbreaks of xenophobic
violence and disruptions to the parliamentary process. This paper probes the role of the
media in these conflicts from the perspective of journalists who have reported on these
issues. The paper explores ways in which journalists critically reflect on their abilities to
perform the roles expected of them within a normative framework informed by the
Habermasian ideal of deliberative democracy. The reasons they offer for not fulfilling
these roles, and the conditions underpinning these failures, lead them to question the
ability of the South African media to contribute to an emerging democracy." (abstract)

81. Aria Grabowski: Transparency is more than dollars and
cents: an examination of informational needs for aid
spending in Sierra Leone and Liberia. Oxford: Oxfam, 2017, 25
p. (Oxfam Research Reports)

"This research looks at the information needed by in-country development stakeholders
with an emphasis on accountability actors including civil society organizations, charities,
government workers, and the media. To collect this information, semi-structured
interviews were conducted in Sierra Leone and Liberia. The majority of interviewees
wanted information about financial resources and the channels they flowed through, and
all respondents wanted information on the services provided and where the work was
happening subnationally, suggesting that these two sets of information may be the most
important. Unfortunately, information on subnational locations and services provided is
infrequently available through open aid data portals, implying a need to update what aid
information is shared." (p.1)
https://policy-practice.oxfam.org.uk/publications/transparency-is-more-than-dollars-andcents-an-examination-of-informational-nee-62 0330

82. Célestin Katubadi Mputu: Image de soi et discours
électoraux: analyse des stratégies de communication
électorale des présidentiables de 2011 en RDC. Paris:
L'Harmattan, 2017, 206 p. (Études africaines)

Contents: Introduction générale -- Image de soi de Joseph Kabila: De l’exaltation de la
puissance, de la jeunesse et de la modernisation -- L’ethos d’Etienne Tshisekedi ou
l’image du messie et du justicier charismatique -- L’ethos de Vital Kamerhe, ou
l’exaltation du nouveau souffle, de l’unité et de la proximité -- Interprétation du corpus:
ethos et stratégies discursives des trois présidentiables -- Conclusion générale -Proposition d’un plan de communication électorale.
subjects: election campaigns; election reporting - Congo (Dem. Rep.) - content analysis
(case studies)

"La question des « fakes news » ou de la désinformation - on ne peut plus actuelle - se
pose avec d’autant plus de légitimité et d’acuité que les mass media et les réseaux
sociaux sont devenus incontournables. Le champ d’action de cette théorie de la
désinformation ne relève plus seulement de l’académie militaire comme alors. On la voit
à l’oeuvre dans le domaine socio-politico-économique où elle peut accompagner et
entretenir des conflits, surtout à travers les médias, aussi bien entre les individus
qu’entre les sociétés, peuples et nations, pour des visées non seulement politiques, mais
également économiques. Cet essai se veut une analyse critico-politologique de cette «
arme de guerre » ou de conflits, et offre quelques techniques pour s’en préserver, surtout
en Afrique où le pourcentage d’analphabètes est très élevé et le sens critique ou l’esprit
de tamisage des informations peut s’épanouir." (couverture)
subjects: fake news & disinformation

85. Dominique Nduhura, Michael Prieler: Citizen journalism and
democratisation of mainstream media in Rwanda. In: African
Journalism Studies, vol. 38, nr. 2, 2017, p.178-197
"This paper explores the role that citizen journalism is playing in democratising the
mainstream media in Rwanda. Through in-depth interviews with journalists from two
radio stations and by using the public sphere theory as a theoretical framework, this
research sought to answer the question as to whether citizen journalism in Rwanda
propels media democratisation by enabling democratic deliberation through its ability to
inform, filling in the gaps left by mainstream media and by encouraging critical thinking.
The findings from this study show that citizens participate in the daily work of the media
through commentaries and by serving as news sources. However, citizens have not yet
had a tangible impact on the functioning of the two media where self-censorship and
gatekeeping are widely practised. Democratisation of these radio stations appears to be
more theoretical rather than an established practice." (abstracts)

86. Joyce Omwoha: Formation of citizenship through radio
talk participation in Kenya. In: Journal of African Media
Studies, vol. 9, nr. 1, 2017, p.181-194
"This article aims at investigating the relationship between the concept of mediated
citizenship and participation through radio talk deliberation. It intends to offer an analysis
of the content mediated through public discourses by determining the way in which
participants draw their identities through different topics articulated in radio talk shows.
This article will focus on a breakfast radio talk show – Jambo Kenya, a programme
broadcasted on Radio Citizen, the second largest radio station in Kenya. This highly
interactive programme airs from 7:15 a.m. with thought-provoking dialogue, giving a
voice to groups that would otherwise be unheard. The article focuses on how the call-in
listeners gain access to this media space to contest their various ideas." (abstract)

87. Line Relisieux: The evolution of political blogging in
French-speaking Sub-Saharan Africa. Konrad-AdenauerStiftung (KAS), 2017, 8 p.
also published in French
"Political blogging in Francophone Africa is quite a recent phenomenon. Most bloggers
are journalists and use their blogs to practice writing and/or report affairs they can’t
cover in the mainstream media. A blog is therefore a tool for the publication of content to
inform the users of developments in the political and social spheres of their country. It is
a platform for freedom of expression. Blogging can be a way to earn a living, especially
when combined with social media." (p.1)
http://www.kas.de/wf/doc/kas_51301-1522-2-30.pdf?180117145134
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nueva esfera pública. UWI St. Augustine Campus; Arthur Lok
Jack Graduate School of Business; Asociación de Estudios en
Redes Sociales Digitales (ASREDES), 2017, 147 p.

88. Pierre Minkala-Ntadi: La tutelle politique dans la production de l'information de presse en Afrique francophone: le
cas du Congo-Brazzaville. Paris: L'Harmattan, 2016, 189 p.
(Études africaines)
"Ce livre traite de l'évolution de la presse africaine francophone dans un contexte de
mutations sociopolitiques récurrentes. S'appuyant sur le cas particulier du CongoBrazzaville, l'analyse démontre clairement comment les mutations sociopolitiques
induisent des logiques sociales de la communication qui interfèrent dans la médiatisation
de l'expérience sociale. Objet d'un enjeu de positionnement dans la sphère publique des
acteurs sociaux aux jeux et intérêts divergents, l'information de presse produite dans ce
contexte apparaît comme une simple mise en visibilité des acteurs sociaux les plus
nantis parce que détenteurs d'un double capital politique et financier." (couverture)
subjects: politics and media; vested political interests in the media; political economy of
the media; media history - Congo-Brazzaville

89. Pedzisai Ruhanya: An opposition newspaper under an
oppressive regime: a critical analysis of The Daily News. In:
Journal of alternative and community media, vol. 1, 2016
"This study focuses on the unprecedented ways in which newspaper journalism helped
the cause of democratisation at the height of the economic and political governance
crisis, also known as the ‘Zimbabwe Crisis’, from 1997 to 2010. The research is designed
as a qualitative case study of The Daily News, an independent private newspaper. It was
based on semi-structured interviews with respondents, who were mainly journalists and
politicians living in Zimbabwe. The analytical lens of alternative media facilitates a
construction of how The Daily News and its journalists experienced, reported, confronted
and navigated state authoritarianism in a historical moment of political turmoil. The study
discusses the complex relationships between the independent and privately owned
press, the political opposition and civil society organisations. The research provides an
original analysis of the operations of The Daily News and its journalists in the context of
a highly undemocratic political moment. Some journalists crossed the floor to join civic
and opposition forces in order to confront the state. The state responded through arrests
and physical attacks against the journalists; however, journalists continued to work with
opposition forces while the government enacted repressive media and security law to
curtail coverage of the crisis." (abstract)
https://joacm.org/index.php/joacm/article/download/843/732

AMERICAS & CARIBBEAN

90. Fakepolítica: democracia y digitalización. In: Nueva
Sociedad, nr. 269, 2017, p.40-147
Contents: Sascha Lobo: Cómo influyen las redes sociales en las elecciones -- Esteban
Magnani: Big data y política, el poder de los algoritmos - Mareike Transfeld, Isabelle
Werenfels: ¿Tecnología para la liberación o instrumento de propaganda? -- Katharina
Gerl: Política 2.0. Internet y el trabajo de los partidos -- Nuria Fernández-García: Fake
news, una oportunidad para la alfabetización mediática -- Verónica Engler. Antifeminismo
online -- Mario Riorda: Redes sociales para gobernar. Una mirada de América Latina -Silvio Waisbord, Adriana Amado: La comunicación pública, mutaciones e interrogantes -Agathe Duparc: Cómo Rusia reclutó y formó a «batallones» de hackers -- María Fernanda
González: La «posverdad» en el plebiscito por la paz en Colombia -- Pablo Ortellado: Los
brasileños leen Facebook; Izquierdas y cultura política digital -- Lucas Domínguez Rubio:
La trampa del «Nada que ocultar»; democracia, capitalismo y privacidad.
http://library.fes.de/pdf-files/nuso/nuso-269.pdf

91. Mariela Morales-Suárez: Emergent voices and evolving
agendas: writing realities in Cuba’s new media landscape.
Philadelphia: Annenberg School for Communication, Center for
Advanced Research in Global Communication (CARGC), 2017,
25 p. (CARGC Paper; 6)
"This paper aims to understand the motivations, decision-making processes, and
missions of the producers of new Cuban media using interviews with journalists
recruited from the wider group of twenty non-governmental publications. In ten semistructured interviews, participants described their personal and professional motivations
and their understandings of the missions of their publications. Through conversations
with participants, I also investigated the problem of operating media on the margins of
legality in Cuba, and how this influences decisions about management, agenda setting
and news coverage. Ultimately, the visions of new media producers about what they are
doing and why they are doing it sometimes overlap, and at other times, contradict one
another. However, to understand Cuba’s emerging new media landscape, it is important
to understand the plurality of visions among the risk-taking innovators who produce new
media content for Cuban citizens. I interviewed ten individual producers working for
independent new media publications in the spring of 2017." (methodology, p.5)
https://www.asc.upenn.edu/sites/default/files/documents/CARGCPaper%206%20for%20web%2002.pdf

92. Albertina Navas, Carlos Sabino, César Ricaurte, Israel
Márquez: Redes sociales, ciudadanía y política: claves de la

Contents: Prólogo: Ciudadanos hiperconectados / José Luis Orihuela -- I. Ciberpolítica, de
los mítines a las redes sociales. Caso @NicolasMaduro: Análisis de los tuits del
presidente más compartido de la región / Albertina Navas -- II. Tuitómetro, la batalla en
140 caracteres. Un monitoreo al discurso contra la prensa en las cuentas de funcionarios
e instituciones del Estado ecuatoriano / César Ricaurte, Daniela Arias, Érika Guerrero -III. Ciberactivismo, ciudadanía en las calles y en las redes sociales. Caso #RenunciaYA:
Cómo el pueblo gestó la renuncia del presidente y la vicepresidenta en Guatemala /
Albertina Navas, Carlos Sabino -- IV. ¿Existe una esfera pública digital? Una reflexión
crítica / Israel Márquez.
subjects: government communication strategies; cyber advocacy / digital activism;
twitter / microblogs - Ecuador; Guatemala; Venezuela
http://docs.wixstatic.com/ugd/371a27_62a19e9c0e60426b90b51c1f50f5d135.pdf

93. Juan Pablo Arancibia Carrizo, Claudio R. Salinas (eds.):
Comunicación política y democracia en América Latina.
Barcelona: Gedisa; Quito: CIESPAL, 2016, 218 p. (Comunicación:
serie comunicología latina)
Contents: 1. Los nuevos derroteros de los estudios criticos de comunicación en
América Latina. Más alla del pensamiento comunicacional / Erick Torrico Villanueva -Sin armas para la critica. El estancamiento de los estudios criticos en comunicaciön y los
viejos debates teórico-políticos / Carlos Ossandón B., Claudio Salinas M. y Hans Stange
M. -- Estudios en comunicación en Iberoamérica. La investigación en el siglo xx y las
condiciones de producción académica del siglo xxi / Graciela Carrazco López -- Políticas
científicas e investigación de la comunicación: desfases, tensiones y contradicciones /
Raid Fuentes Navarro -- 2. Comunicación política y TIC. La red: escenario para la
fragmentación del poder y la politica en América Latina / Juan José Trillos P. -Ciberpolítica.com. Emoción digital, conexión popular y viejas instituciones / Omar Rincón
-- Tecnología y poder: simulacros de participación política / Lorena Antezana Barrios y
Eduardo Santa Cruz Achurra -- 3. Comunicación política, gubernamentalidad y
democracia. Democracia y biopolítica / Roberto Esposito -- Deuda, seguridad y
presentismo. La actualización periodística del tiempo cotidiano en Chile (1970-2013) /
Antoine Faure -- Multitudes iconoclastas. Políticas visuales y poéticas nacionalistas /
Carlos Ossa -- Signo: forma y tekhné / Alvaro Cuadra -- La obliteración de la política:
democracia y racionalidad de la excepción / Juan Pablo Arancibia Carrizo.
subjects: communication & media research; online political communication; civil society,
civic engagement, citizen participation & media; democracy / democratization and media
- Latin America; Chile

ASIA & PACIFIC

94. Xianwen Kuang: Negotiating the boundaries of news
reporting: journalists’ strategies to access and report
political information in China. In: MedieKultur - Journal of
media and communication research, vol. 33, nr. 62, 2017, p.3551
"As Chinese politicians hold the power to control the dissemination of political
information, beat journalists must guard their relationship with the authorities to expand
the boundaries of news reporting; that is, to gain more access to political information and
report more sensitive news. What remains a puzzle is how beat journalists can possibly
expand these boundaries. Data from participatory observation and in-depth interviews
with journalists reveal that in order to gain more access to political information, they not
only serve as political advocates but also seize the opportunity to act as watchdogs. To
report more sensitive news without being sanctioned or denounced by the authorities,
they coordinate with peers both within and outside the news organization." (abstract)
https://tidsskrift.dk/mediekultur/article/view/22508/23221

EUROPE

95. Darija Fabijanic, Christian Spahr, Manuela Zlateva (eds.):
Reconnecting with citizens: from values to Big Data.
Communication of governments, the EU and political parties
in times of populism and filter bubbles. Sofia; Berlin: KonradAdenauer-Stiftung (KAS), 2017, 193 p.
Contents: Government communication. Giving added value to the profession:
government communication in South East Europe / Vuk Vujnovic -- Not only speaking,
but listening: SEECOM as first European public-sector PR association / Vuk Vujnovic -Understanding audiences: paving the way to successful messages / John Verrico -Communicating policy best practice: approaches to strategy, coordination and evaluation
/ Alex Aiken -- Campaign planning and measuring success: a model for governments /
Conrad Bird -- Finding the right voice – dialogue with citizens in times of populism / Erik
den Hoedt -- Partnerships for the missing middle: reconnecting citizens and governments
/ Anthony Zacharzewski -- EU Communication challenges. Inspiring and sharing good
values: how European public diplomacy can make a difference / Vincenzo Le Voci -- The
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Balkans and the EU’s Global Vision: uniting the public under a European perspective /
Angelina Eichhorst -- More Europe for South East Europe: changing perceptions towards
enlargement / Ivana Ðuric -- Brand Europe: in search of a joint communication approach /
Stefan Vukotic -- StratCom: standing up to disinformation and reaching out to the EU’s
neighbours / Michael Mann -- Politics goes viral: European institutions and global leaders
on the web / Aleksandra Atanasova -- Communication of political parties. Earning trust
in restless times: party PR between polarised media and demanding citizens / Christian
Spahr -- Increasing mediatisation and dramatisation: parties under pressure / Roland
Heintze -- Seven campaigning trends you need to watch / Ralf Güldenzopf -- Is there a
blueprint for victory? Campaign strategy and tactics in elections / Mario Voigt -- The
battlefield in your pocket: how to run successful digital campaigns / Juri Schnöller -Hero or villain: framing in political communication / Hans de Bruijn
http://www.kas.de/wf/doc/kas_50284-1522-1-30.pdf?171010113430

professional organizations and the trade unions of journalists are generally weak. An
indicator of the lack of organization of the media and the journalists’ community is also
the fact that Albania, for a long period during the transition years, has not managed to
have a Media Council, which exists in the majority of the region’s countries. The
inexistence or poor role of journalists’ associations has led to a poor level of selfregulation of media in the country." (executive summary)
http://library.fes.de/pdf-files/bueros/albanien/14001.pdf

96. Dariya Orlova: Ukrainian media after the EuroMaidan: in
search of independence and professional identity. In: Publizistik, vol. 61, nr. 4, 2017, p.441–461

Contents: 1. The State of Arab Media in the Wake of the Arab Uprisings / Suzi Mirgani -Part I: Arab Media in Transition. 2. On the Entangled Question of Media and Politics in
the Middle East / Mohamed Zayani -- 3. A Comparative Analysis of Traditional Media
Industry Transitions in Tunisia, Libya, and Egypt / Fatima el Issawi -- 4. The Culture of
Arab Journalism / Naila Hamdy -- Part II: Space and the Cultural Production of Arab
Media. 5. Narratives and the Syrian Uprising / Dina Matar -- 6. Public Space, Street Art,
and Communication in the Arab Uprisings / Marwan M. Kraidy -- 7. Change and
Continuity in Arab Media: A Political Economy of Media Cities / Joe Khalil -- Part III:
Media, State Interests, and Non-State Actors. 8. Framing Political Islam: Media
Tropes and Power Struggles in Revolutionary Egypt / Abeer AlNajjar -- 9. Hezbollah, AlManar, and the Arab Revolts: Defiance or Survival? / Zahera Harb -- 10. US Public
Diplomacy and the Media in the Middle East / Philip Seib.

"The EuroMaidan protests that shook Ukraine in late 2013 to early 2014 triggered a chain
of events that brought numerous changes and challenges for the Ukrainian society. The
Ukrainian media landscape has also been affected by the new challenges and impetus for
democratization. The post-Maidan period saw both, improvements in the media
environment and setbacks. While Ukrainian journalists can benefit from increased media
freedom, new progressive legislation and reinvigoration of the democratic debate, many
problems still shape the development of the media. Editorial dependence on owners,
concentration of mainstream media in the hands of oligarchs, deteriorating quality of
content and crisis of professional identity are distinctive features of the post-Maidan
media landscape in Ukraine. This paper provides an overview of developments in the
Ukrainian media system since the declaration of independence with a special focus on
the situation after the EuroMaidan and discusses four major challenges that will impact
the transformation of the Ukrainian journalism and media sphere." (abstract)

97. Matthew Alan Placek: #Democracy: social media use and
democratic legitimacy in Central and Eastern Europe. In:
Democratization, vol. 24, nr. 4, 2017, p.632-650

"While other studies have shown that mass media can influence a person's attitudes and
opinions in the region, none has explored what effect social media can have on
orientations toward democracy in the region. In the following paper, I build several
hypotheses based on previous studies of media effects and democratic survival. I then
employ survey data to empirically test whether social media increases support for
democracy. The study finds that not only does using social media increase support for
democracy, but also simple usage rather than information seeking provides more
consistent effects on a person's support for democracy in CEE." (abstract)
http://www.tandfonline.com/doi/full/10.1080/13510347.2016.1202929

98. Natalja Ryabinska: Ukraine's post-communist mass media:
between capture and commercialization. Stuttgart: ibidemVerlag, 2017, 174 p. (Soviet and post-Soviet politics and society;
162)
"In the period after the fall of communism, peculiar new obstacles to media
independence have arisen. They include the telltale structure of media ownership, with
news reporting being concentrated in the hands of politically engaged business tycoons,
the fuzzy and contradictory legislation of the media realm, and the informal institutions of
political interference in mass media. The book analyzes interrelationships between
politics, the economy, and media in Ukraine, especially their shadowy sides guided by
private interests and informal institutions. Being embedded in comparative politics and
post-communist media studies, it helps to understand the nature and workings of the
Ukrainian media system situated in-between democracy and authoritarianism."
(publisher)

99. Rrapo Zguri: Relations between media and politics in
Albania. Tiranë: Albanian Media Institute, Instituti Shqiptar i
Medias; Friedrich-Ebert-Stiftung, Office Tirana, 2017, 59 p.

MIDDLE EAST / WESTERN ASIA & NORTHERN AFRICA

100. Mohamed Zayani, Suzi Mirgani (eds.): Bullets and bulletins: media and politics in the wake of the Arab uprisings.
London: Hurst, 2016, xi, 254 p.

101. Media policy in times of transition: Tunisia`s bumpy
road to democracy. In: Publizistik, vol. 62, nr. 3, 2017, p.325337

Media freedom is still a fragile compromise in Tunisia and institutions and their rules are
not as sustainable as one might wish for. The success of the transition process
ultimately depends on the commitment of all elites to devote themselves to holding on to
democracy. As could be observed in several stages of the transition process, it was
often the willingness of the political elites to make democratization work, even at the
expense of their own power shares, which was essential for mastering the ride on the
bumpy road of transition. However, in comparison to all other countries in the region
Tunisia has found a way to negotiate its future without militant means, and, as Roxane
Farmanfarmaian (2014, p. 662) concludes, "a stage of no return is widely felt to have
been achieved". Thus I can conclude optimistically that Tunisia's media transition might
indeed become a success story". (conclusion)

102. Carola Richter: Medienpraktiken der ägyptischen Muslimbruderschaft: Anpassungen an politische und mediale
Entwicklungen. In: Communicatio Socialis, vol. 50, nr. 3, 2017,
p.406-417
"Die ägyptische Muslimbruderschaft hat in den fast 90 Jahren ihres Bestehens immer
wieder neue Kommunikationstechnologien adaptiert und Medienpraktiken inkorporiert,
um ihre Außenkommunikation zu professionalisieren. Der Beitrag zeigt unter Rückgriff auf
Ansätze der Sozialen-Bewegungs-Forschung sowie zu Medienpraktiken, wie diese
Anpassungen im Kontext politischer Entwicklungen vorgenommen wurden und mit
veränderten Materialitäten, Kompetenzen und Bedeutungszuschreibungen in
Zusammenhang stehen. Das Fallbeispiel der Rabi’a-Ereignisse von 2013 illustriert
schließlich einen Höhepunkt der auch performativen und transnational zirkulierenden
Medienpraktiken der Muslimbruderschaft." (abstract)
subjects: Muslim Brotherhood <Egypt>; political parties' communication; social
movements; social media in political communication; religious social media - Egypt

103. Deborah L. Wheeler: Digital resistance in the Middle
East: new media activism in everyday life. Edinburgh:
Edinburgh University Press, 2017, xi, 194 p.

"During the transition years, Albania saw the establishment of a relatively complete legal
framework for the protection and development of media freedom and
independence.However, in many cases, the legal framework was delayed or a
mechanical transplant of western legislation. Enforcement of legislation remains a
problem. In the framework of relations between the media and politics, both in the early
transition phases and during recent years, there have been frequent efforts of political
formations to ensure in a way control Relations between media and politics in Albania
over the media through law as in the case of the Press Law or the case of legislation
establishing the regulations for the election of the Steering Council of RTSH and AMA,
which gives the opportunity to the political majority to decide on the composition of the
steering bodies of these two institutions. In terms of transparency over media
ownership, Albania has made progress, but the concern is raised regarding the
possibility of hidden ownership. Besides the ownership factor, their funding also has
played a considerable role in the degree of dependence or independence of the media. In
this regard, for many domestic analysts or international rapporteurs, the situation
remains alarming. The EU Progress Report on Albania notes that media financing remains
very problematic. There is almost no transparency and funding sources are manipulated
or hidden. Similar to countries of the polarized pluralistic media model, in Albania too,

Contents: 1. A Brief History of Internet Diffusion and Impact in the Middle East -- 2. IT 4
Regime Change: Networking around the State in Egypt -- 3. No More Red Lines?
Networking around the State in Jordan -- 4. Hurry Up and Wait: Oppositional Compliance
and Networking around the State in Kuwait -- 5. The Micro-Demise of Authoritarianism:
Networking around the State in Comparative Perspective -- 6. Fear the State: Repression
and the Risks of Resistance in the Middle East -- Conclusion.

Development Communication, Environmental
Communication, Health Communication
GENERAL & INTERNATIONAL

104. Hernan Galperin, Maria Fernanda Viecens: Connected for
development? Theory and evidence about the impact of
internet technologies on poverty alleviation. In: Development
policy review, nr. 3, 2017, p.315-336
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"Based on the assumption that increased access to internet services boosts economic
growth and improves the well-being of the poor, governments in both developed and
emerging regions are heavily investing in internet connectivity projects. This article
reviews the existing evidence as to the impact of internet technologies on various
development dimensions, and articulates the empirical evidence into an analytical
framework that seeks to identify the micro-linkages between internet adoption and
poverty alleviation. The review suggests that the development pay-offs of internet
technologies are ambiguous due to two interrelated effects. First, because effective
appropriation requires a range of skills as well as complementary investment in human
capital and organizational changes. This tends to favour well-educated workers and firms
with more innovative capacity and access to finance. Second, because the positive
effects of internet dissemination on market co-ordination and political institutions grow
exponentially with adoption levels. As a result, while the evidence indicates that
advanced economies are reaping significant benefits from internet investments, the
returns for less advanced economies, and in particular for the fight against poverty in
these regions, remain uncertain." (abstract)
http://onlinelibrary.wiley.com/doi/10.1111/dpr.12210/full

105. Paul Mundy, Benjamin Kwasi Addom, Krishan Bheenick:
Beyond the hype: mobile phones and the web to improve
agricultural value chains. Wageningen: Centre for Agricultural
and Rural Cooperation (CTA), 2017, 16 p. (CTA Technical Brief)

"CTA’s ICT4Ag project (2014–15) enabled seven organisations in Africa and the
Caribbean to develop, test and promote information services for smallscale farmers and
fishers, traders and lobbying groups. Key recommendations: Understanding users’ needs
requires intensive interaction with potential clients before designing the app. Pilot testing
can fine-tune the app and introduce it to the users. Simple or fancy? Many users still lack
a smartphone needed to display graphics, but have a “feature phone” that can send and
receive text messages. Offering a text-based service is cheaper and easier than developing and maintaining a graphical interface. Face-to-face promotion and training familiarise users with the app and help build a large client base. In the medium term, however,
user fees are unlikely to sustain such services; they will still depend on other sources of
income, espcially donor funds. Partnerships are vital – both as a source of data to
analyse and disseminate, and for support in promoting the app among clients." (p.1)
https://publications.cta.int/media/publications/downloads/1997_PDF.pdf?

106. Behaviour change communication guidelines. Thimphu,
Bhutan: SNV Bhutan, 2016, 26 p.
subjects: behavior change communication; behavior change campaigns - manuals &
training materials
http://www.snv.org/public/cms/sites/default/files/explore/download/snv_behaviour_cha
nge_communication_guidelines_-_april_2016.pd f

107. ICT in agriculture: connecting smallholders to knowledge, networks, and institutions. updated ed. Washington,
DC: World Bank, 2017, xxiii, 436 p.

109. Garrett M. Broad: Philanthrocapitalists and the
humanitarian agenda: motivations, metrics, and media
power. In: Robin Andersen, Robin Purnaka L. de Silva (eds.):
Routledge companion to media and humanitarian action. London:
Routledge, 2017, p.505-515
"This chapter has outlined the philosophical motivations and strategic practices of
philanthrocapitalists, interrogating the key place of communication technology and media
storytelling within their humanitarian activities. It also explored the central critiques of
philanthrocapitalism that have emerged in response, suggesting that oppositional
narratives have played only a minor role in public sphere debates. Fundamentally,
philanthrocapitalists have recognized the key role that advocacy plays in setting the
agenda of media, policymakers, and the public, cultivating a number of powerful tools to
ensure that the stones that get the most attention are those that reflect their own
priorities and strategies for humanitarian action. Indeed, at a time when approximately
63 percent of Americans get their news from Facebook, the philanthrocapitalist agenda
of the newly created Chan-Zuckerberg Initiative might have the best media platform yet
to shape and measure the perspectives of the public. Looking forward, it seems that
some balance is needed between recognizing the good work that these
philanthrocapitalists can achieve, on one hand, while having opportunities to hold them
accountable and propose alternative solutions, on the other." (conclusion)

110. D. K. Joshi, Roni Kay O'Dell, Singapore Management
University, and Roni Kay O'Dell, Cameron University statement
Devin Joshi: The critical role of mass media in international
norm diffusion: the case of UNDP Human Development
Reports. In: International studies perspectives, vol. 18, nr. 3,
2017, p.343–364
"What role does mass media play in the promotion of global norms? We address this
question through an analysis of Human Development Reports (HDRs) produced by the
United Nations Development Programme. Although HDRs have promoted human
development ideology over the past twenty-five years, little is known about how and to
what extent their messages have been disseminated to the public. Addressing this gap
in the literature, we examine a critical intervening factor in the process of international
norm diffusion: political communication via the mass media. Highlighting the importance
of framing and agenda setting, we identify four communicative mechanisms that can
facilitate norm diffusion: credibility, persistence, resonance, and decentralization.
Through qualitative and quantitative content analysis, we assess how these mechanisms
have enabled HDRs to attract favorable global media attention such that they are now
cited much more frequently than their rival, the World Bank's World Development
Reports." (abstract)
https://doi.org/10.1093/isp/ekv018

111. Linje Manyozo: Communicating development with
communities. London, New York: Routledge, 2017, xii, 165 p.
(Rethinking Development)

Contents: Overview of ICT in Agriculture: Opportunities, Access, and Crosscutting
Themes. 1 Introduction: ICT in Agricultural Development -- 2 Making ICT Infrastructure,
Appliances, and Services More Accessible and Affordable in Rural Areas -- 3 Anytime,
Anywhere: Mobile Devices and Services and Their Impact on Agriculture and Rural
Development -- 4 Extending the Benefits—Gender-Equitable, ICT-Enabled Agricultural
Development -- Enhancing Productivitiy on the Farm. 5 Increasing Crop, Livestock, and
Fishery Productivity Through ICT -- Module 6 ICTs, Digital Tools, and Agricultural
Knowledge and Information Systems -- 7 Broadening Smallholders’ Access to financial
Services through ICT -- 8 Farmer Organizations Work Better With ICT -- Assessing
Markets and Value Chains. 9 Strengthening Agricultural Market Access with ICT -- 10
ICT Applications for Agricultural Risk Management -- 11 Global Markets, Global
Challenges: Improving Food Safety and Traceability while Empowering Smallholders
through ICT. -- Improving Public Service Provision. 12 Strengthening Rural
Governance, Institutions, and Citizen Participation Using ICT -- 13 ICT for Land
Administration and Management -- 14 Using ICT to Improve Forest Governance -- 15
Using ICT for Remote Sensing, Crowdsourcing, and Big Data to Unlock the Potential of
Agricultural Data.
http://documents.worldbank.org/curated/en/522141499680975973/pdf/117319-PUBDate-6-27-2017-PUBLIC.pdf

"Building on the work of Robert Chambers and Arturo Escobar, 'Communicating
development with communities' is an empirically grounded critical reflection on how the
development industry defines, imagines and constructs development at the
implementation level. Unpacking the dominant syntax in the theory and practice of
development, the book advocates a move towards relational and indigenous models of
living that celebrate local ontologies, spirituality, economies of solidarity and communityness. It investigates how subaltern voices are produced and appropriated, and how wellmeaning experts can easily become oppressors. The book propounds a pedagogy of
listening as a pathway that offers a space for interest groups to collaboratively curate
meaningful development with and alongside communities." (back cover)

112. The International Social and Behavior Change
Communication Summit. Summary report 2016. Social and
Behavior Change Communication Summit, 2016, 50 p.

108. Valentina Baú, Tait Brimacombe: Media approaches to
communicating for development: communication for
development roundtable. Sydney: University of New South
Wales (UNSW), 2017, 13 p.
"In June 2017, a group of researchers from Australian universities and practitioners from
different not-for-profit organisations came together to share knowledge and experience in
the study and practice of Communication for Development (C4D). This Roundtable was
organised as a side-event to the RDI (Research for Development Impact) Network
Conference, held at the University of Sydney on 13th-14th June. The aim was to
strengthen the value of C4D research and practice by facilitating connections between
practitioners and researchers on C4D-related research projects." (introduction)
https://sam.arts.unsw.edu.au/media/SAMFile/C4D_Rountable_Proceedings.pdf

"The first International SBCC Summit 2016 brought together the global community of
social and behavior change communication (SBCC) organizations, practitioners and
researchers from February 8 - 10, 2016, in Addis Ababa, Ethiopia. The three-day event
offered talks from SBCC field practitioners, a market fair of tools, skills-building
workshops, and panels on methodologies, programs and research. Blue Sky sessions
allowed participants to consider the way forward in elevating the science and art of
SBCC. Twenty-four technical panels and 10 preformed panels were created from the
more than 600 abstracts received. Topics ranged from HIV and Ebola to nutrition and
sanitation." (introduction)
http://sbccsummit.org/wp-content/uploads/2017/09/SBCC-Report-2016.pdf

113. Linje Manyozo: Critical reflections on the theory versus
practice debate in communication for development. In:
MedieKultur Journal of media and communication research, vol.
32, nr. 61, 2016, p.116-134
"Even though the cliché ‘theory is practice’ registers in most communication for
development debates, available evidence seems to suggest there is a growing chasm
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interests, corruption and declining advertising revenue among other factors affect
climate change news in Nigeria. The findings of this study - which draws on interviews
with journalism professionals undertaken in Lagos in 2013 - suggest that media owners,
editors and even climate change reporters have different interests to protect, all of which
influence climate change reportage. The study concludes that in order to get their stories
published, ethical climate change reporters might need to find creative ways of making
their stories meaningful without hurting the interests that appear to frustrate the
reporting of the phenomenon. The issues examined in this study provide a researchbased framework for the analysis of the political economy of climate change reporting in
Nigeria." (abstract)

between the theory and practice of communication for development. This discussion
argues that, with the increasing demand by governments and organisations for
communication for development specialists, universities and training providers should
rethink their graduate curricula. As course content, teaching methodologies and
theoretical paradigms are revisited, trainers need to grill students on how the
contestation of power is central to the application of communication in development.
This paper advances two arguments. The first is that communication for development
training has to begin listening to the innovative thinking that is shaping practice on the
ground if the curriculum is to stay relevant. The second is that such programmes have
forge strong linkages with development studies departments to ensure that students are
well-grounded in development theory and practice." (abstract)
https://tidsskrift.dk/mediekultur/article/view/23710/21908

118. Sylvestre Ouédraogo, Théophile Assane Sawadogo: Buy
Burkinabè! Yam Pukri’s Agripol advocacy platform in
Burkina Faso. Wageningen: Centre for Agricultural and Rural
Cooperation (CTA), 2017, 6 p. (CTA Techncial Brief; 11)

114. Lisa Ann Richey (ed.): Celebrity humanitarianism and
North-South relations: politics, place and power. London;
New York: Routledge, 2016, xv, 239 p.
Contents: Introduction : Celebrity Humanitarianism and North-South Relations: Politics,
Place and Power / Lisa Ann Richey -- Angelina Jolie and the Everyday Geopolitics of
Celebrity Humanitarianism in a Thailand-Burma Border Town / Mary Mostafanezhad -Madonna in Malawi: Celebritized Interventions and Local Politics of Development in the
South / Louise Mubanda Rasmussen -- Muhammad Yunus: A Bangladeshi Aid Celebrity /
Anke Schwittay -- Sophie's Special Secret: Public Feeling, Consumption and Celebrity
Activism in Post-Apartheid South Africa / Danai Mupotsa -- Celebrity Philanthropy in
China: the political critique of Pu Cunxin's AIDS heroism / Johanna Hood -- Ben Affleck
Goes to Washington: Celebrity Advocacy, Access and Influence Alexandra / Cosima
Budabin -- Humanitarian Relief Worker Sean Penn: A Contextual Story / Annika Bergman
Rosamond -- Irony and Politically Incorrect Humanitarianism: Danish Celebrity-led Benefit
Events / Mette Fog Olwig and Lene Bull Christiansen -- Celebrity, Humanitarianism and
Settler-Colonialism: G.A. Robinson and the Aborigines of Van Diemen's Land / Robert van
Krieken -- Epilogue: The Politics of Celebrity Humanitarianism / Dan Brockington.

AFRICA, SUB-SAHARAN

115. 15. Afrika Film Festival Köln, 21. September bis 01.
Oktober 2017. Fokus: Landgrabbing & Migration. Cologne:
FilmInitiativ Köln, 2017, 163 p.

“Going to the cinema means going on a journey” reads one of the banners in
Ouagadougou that have been put up to promote the legendary pan-African FESPACO film
festival. Afrika Film Festival Köln has also been taking its guests on audiovisual journeys
through African cinescapes for 25 years. More than 750 films from 45 African countries
have been shown in Cologne since the first festival in 1992. They have showcased some
hugely diverse and multi-faceted filmmaking talents from Africa and the global African
diaspora ... In addition to showing films relating to this year’s theme of “Land Grabbing
and Migration”, one of the first ideas we came up with regarding the make-up of the
festival programme was to present a retrospective with the highlights from the last 25
years. But this was soon scrapped due to the huge number of exciting new films that
were submitted to FilmInitiativ in 2017 and the many discoveries at major festivals, such
as those in Tunis, Ouagadougou and Durban. FilmInitiativ was ultimately again spoilt for
choice, with more than 400 new features, documentaries and short films. We therefore
decided to keep the focus on contemporary African cinema for the anniversary festival,
and to complement the films with a small selection of classics." (introduction)
http://www.filme-ausafrika.de/fileadmin/media_faa/pdf/RZ_FI_15_Programm_web_100.pdf

116. Heather E. Hudson, Mark Leclair, Bernard Pelletier, Bartholomew Sullivan: Using radio and interactive ICTs to improve
food security among smallholder farmers in Sub-Saharan
Africa. In: Telecommunications Policy, vol. 30, 2017, p.1-15

"The paper summarizes evidence on food insecurity in Sub-Saharan Africa and strategies
to provide information on innovative agricultural practices to smallholder farmers. The
research in this paper is then discussed within the context of research on information
and communication technologies (ICTS) for development. Next, the paper presents the
ICT-enhanced participatory radio campaign approach and ICT innovations introduced by
Farm Radio International, a Canadian nongovernmental organization. The paper analyzes
two participatory radio campaigns that use both listening groups and ICTs to engage
African farmers. Research on these radio campaigns in six African countries is reported
to examine how the participatory approach impacted listenership, knowledge and initial
adoption of agricultural techniques and practices presented in the radio campaigns. The
authors conclude that the findings of research on these projects could be highly relevant
for increasing awareness and adoption of agricultural practices in Sub-Saharan Africa."
(abstract)
http://dx.doi.org/10.1016/j.telpol.2017.05.010

117. nnaEmeka Meribe: The political economy of climate
change reporting in Nigeria. In: African Journalism Studies,
vol. 38, nr. 1, 2017, p.40-65
"While scholarly inquiries into the coverage of climate change in Africa are growing,
there appears to be a dearth of studies focusing on how the political economy shapes
the coverage. This qualitative study addresses this gap by exploring how vested

"Agripol is a platform that facilitates lobbying and advocacy of government, decision
makers and the public by farmers’ organisations and others interested in agricultural
development. Yam Pukri, which maintains the site, runs workshops and training courses
to help its clients gain lobbying skills and learn to use the information on the platform.
Agripol lobbies via the website itself, as well as with posters, flyers, newspapers and
video. Activities to provide these services have included developing and maintain the
website, training the client organisations on information technology, and support on
advocacy. The key resources have been staff skills and data. Major partners are the
Ministry of Agriculture (which is itself a target of lobbying), research institutes, and civil
society." (p.5)
https://publications.cta.int/media/publications/downloads/2002_PDF.pdf?

119. Elizabeth Willmott-Harrop: Going to scale with ICTs for
agriculture. Wageningen: Centre for Agricultural and Rural
Cooperation (CTA), 2017, 31 p. (Stories for the field; 3)
Contents: Hand-held technology for surveying farms transforms the lives of ghana's
farmers -- Saving water and quadrupling crop yields in Sudan via an SMS subscription -Using digital data to create a fair trade ethos for food producers in West and Central
Africa -- Supporting stakeholder cooperation with a smartphone app in Trinidad and
Tobago's small-scale fishing industry -- Agripol web platform supports agricultural
advocacy in Burkina Faso -- Using technology to bring financial services to rural farmers
in Uganda -- Empowering women farmers in Ghana with access to information.
https://publications.cta.int/media/publications/downloads/1992_PDF_Updated.pdf?

120. Albert Kilian, Harriet Lawford, Chinazo N. Ujuju, Tarekegn A.
Abeku, Ernest Nwokolo, Festus Okoh, Ebenezer Baba: The
impact of behaviour change communication on the use of
insecticide treated nets: a secondary analysis of ten postcampaign surveys from Nigeria. In: Malaria Journal, vol. 15,
nr. 422, 2016, 16 p.
"Mass distribution campaigns of insecticide-treated nets for malaria prevention are
usually accompanied by intensive behaviour change communication (BCC) to encourage
hanging and use of nets. However, data on the effectiveness of these communication
efforts are scarce. In preparation for the next round of mass campaigns in Nigeria, a
secondary analysis of existing data from post-campaign surveys was undertaken to
investigate the influence of BCC on net hanging and use. Surveys were undertaken
between 2009 and 2012 in ten states in Nigeria using standardized questionnaires. Twostage cluster sampling was used to select households in each study site. Outcomes
were defined as the effects of BCC message exposure and recall on knowledge,
attitudes, perception as well as intentions and actual use. From the univariable analysis,
potential confounders and explanatory variables were identified and key effects explored
in multivariable linear or logistic regression models; terms in the models were kept if they
had a marginal significance with p<0.2. To quantify the effects from BCC, a treatment
effect model was used with an inverse-probability weight regression adjustment. More
than half of the respondents (58.4%; 95% CI 56.0, 60.7) had heard a message about net
use or hanging during or after the distribution campaign, with media cited as the most
common source of information. Attitude towards net use was positively linked to the
number of messages recalled and was overall better in the northern study sites. The
number of messages recalled was also the strongest predictor of knowledge (p<0.001).
All BCC outcomes showed a significant increase in net use, which was strongest for the
confidence to take action regarding nets with an overall effect of 17%-point increase of
net use comparing poor and excellent confidence levels. Intention to use every night
increased net use by 15%-points and discussing net use in the family by 8% points. All
these effects were statistically significant (p<0.001). Multichannel BCC campaigns as
well as other media were effective in contributing to an increase in net culture, hanging
and use, particularly by vulnerable groups." (abstract)
https://malariajournal.biomedcentral.com/articles/10.1186/s12936-016-1463-7

121. Alain Kiyindou, Étienne Damome (eds.): Terminaux et
environnements numériques mobiles dans l'espace francophone. Paris: L'Harmattan, 2016, 240 p. (Communication et
civilisation)
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Contents: 1. Terminaux mobiles et éducation dans l’espace francophone. Tablettes à
l’école primaire : quelles contraintes sur l’activité de l’enseignant ? / François
Villemonteix, Sandra Nogry -- Positionnement des environnements numériques mobiles
en contexte universitaire : Problématiques et réflexions sur les usages / Claire Noy -- Coconception d'un webdocumentaire avec des femmes éloignées de l'emploi / DesprésLonnet Marie, Bolka-Tabary Laure, Thiault Florence -- La médiation via un média mobile
comme accompagnement de la visite : caractéristiques, intérêts et limites de la mobilité
pour le jeune public dans le contexte muséologique / Thérèse Martin -- Mobile learning:
enjeux et usages en milieux professionnels burkinabè / Emile Pierre Bazyomo -- Usages
et utilités des terminaux mobiles dans les universités publiques ivoiriennes / Gnéré
Blama Dagnogo -- Le téléphone mobile comme outil de recherche documentaire en milieu
scolaire : Profils d’adoption, appropriations et usages au sein des classes de terminale du
Lycée Classique d’Abidjan (Côte d’Ivoire) / Djilé Dagbo Valère -- 2. Terminaux mobiles
et développement socioéconomique. Terminaux mobiles et plates-formes de
distribution de contenus numériques en Afrique sub-saharienne / Thomas Guignard -Citoyenneté sans fil et reliance en réseau / François Huguet -- Téléphone mobile et
dynamiques de sociabilité autour des médias / Damome Etienne -- Téléphone mobile,
mobile banking au Cameroun: le clair-obscur / Martial Sylvain Marie Abega Eloundou -mSanté au Ghana : analyse sociotechnique d’un dispositif de santé maternelle par
téléphone portable / Marine Al Dahdah -- Terminaux numériques mobiles et
développement en Afrique : l’intérêt d’une lecture par les « capabilités ». Illustration à
travers le déploiement des « actions collectives individualisées » / Hanitra RandrianasoloRakotobe, Jean-Michel Ledjou -- Concevoir une m-health : saisir les logiques d’usages
par la médiation des savoirs / Nathalie Noel Cadet, Flavie Plante -- Téléphonie mobile,
économie informelle et moyens d’existence : aperçu général et études de cas au
Cameroun / Jérémy Pasini -- La communication touristique mobile : une nouvelle façon
d’être touriste ? / Philippe Viallon -- L'acceptabilité sociale et juridique d'une plateforme
de sécurité en contexte BYOD [Bring your own device] / Christine Burnet, Sarah Gallez.
table of contents: http://bvbr.bibbvb.de:8991/exlibris/aleph/a221/apachemedia/4KX54AQDCQC2ABXLN4XXED6KMJ65BI.
pdf
subjects: mobile phones; tablet computers; mobile learning; educational use of ICTs /
internet; m-health (mobile health communication); ICTs and development - Burkina Faso;
Cameroon; Côte d'Ivoire / Ivory Coast; Sub-Saharan Africa

122. Terence E. McDonnell: Best laid plans: cultural entropy
and the unraveling of AIDS media campaigns. Chicago;
London: University of Chicago Press, 2016, 257 p.

"Organizations strive to persuade the public to change beliefs or behavior through
expensive media campaigns. Designers painstakingly craft resonant and culturally
sensitive messaging that will motivate people to buy a product or take active steps to
improve their health. But once these campaigns leave the controlled environments of
focus groups and advertising agencies, the public interprets and distorts the campaigns
in ways their designers never intended or dreamed. In Best Laid Plans, Terence E.
McDonnell argues that these well-designed campaigns are undergoing “cultural entropy”:
the process through which the intended meanings and uses of cultural objects fracture
into alternative meanings, new practices, failed interactions, and blatant disregard. Using
AIDS media campaigns in Accra, Ghana, as its central case study, the book walks
readers through best-practice, evidence-based media campaigns that fall totally flat.
Female condoms are turned into bracelets, AIDS posters become home decorations, red
ribbons fade into pink under the sun—to name a few failures. These damaging cultural
misfires are not random. Rather, McDonnell makes the case that these disruptions are
patterned, widespread, and inevitable—indicative of a broader process of cultural
entropy." (back cover)

ASIA & PACIFIC

123. Climate change in Asia-Pacific. In: Pacific Journalism
Review, vol. 23, nr. 1, 2017, p.7-205

Contents: Editorial: An investigative legacy / Wendy Bacon, Chris Nash -- Can Peace
Journalism be transposed to Climate Crisis journalism? / Robert A Hackett -- Coal
comfort: Pacific islands on collision course with Australia over emissions / Wesley
Morgan -- Asian journalism education and key challenges of climate change: A
preliminary study / Crispin Maslog -- When is a journalist not a journalist? Negotiating a
new form of advocacy journalism within the environmental movement / Phil Vine -- The
Solar Nation of Tokelau: An adventure in documentary making / Ulrich Weissbach -Engaging communities in environmental communication / Usha Sundar Harris -Mainstreaming climate change issues: Challenges for journalism education in Indonesia /
Hermin Indah Wahyuni -- Climate change in Vietnam: Relations between the government
and the media in the period 2000-2013 / Binh Duong Pham, Chris Nash -- Pacific climate
change adaptation: The use of participatory media to promote indigenous knowledge /
Aaron Inamara, Verena Thomas -- Climate change advocacy in the Pacific: The role of
information and communication technologies / Jason Titifanue, Romitesh Kant, Glen
Finau, Jope Tarai -- Metaphor use in the political communication of major resource
projects in Australia / Guy Hamilton Healy, Paul Williams -- Newspaper coverage of
climate change in Fiji: A content analysis / Sarika Chand -- Bearing Witness 2016: A Fiji
climate change journalism case study / David Robie, Sarika Chand.
https://ojs.aut.ac.nz/pacific-journalism-review/issue/view/3

EUROPE

124. Jelena Perovic, Rafael Obregón: Communication for
development and social change: influencing social norms for

an inclusive society in Montenegro. In: Commons. Revista de
Comunicación y Ciudadanía Digital, vol. 6, nr. 1, 2017, p.130-147
"UNICEF and the Government of Montenegro implemented a communication strategy "It's
about ability" to challenge the existing, exclusionary practices and promote new,
inclusive social norms for children with disability. Drawing on communication for
development principles and social norms theory, a 2010-2013 nation-wide campaign
mobilized disability rights NGOs, parents associations, media and private sector to
stimulate inclusive attitudes and practices towards children with disabilities. As a result,
the percentage of citizens who find it acceptable for a child with disability to attend the
same class with theirs increased from 35 before the campaign to 80 percent at the end
of it. Similarly, the percentage of Montenegrin citizens who find it acceptable for a child
with disability to be the best friend of their child increased from 22 before the campaign
to 51 percent at the end of it. The campaign was participatory, audience-centred and
guided by the key communication planning principles." (abstract)
http://revistas.uca.es/index.php/cayp/article/view/3291

Disaster & Humanitarian Crisis Communication
GENERAL & INTERNATIONAL

125. Humanitarian radio module: South Sudan. Part III: how
to guide. Arcata, Calif.: Internews, 2017, 129 p. (Internews
Humanitarian Information Services Learning Collection)
"This guide illustrates a step-by-step process of how to develop your own Humanitarian
Radio station. Every crisis is different and the needs of the people affected are unique;
therefore the information included here is meant as a guide, flexible enough to adapt to
the individual needs of your community. This manual does not insist that you follow a set
of rules to start and operate your station. However it does offer important guidelines
about the options you should consider, why they are important and how you can learn
from the experiences of other communities. It includes practical tips, resources, and
examples, as well as sample surveys, forms, job descriptions, and other tools for easy
adaptation." (p.7)
https://www.internews.org/resource/humanitarianradio

126. Communication with communities: walking the talk.
Putting people at the centre of humanitarian response.
Arcata, Calif.: Internews, 2017, 11 p.
"To meet the growing needs of disaster-affected communities around the world, we must
do more to truly listen to them and tailor our responses accordingly." (abstract)
https://www.internews.org/resource/communication-communities-walking-talk

127. Listening groups module South Sudan. Part I: context,
part II: case studies. Arcata, Calif.: Internews, 2017, 39 p.
(Internews Humanitarian Information Services Learning
Collection)
"The Listening Groups Module contains the collective knowledge of the Internews South
Sudan team gained over three years’ experience managing more than 700 Listening
Groups across the country ... “Part I. Context” describes the information and media
landscape in South Sudan, and the value of Listening Groups as a tool for communicating
with communities, accountability, and adaptive programming. “Part II. Case Study”
discusses the implementation of Listening Groups to gather feedback on HIS programs in
Juba and Malakal, as well as the Listening Groups organized in Abyei to support
Internews’ news and information project in the area. The case studies also cover
challenges and lessons learned in order to offer recommendations for future Listening
Group activities." (p.3)
https://www.internews.org/resource/importance-listening

128. Radio distribution module South Sudan. Part III: how to
guide. Arcata, Calif.: Internews; USAID, 2017, 55 p. (Internews
Humanitarian Information Services Learning Collection)
"[This] guide provides a detailed, step-by-step methodology for conducting a radio
distribution, based on Internews’ experience in four HIS project locations: Malakal, Juba
(UN House), Bentiu and Bor. The practical application of the guide will be particularly
relevant for NGOs, UN agencies, CSOs, local authorities and any other organization
seeking to carry out a radio distribution. This guide outlines the step-by-step processes
and potential challenges that may arise. You will find information and advice on the entire
process, including how to choose the right radio to suit your conditions, how to select
beneficiaries, how to recruit staff, and how to monitor and evaluate the impact of the
distribution." (introduction)
https://www.internews.org/resource/radio-distrib_3

129. Robin Andersen, Robin Purnaka L. de Silva (eds.):
Routledge companion to media and humanitarian action.
London: Routledge, 2017, 572 p.
table of contents: https://www.routledge.com/Routledge-Companion-to-Media-andHumanitarian-Action/Andersen-Silva/p/book/9781138688575
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response. Additional objectives of the research included measuring the level of access to
media among Sudanese refugees, identifying their media consumption habits,
understanding their information needs, and measuring the demographics of listeners and
reach of Jamjang FM’s broadcast." (executive summary)
https://www.internews.org/sites/default/files/201709/JamjangInfoNeedsAssessment.pdf

130. Lina Dencik, Stuart Allan: In/Visible Conflicts: NGOs and
the visual politics of humanitarian photography. In: Media,
Culture & Society, vol. 39, nr. 8, 2017, p.1178-1193
"This article examines the diverse factors shaping the involvement of non-governmental
organisation (NGO) with humanitarian photography, paying particular attention to
cooperative relationships with photojournalists intended to facilitate the generation of
visual coverage of crises otherwise marginalised, or ignored altogether, in mainstream
news media. The analysis is primarily based on a case study drawing upon 26 semistructured interviews with NGO personnel (International Red Cross/Red Crescent
Movement, Oxfam and Save the Children) and photojournalists conducted over 20142016, securing original insights into the epistemic terms upon which NGOs have sought
to produce, frame and distribute imagery from recurrently disregarded crisis zones. In
this way, the article pinpoints how the uses of digital imagery being negotiated by NGOs
elucidate the changing, stratified geopolitics of visibility demarcating the visual
boundaries of newsworthiness."

135. Radio distribution module South Sudan. Part I: context,
part II: case studies. Arcata, Calif.: Internews; USAID, 2017, 56
p. (Internews Humanitarian Information Services Learning
Collection)

131. Frank Laczko, Ann Singleton, Julia Black: Improving data
on missing migrants. Geneva: International Organization for
Migration (IOM), 2017, xiv, 117 p. (Fatal journeys; 3:1)
Contents: 1. Global overview of the available data on migrant deaths and disappearances
/ Julia Black, Kate Dearden, Ann Singleton and Frank Laczko -- 2. Using big data to study
rescue patterns in the Mediterranean / Katherine Hoffmann, Jeremy Boy, James LeonDufour, Duncan Breen, Christopher Earney and Miguel Luengo-Oroz -- 3. Mixed
messages: Media coverage of migration and fatalities / Aidan White and Ann Singleton -4. Migrant bodies in Europe: Routes to identifying the dead and addressing the needs of
the families of the missing / Simon Robins -- 5. Identifying dead migrants, examples from
the United States–Mexico border / Robin Reineke and Chelsea Halstead -- 6. The Border
Project: Towards a regional forensic mechanism for the identification of missing migrants
/ Mercedes Doretti, Carmen Osorno Solís and Rachel Daniell.
https://publications.iom.int/system/files/pdf/fatal_journeys_volume_3_part_1.pdf

132. Shawn Powers: Media interventions as humanitarian
action. In: Robin Andersen, Robin Purnaka L. de Silva (eds.):
Routledge companion to media and humanitarian action. London:
Routledge, 2017, p.416-427
"This chapter aims to introduce the concept of an information intervention as an example
of humanitarian action. Typically associated negatively with government efforts to incite
conflict and tension, two case studies are explored-Haiti and Syria-to better understand
how state-led information interventions can contribute to the restoration of normalcy
(Haiti) and the development of community-led civil society (Syria). Of course, both Haiti
and Syria remain in flux, making it difficult to draw firm conclusions on the efficacy of
these efforts. That said, in both cases, there is evidence of effectiveness. Reports from
Haiti indicate that the information intervention provided a crucial backbone for additional
humanitarian relief, without which Haitians would have faced far worse devastation. In
Syria, the emergence of a robust civil society sector, despite the fact that nearly half of
Syrians are now internally or externally displaced, speaks to the capacity for open
communications mediums and technologies to facilitate productive storytelling and
information sharing." (conclusion)

"This Radio Distribution Module contains the collective knowledge of the Internews
South Sudan team gained over three years’ experience conducting radio distributions
within the United Nations Protection of Civilians sites (PoCs) and surrounding
communities ... “Part I. Context” describes the information and media landscape in South
Sudan and the continued prominence of radio in people’s lives. It summarizes research
on the importance of information access for health, education, and peacebuilding
outcomes, and highlights Internews’ radio distribution activities in service of these aims.
“Part II. Case Study” details radio distributions conducted in the Bentiu PoC and Malakal
to expand information access and listenership for Boda Boda Talk Talk and Nile FM
programs. The case studies also include lessons learned, particularly the adaptive
programming over time, in order to offer recommendations for future radio distributions."
(p.3)
https://www.internews.org/resource/radio-distrib_3

136. Heather Bourbeau: Front pages and frontlines: how the
news cycle impacted humanitarian assistance in Liberia and
the Democratic Republic of Congo. In: Robin Andersen, Robin
Purnaka L. de Silva (eds.): Routledge companion to media and
humanitarian action. London: Routledge, 2017, p.200-210
"Heather Bourbeau finds that in a crisis, media professionals and humanitarian aid
providers negotiate a delicate balance between thorough and consistent coverage, and
coverage that sensationalizes a crisis and leads to hysteria, misery, and fatigue. In "F"
Bourbeau compares the media coverage of the Ebola crisis in Liberia to reporting on the
Second Congo War in the DRC. She finds that when the topic is a contagious disease
outbreak, media themes can swing the international community into action, but can also
create unnecessary fear in countries far from the affected areas. By contrast, ongoing
conflicts such as the war in the DRC often become background noise relegated to the
back pages of major newspapers, if covered at all by the international press. She
concludes that without continued media interest and informed coverage the international
community's response becomes dulled or muted and atrocities can be overlooked
despite a continuous need for assistance and diplomatic efforts." (introduction to part 4,
p.186)

137. Suzanne Franks: Reporting humanitarian narratives: are
we missing out on the politics? In: Robin Andersen, Robin
Purnaka L. de Silva (eds.): Routledge companion to media and
humanitarian action. London: Routledge, 2017, p.189-199
"Suzanne Franks discusses how the visually dominated storytelling of famines in Africa
distorted the causes of famine and therefore obscured the most effective solutions. As
journalists struggled to document the depths of human suffering, humanitarian
communication in these early stages raised compassion, concern, and actions of all
sorts, but also helped to extend the conflicts and misled global publics by offering simple
explanations for complex circumstances. In addition, it left in its wake a legacy, and a
visual convention of stereotypic imagery, of The Starving African; anonymous,
vulnerable, powerless, and forever waiting for food from the West." (introduction to part
4, p.186)

AFRICA, SUB-SAHARAN

133. Humanitarian radio module: South Sudan. Part I:
context, part II: case studies. Arcata, Calif.: Internews, 2017,
55 p. (Internews Humanitarian Information Services Learning
Collection)
"Part I: Context” describes the information and media landscape in South Sudan and the
value of Humanitarian Radio as a tool for communicating with communities in a broad
range of humanitarian scenarios. It also discusses how Humanitarian Radio promotes
accountability and transparency for humanitarian agencies responding to crises. “Part II.
Case Study” focuses on two Humanitarian Radio stations: Nile FM in the UN PoC in
Malakal, and Jamjang FM in the Ajoung Thok refugee camp. The case studies also cover
challenges and lessons learned in order to offer recommendations for future
Humanitarian Radio projects." (p.3)
https://www.internews.org/resource/humanitarianradio

ASIA & PACIFIC

138. Inventory of digital technologies for resilience in AsiaPacific. fhi360; Rockefeller Foundation, 2017, 103 p.

134. Information needs and access to media among
Sudanese refugees in Northern Unity State, South Sudan:
findings from a survey of the refugee and humanitarian
communities. Arcata, Calif.: Internews, 2017, 43 p.
"In April 2017, Internews conducted a field assessment that investigated access to
media and information needs among Sudanese refugees in Yida, Ajuong Thok, and Pamir,
a settlement and two refugee camps in the northern part of Unity State, South Sudan.
The assessment followed the February 2017 launch of Jamjang 89.4 FM, a community
radio station and humanitarian information service, based in Ajuong Thok and covering a
70-km radius. The team was especially interested to examine the extent to which
beneficiaries believed that a humanitarian information service was critical to the refugee

"This inventory was developed by FHI 360, with grant funding from the Rockefeller
Foundation, to support resilience practitioners and the broader development community
to identify digital technologies that have the potential to enhance resilience outcomes,
particularly in Asia. It was primarily populated through a crowdsourced call for
submissions that took place in March 2017. Given the crowdsourced nature of this
inventory, responsibility for the accuracy of the content rests solely with the individuals
who made submissions." (introduction)
https://www.fhi360.org/sites/default/files/media/documents/resource-digitaltechnologies-resilience.pdf

139. Anahi Ayala Iacucci, Rafiq Copeland, Zain Mahmood, Alison
Campbell, Brian Hanley, Phyza Jameel: Information needs
assessment: Cox’s Bazar - Bangladesh. Arcata, Calif.; London:
Internews, 2017, 56 p.
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Paris: WAN-IFRA, 2017, 87 p.

"There is no accessible media in the Rohingya language, leaving the Rohingya population
of well over a million, now spread between Myanmar and Bangladesh, reliant on
information only available in languages other than their own ... This assessment,
conducted in the Cox’s Bazar region of Bangladesh in late October 2017, examines the
information ecosystem facing the area’s crisis affected population (introduction).
According to the executive summary (p.10), "mobile phones were one of the main
sources to send and receive information prior to arrival in the camps, which indicates a
high household’s ownership of mobile phone sets (64%). Within newly arrived families,
smart phones are mainly used by adult men between age 15 to 24; many of them have
taken an active role to mingle with others, access to Facebook and YouTube, and bring
information back to the households. Some of the young boys with smart phones have
said to spend major amount of credit on data rather than voice connectivity. Also, young
men find places to gather, such as shops, where they can charge phones and share
information with others of the same age. The lack of access to information and
communication channels should perhaps not be surprising, given the enormous
challenges presented by the information landscape. 71% of the affected population has
had no formal education of any kind, and 77% of the refugee population is illiterate in any
language. The Rohingya dialect, the main language spoken by 96% of the refugee
population, has no agreed written script. It is technically illegal for refugees to purchase
SIM cards. Access to radio sets is limited, and the signal is weak in many areas. What
mass media that is available, is in Bangla or Chittigonian. 81% of refugees do not
currently listen to the radio."
https://www.internews.org/sites/default/files/201711/Internews_Coxs_Bazar_Publication%2030Nov_web.pdf

subjects: print media industries; digital media & communication; advertising markets;
press & print media financing; digital / online media financing - international scope
http://anp.cl/wp-content/uploads/2017/10/WAN-IFRA_WPT_2017.pdf

AFRICA, SUB-SAHARAN

144. Perspectives from the global entertainment and media
outlook 2017–2021: Curtain up! User experience takes
center stage . Price Waterhouse Coopers (pwc), 2017, 161 p.
subjects: entertainment media markets - Ghana; Kenya; Nigeria; South Africa; Tanzania
https://www.pwc.co.za/en/assets/pdf/entertainment-and-media-outlook-2017.pdf

145. Media ownership monitor Ghana. Reporters Without
Borders; Media Foundation for West Africa (MFWA), 2017
"The Media Ownership Monitor (MOM) reveals a high level of audience concentration in
various media sectors. An almost maximum concentration was found among the printed
press, where the top four media companies (Graphic Communications Group Limited,
New Times Corporation, Western Publications Limited, Business and Financial Times
Limited) together reach 95.9% of the readership. Three out of four readers (72.1%)
choose a state-run newspaper for information or entertainment. Private companies on
the other hand dominate the broadcasting sector. A high concentration exists in the TV
segment, where the top four owners (Multimedia Group, Osei Kwame with U2 Company
Ltd. /Despite Group of Companies, TV3 Network/ Media General Ghana Limited, stateowned Ghana Broadcasting Corporation) represent an audience share of 77.4%. The radio
market is more diverse and ‘market leaders’ differ from region to region. Again the
Multimedia Group and the Despite Group of Companies have a considerable market
position by operating several nationwide outlets. All in all, radio shows a medium level of
audience concentration around the four market leaders that together deliver news to
44.8% of the listenership." (http://www.mom-rsf.org)
http://www.mom-rsf.org/en/countries/ghana

140. Kim Scipes: Disaster management in the Philippines:
media, unions, and humanitarian action. In: Robin Andersen,
Robin Purnaka L. de Silva (eds.): Routledge companion to media
and humanitarian action. London: Routledge, 2017, p.321-328
"In this essay, a different way to approach reporting on natural disasters has been
suggested. It requires news reporters and their editors to recognize that there are
progressive unions and allied organizations that exist, and because of their rootedness in
their various communities across the country, that they can help provide more honest
and accurate accounts of natural disasters than can be gained from government officials
and outside NGO staff-members. It has been argued that gaining access through these
local organizations can provide approaches to news reporting that actually help the
affected community heal, by portraying survivors as active protagonists to overcoming
the death and destruction instead of helpless victims." (conclusion)

146. Christoph Spurk, Filip Dingerkus: The need and the
opportunities for sustainability: the case of local radio
stations in Tanzania. In: Journal of Media Business Studies,
vol. 14, nr. 1, 2017, p.38-59

"Local radio stations have mushroomed in Africa, including Tanzania, partly due to
increased support from international donors. However, research results show that the
lack of economic viability is a major constraint for local radio stations. They can hardly
generate sufficient revenues from advertisers to sustain the station. This leads to high
turnover of staff due to low pay, low quality of content, and lack of capacity in serious
programming. Based on a market model, the goal of this paper is to identify these
problems from both a business and a journalism perspective and to find possible
solutions. The results of this analysis show that a viable economic model in Africa
requires simultaneous support for three different fields, (a) development of good content,
(b) development of media management capacities, and (c) media research covering the
extent and satisfaction of local audiences in order to develop local advertising markets
that serve local media." (abstract)

Economics & Management of Media
GENERAL & INTERNATIONAL

141. Radio managers guide to mentoring. BBC Media Action,
[ca. 2017]
"Mentoring is one of the most effective ways to strengthen capacity in the radio stations
we work with. Through our mentoring they develop skills that make them more dynamic
and able to meet their audience's needs. It is more than a way to deliver training to
partner stations and their staff. It is a technique based on interpersonal relationships to
enhance people skills, knowledge and work performance through ongoing, on-the-job
support. This guide is designed to give you the knowledge to incorporate mentoring into
your projects. It is split into eight sections which do not need to be looked at in order:
Introduction (mentoring and radio partnership basics) -- Audiences (understanding and
serving audiences better) -- Mentoring models (examples, case studies and project
design) -- Station partnerships (finding and working with radio stations) -- Finding
mentors (recruiting, supporting and managing mentors) -- Evaluation (tools for
evaluation) -- Next steps (how to bring mentoring into your project) -- Resources (useful
documents and downloads)." (https://www.bbcmediaactionilearn.com/course)
https://www.bbcmediaactionilearn.com/course/view.php?id=185

AMERICAS & CARIBBEAN

147. Inflection point: impact, threats, and sustainability. A
study of Latin American digital media entrepreneurs. Sembra
Media; Omidyar Network, 2017, 68 p.

142. Perspectives from the global entertainment and media
outlook 2017–2021: Curtain up! User experience takes
center stage . Price Waterhouse Coopers (pwc), 2017, 40 p.
"To thrive in a marketplace that is increasingly competitive, slower-growing, and
dependent on personal recommendations, companies must develop strategies that
engage, grow, and monetize their most valuable customers — i.e., their fans. To do so,
they must combine excellent content with breadth and depth of distribution, and then
bring it all together in an innovative user experience, in which the content is discoverable
easily on an array of screens and at an attractive price. Simply capturing the natural
growth in consumers and their uptake of services and content with existing approaches
is no longer sufficient. Across the industry, the resulting quest to create the most
compelling, engaging, and intuitive user experiences is now the primary objective for
growth and investment strategies — and technology and data lie at their center."
(executive summary)
https://www.pwc.com/gx/en/entertainment-media/pdf/outlook-2017-curtain-up.pdf

143. World press trends 2017: the definitive guide to the
global news media industry in numbers, trends and changes.

also published in Spanish
"This study is the first comprehensive examination of the impact these entrepreneurs are
having, the risks they face, and whether a viable business model has emerged for
quality, independent, digital journalism. To conduct this research, SembraMedia, with the
support of Omidyar Network, commissioned a team to study 100 digital news startups,
25 each in Argentina, Brazil, Colombia and Mexico. Many of the researchers were
entrepreneurial journalists themselves, and they brought personal connections and a
deep understanding of the media in their countries. In 2-hour interviews with founders or
directors, they asked more than 130 questions about management and innovation,
challenges and opportunities, audience size and engagement, income and expenses. This
report is aimed at helping the founders of digital media startups better understand the
trends, threats, and best practices that affect them. It is also designed to help investors,
foundations, and journalism organizations to appreciate the value, vulnerability, and
impact of this fast-growing media ecosystem. Although we cannot share their
proprietary data, we’ve included our top-level findings in this report." (executive
summary)
https://www.omidyar.com/sites/default/files/file_archive/Inflection%20Point/Inflection%2
0Point.pdf

148. Martín Becerra, Guillermo Mastrini: La concentración
infocomunicacional en América Latina 2000-2015: nuevos
medios y tecnologías, menos actores. Bernal: Universidad
Nacional de Quilmes; Observacom, 2017, 228 p.
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"Hasta 2014, eran cinco los principales grupos que operaban en la región con capacidad
de liderazgo y expansión más allá de las fronteras geográficas y de sectorización
industrial: en orden de importancia a partir de su facturación, se trataba de Telefónica,
América Móvil, Globo, Televisa y Clarín. Por entonces, las dos telefónicas mencionadas
se ubicaban en un nivel muy superior al de Globo y Televisa, dado que facturaban diez
veces más que los multimedios de Brasil y México. Estos, por su parte, duplicaban los
ingresos del Grupo Clarín de Argentina. Desde entonces, hubo modificaciones en la
estructuración de estos grupos, nuevas sociedades entre algunos de ellos y fusiones que
alteraron su jerarquía económica y que potencian aún más el cuadro de concentración
que se documenta en este libro. Cabe destacar que, si se considera solo a Telefónica y
América Móvil, estos grupos se encuentran presentes en 18 de los 35 mercados
analizados en esta investigación, con participaciones que tienen –al menos– el 30% de
los mercados. Si la muestra abarca a los cinco grandes conglomerados de la región, se
comprueba que estos están presentes en 28 de los 35 sectores. Pero también se puede
apreciar que el tipo de presencia es completamente diferente si se considera a las
telefónicas o a los grupos provenientes del sector de medios. Las primeras muestran una
presencia secuencial, con dominio sustantivo en la televisión de pago, la telefonía fija y
móvil, y la provisión de servicios de acceso a internet. Los grupos de medios tienen una
presencia más diversificada, ya que han comenzado el proceso de convergencia hacia el
sector de las telecomunicaciones (en especial Televisa y, fuera del lapso del presente
estudio, Clarín), pero con una participación acotada a su territorio de origen. De esta
forma, las telefónicas son grupos de carácter internacional o panregional con fuerte
presencia en la región y una facturación muy superior a la de los grandes grupos de
medios. Por su parte, los medios tradicionales han aprovechado su capacidad de
influencia en la agenda política para promover sus intereses e iniciar el camino a una
diversificación plena (presencia en todos o casi todos los mercados
infocomunicacionales) antes que las telefónicas. De cómo se resuelva esta disputa con
intereses claramente diferenciados entre medios y telefónicas, dependerá la evolución de
la concentración en la región." (conclusiones, p.193-194
subjects: media concentration; media convergence - Argentina; Brazil; Colombia; Chile;
Mexico
http://www.unq.edu.ar/advf/documentos/5a200e0e93ac2.pdf

149. Media ownership monitor Brazil. Reporters Without
Borders; Intervozes, 2017
"Power in Brazil means family business, both traditionally and to this very day. Dynasties
of landowners known as “Colonels” extend their territorial claims to the airwaves,
combining economic and political interests with tight control of public opinion. Neither
digital technology and the rise of the internet nor occasional regulatory efforts seem to
pose a serious challenge to these oligopolies. A joint investigation by the Brazilian NGO
Intervozes and Reporters Without Borders between July and October 2017 now shows
who are the key players and what are their respective other interests. The investigation
comprises the 50 most important media outlets in Brazil and the 26 corporate groups
owning them. Transparency about ownership of media companies remains low as there
is no legal obligation for companies to disclose their shareholder structure. "
(http://www.mom-rsf.org)
http://www.mom-rsf.org/en/countries/brazil

Introduction provides a theoretical and methodological discussion and the Conclusion
draws together the common elements that may explain how these companies have been
able to survive and thrive." (publisher)

152. Adilya Zaripova: “My boss is 18,000 people”: journalism
practices in crowdfunded media organizations. In: MedieKultur - Journal of media and communication research, vol. 33,
nr. 62, 2017, p.110-118

"This article analyses three crowdfunded media organizations in three different countries
– Krautreporter (Germany), Direkt36 (Hungary), and Colta (Russia). Using qualitative indepth interviews, it demonstrates that journalism practices in a crowdfunded newsroom
are very different from those in other media. The study concludes that direct funding
from the audience is financially unstable; it affects journalists’ professional selfperception, changes their relationship with the audience and generally increases the
amount of work that journalists have to do. At the same time, participants claim to be
more satisfied with their work now than they ever were before." (abstract)
https://tidsskrift.dk/mediekultur/article/view/24767/23224

153. Zuzana Lizcová: Unter Druck: zur Lage der Presse in
Tschechien. In: Osteuropa, vol. 66, nr. 11-12, 2016, p.103-118
"In Tschechien ist die Qualitätspresse in einer schwierigen Lage. Der Markt ist klein, die
Kosten sind hoch und die Erträge bescheiden. Zeitungen und Nachrichtenmagazine
werden ihrem Anspruch, seriöse Berichterstattung zu bieten, oft nicht gerecht. Die
Verantwortung für die Boulevardisierung war lange den ausländischen, überwiegend
deutschen Medienhäusern zugeschrieben worden, die in den 1990er Jahren in
Tschechien investiert und den Pressemarkt dominiert hatten. Seit der
Weltwirtschaftskrise 2008 haben sich diese Investoren zurückgezogen, die neuen
Eigentümer sind meist tschechische Großunternehmer. Doch die Qualität der
Berichterstattung ist nicht zwangsläufig besser geworden. Die Frage, wie frei die Presse
ist, stellt sich vielmehr noch dringlicher. Dies gilt insbesondere für die Erzeugnisse aus
dem Hause MAFRA, das dem Agrofert-Konzern des Großunternehmers und
Finanzministers Andrej Babiš gehört." (Abstract)
subjects: media markets; financial sustainability of media; media ownership; freedom of
the press; media concentration - Czech Republic

MIDDLE EAST / WESTERN ASIA & NORTHERN AFRICA

154. Media ownership monitor Morocco. Reporters Without
Borders; Le Desk, 2017
"Nine of the 36 media companies involved in Morocco’s most influential media are
directly linked to the state, the government or the royal family. Four of them – SOREAD,
SNRT, EcoMedias and Horizon Press – are among the most important media companies
in terms of turnover and show the potential influence of politically linked media owners.
The royal family itself is a leading media owner. Its holding company, the Société
Nationale d’Investissement (SNI), has shares in four media companies, three of which
are among the top five media companies (SOREAD, EcoMedias and Radio Méditerranée
Internationale). One of the key questions raised by the MOM’s findings is why leading
figures from the business and financial world invest in newspapers that make no profit.
Some of Morocco’s richest businessmen have stakes in five of the nine French-language
publications examined by the MOM: Aujourd’hui Le Maroc, La Vie Eco, Les Inspirations
Eco, La Nouvelle Tribune and L’Economiste. Two of these businessmen, Aziz Akhannouch
and Moulay Hafid Elalamy, are also government ministers." (http://www.mom-rsf.org)
http://www.mom-rsf.org/en/countries/morocco

150. Jorge Acevedo: El suelo no está parejo: límites y
posibilidades de los medios locales en un mercado
altamente concentrado. In: Revista Conexión (Lima), nr. 7,
2017, p.78-103
"Este artículo expone los principales rasgos del mercado de la radio y la televisión de
señal abierta en el Perú, y hace hincapié en los niveles de concentración de la inversión
publicitaria, el control de las frecuencias y el marco regulatorio hecho a la medida de los
grupos mediáticos más poderosos del país. También analiza las posibilidades de
sostenibilidad económica, crecimiento y modernización de buena parte de los medios
locales y regionales en un contexto mundial caracterizado por acelerados cambios
tecnológicos y transformaciones en los hábitos y estilos de consumo de las audiencias.
Asimismo, describe algunas fortalezas y estrategias desplegadas por las radios y
televisoras locales, comerciales y con objetivos de desarrollo social (educativas y
comunitarias), orientadas a posibilitar su permanencia en el mercado y sentar las bases
para el complejo tránsito hacia la digitalización de la producción y distribución de
contenidos multimedia." (sumilla)
subjects: community radio sustainability; media concentration; local television - Peru
http://revistas.pucp.edu.pe/index.php/conexion/article/view/19013/19229

Freedom of Expression, Media Policies, Media
Legislation
155. Anthony Mavuto Gunde: The political economy of the
media in Malawi: news coverage of agricultural input
subsidies. In: African Journalism Studies, vol. 38, nr. 1, 2017,
p.19-39

EUROPE

151. Eva Bakoy, Roel Puijk, Andrew Spicer: Building successful
and sustainable film and television businesses: a crossnational perspective. Bristol (UK): Intellect, 2017, 300 p.
"This edited collection focuses on successful small and medium-sized film and television
companies in Norway, Denmark, the Netherlands and the United Kingdom. Using original
interviews with company founders and other employees, contributors explore case
studies of businesses that have made successful productions, both in terms of popularity
and critical acclaim, for at least five years. The book gives an overview of the film and
television sector in each of the four featured countries, followed by chapters that
investigate particular companies and their relationship to a wider industrial context. The

"In this article, media coverage of the Farm Input Subsidy Programme (FISP) in Malawi
as was reported in the Weekend Nation newspaper between 2005 and 2012 is examined
from a critical political economy perspective. The FISP aimed at subsidising inputs for
low income rural farmers. The Weekend Nation, a political weekly, was established by a
key politician during the advent of democracy in 1995. Through institutional in-depth
interviews and qualitative content analysis of editorials and opinion columns, the paper
finds that overall, the political ownership of the newspaper had no bearing on editorial
content on the issue of the FISP policy. This suggests that the coverage of a critical
agricultural policy concerning, to a great extent, rural livelihoods of Malawi, was
presented independently without political ownership influence." (abstract)

GENERAL & INTERNATIONAL

156. World trends in freedom of expression and media
development. Global report 2017/2018. Paris: UNESCO, 2017,
200 p.
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"We have noted profound transformations in the field of media freedom, which is making
progress in certain areas, but losing ground in others. Media freedom is limited in
particular by many legal restrictions on the right to impart information and ideas,
although progress is being made with regard to legal guarantees to seek and receive
information. With regard to media pluralism, the last five years have seen a considerable
increase in the number of sources of information. Yet the concentration of ownership of
media companies and Internet services raises major concerns. The filtering effects of
social media, which create “bubbles” in which people do not access the truth or “points
of view” they consider “irritating” or “inappropriate” is one example. Another is the
manipulation and dissemination of false information by propaganda mouthpieces. There
has also been a hiatus in the progress of gender equality in content and staffing. Trends
show that media independence is weakening and the professional standards of
journalism are being eroded by economic forces on the one hand and lack of recognition
by political actors on the other. Media and Internet companies are increasingly aware of
the need for self-regulation. Finally, with regard to the physical, psychological and digital
safety of journalists, trends remain extremely alarming, although implementation of the
United Nations Plan of Action on the Safety of Journalists and the Issue of Impunity
offers hope. There is new momentum for mechanisms to monitor, prevent, protect and
strengthen justice for crimes against journalists." (forword, p.10-11)
https://en.unesco.org/world-media-trends-2017

160. Open development: access to information and the sustainable development goals. London: Article 19, 2017, 43 p.
"This report reviews the current state of the right of access to information (RTI) across
the world to provide a baseline for future assessments over the lifetime of the 2030
Agenda. It finds that there has been significant incorporation of the right in well over half
of UN Member States. The right has now been adopted into law or policy in 118
countries around the world (61 percent of UN Member States) from the largest countries
(China, India, USA, Indonesia, Brazil, Nigeria and Mexico) to some of the smallest (St
Vincent and the Grenadines, Vanuatu) covering 89 percent of the world’s population. In
addition, 90 countries have adopted explicit constitutional guarantees ... This report aims
to provide understanding of RTI and its concrete implications on the daily life of citizens
and the application of SDGs. It also aims to inform stakeholders on various experiences
developed in this field, and the means at their disposal to exercise this right and
advocate for its effective and measurable realization." (executive summary)
https://www.article19.org/data/files/medialibrary/38832/Open-Development--Access-toInformation-and-the-SDGs-2017.pdf

161. Roads to influence: a practical toolkit to increase safety
for journalists through advocacy in Somalia/Somaliland.
International Media Support (IMS); Fojo Media Institute, 2017,
20 p.

157. Sanja Kelly, Mai Truong, Adrian Shahbaz, Madeline Earp,
Jessica White (eds.): Freedom on the net 2017: manipulating
social media to undermine democracy. Washington, DC; New
York: Freedom House, 2017, 1060 p.
"Governments around the world have dramatically increased their efforts to manipulate
information on social media over the past year. The Chinese and Russian regimes
pioneered the use of surreptitious methods to distort online discussions and suppress
dissent more than a decade ago, but the practice has since gone global. Such state-led
interventions present a major threat to the notion of the internet as a liberating
technology.Online content manipulation contributed to a seventh consecutive year of
overall decline in internet freedom, along with a rise in disruptions to mobile internet
service and increases in physical and technical attacks on human rights defenders and
independent media. Nearly half of the 65 countries assessed in Freedom on the Net 2017
experienced declines during the coverage period, while just 13 made gains, most of them
minor. Less than one-quarter of users reside in countries where the internet is designated
Free, meaning there are no major obstacles to access, onerous restrictions on content, or
serious violations of user rights in the form of unchecked surveillance or unjust
repercussions for legitimate speech." (p.1)
https://freedomhouse.org/sites/default/files/FOTN_2017_Full_Report.pdf

158. Julia Plessing: Shifting the South African media diversity
debate from the stick to the carrot: lessons from Scandinavia, Latin America and West Africa. In: African Journalism
Studies, vol. 38, nr. 1, 2017, p.66-84
"More than 20 years into democracy, the South African media landscape, although free
and moderately pluralistic, still does not represent fairly the diversity of viewpoints held
in the country. Yet, the South African media debate on transformation has been
dominated by the ANC’s continued focus on media accountability. This has silenced a
more constructive debate on how to foster media diversity. In the wake of a review of
the MDDA (Media Development and Diversity Agency) Act, this paper seeks to reignite
this debate by investigating different types of print media regulation and support in
Scandinavia, Latin America and West Africa. It argues, firstly, that print media regulation
and support is crucial to foster and maintain democratic debate, which is endangered if
the media market is left to its own devices. Secondly, government support to print media
has been much more common around the globe than often assumed, especially in the
Scandinavian countries, which have invested heavily and successfully in the sector.
Thirdly, an analysis of national contexts of print media support highlights the perpetual
danger of governments exerting censorship or control. However, as is demonstrated in
the paper’s final section, a multiplicity of mechanisms of support exist that could be
adapted to the South African context, whilst seeking to minimise state control."
(abstract)

159. Elisabeth Witchel, Esben Q. Harboe (eds.): Defending
journalism: how national mechanisms can protect journalists
and address the issue of impunity. A comparative analysis of
practices in seven countries. International Media Support
(IMS), 2017, 250 p.
"The research documents how, despite immense ongoing challenges, in Afghanistan,
Iraq, Nepal and Pakistan, some important advances have been made to develop joint
structures and innovative approaches to defend the practice of journalism. It examines
the long road Colombia has followed in the establishment of its protection programme,
and looks at what organisations and bodies working on the ground in Indonesia and the
Philippines struggle against, and what they have achieved using the resources available
to them." (back cover)
https://www.mediasupport.org/wp-content/uploads/2017/11/1_Journalist-ProtectionBook-Digital-7.pdf

also published in Somali
"The overall approach to advocacy in this toolkit is generic, but the toolkit focuses on
increasing safety for journalists in Somalia/Somaliland. The order of the different steps
follows a logical sequence. However, do keep in mind that advocacy is not necessarily a
linear process. Advocacy rarely follows the same process twice, and there is always an
element of unpredictability. This toolkit will give you an insight into: Main advocacy
concepts and an advocacy vocabulary; How to develop a strategy to achieve your
advocacy goals; How to analyse policies and political context with a focus on
stakeholders; How to develop your approach to the target groups and audiences; and
finally how to identify and acquire essential skills needed to prepare a strong advocacy
strategy." (introduction)
https://www.mediasupport.org/wp-content/uploads/2017/10/Roads-to-Influence_ENG.pdf

162. „Tu deinen Mund auf“: das Menschenrecht auf freie
Meinungsäußerung und Pressefreiheit. Hannover:
Evangelische Kirche in Deutschland (EKD), 2017, 69 p.
Contents: Meinungs- und Pressefreiheit – Worum geht es? -- Weltkarte: Rangliste der
Pressefreiheit 2017 -- Interview mit Christian Mihr (Reporter ohne Grenzen) -- Stimmen
von Journalistinnen und Journalisten weltweit I -- Interview mit Hans Leyendecker -- Von
der Freiheit, zu schreiben, was man will -- „Die Wahrheit ist dem Menschen zumutbar“ -Stimmen von Journalistinnen und Journalisten weltweit II -- Predigtanregungen -Biblische Zugänge -- Liturgische Bausteine -- Lieder -- Kollektenvorschläge -- Wichtige
Begriffe -- Weiterführende Literatur, Filme und Links.
subjects: freedom of the press - international scope
https://www.ekd.de/ekd_de/ds_doc/menschenrechte_pressefreiheit.pdf

163. Larry Kilman: An attack on one is an attack on all:
successful initiatives to protect journalists and combat
impunity. Paris: UNESCO, 2017, 98 p.
also published in French and Spanish
"This report takes a look at a selection of the innovative, successful ways media
companies, individual journalists and civil society organizations are coming together to
improve journalist safety. These are cases of people taking the initiative, of acting on
behalf of the profession, of not sitting back as disempowered victims. The report is not
an overview of all the work that is being done in this domain. It is not full of statistics and
data. It is, instead, a collection of stories, told in the words of the motivated people who
are dedicated to protecting courageous journalists with pro-active measures to make
them safer." (introduction, p.9)
Annex: UNESCO/IPDC projects on the safety of journalists (2009-2017), p.95-98
http://unesdoc.unesco.org/images/0025/002504/250430e.pdf

164. Kate Musgrave: In repressive countries, citizens go 'dark'
to share independent news. Washington, DC: Center for International Media Assistance (CIMA), 2017 (CIMA Digital Report)
"CIMA’s analysis of audience data from nearly 40 countries yields a statistically
significant correlation between freedom of the press and reliance on dark social sharing:
the more repressive the media environment, the more likely the audience is to access
news through dark social. Even more illustrative of this trend, however, are some of the
data points where that correlation seems the strongest, as in Turkey and Russia. In these
cases, delving into incidents over the timeframe of the dataset, 2016, strongly suggests
causation. Where independent news coverage is under attack, there are inevitably
reverberations in how that news is accessed and shared." (introduction)
https://www.cima.ned.org/publication/repressive-countries-citizens-go-dark-shareindependent-news/
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journalists, they are weaker in the areas of digital access, infrastructure, and ICT policy.
More capacity should be built to enable research into fast-evolving areas of the media
such as digital, mobile, and social media, and the questions concerning freedom,
independence, and sustainability that arise from this new and rapidly shifting arena.
Instead of merely adding more networks and linking existing ones together across the
region in a show of solidarity, there is a need for strategic thought around the type of
collaborations needed in the region." (recommendations, p.23)
https://www.cima.ned.org/publication/pathways-to-media-reform-in-sub-saharan-africa/

165. Sarah Oh: Advocating for openness: nine ways civil
society groups have mobilized to defend internet freedom.
Washington, DC: Center for International Media Assistance
(CIMA), 2017 (CIMA Digital Report)
"Civil society groups from the Global South are leading the charge to advocate for an
Internet that remains open, pluralistic, and democratic. The nine case studies highlighted
in this report demonstrate various ways groups in different countries have successfully
fought for policies and norms that strengthen Internet freedom and digital rights. These
strategies include awareness-raising, nonviolent direct action, regional and international
coalition-building, and strategic litigation." (key findings)
https://www.cima.ned.org/publication/advocating-openness-nine-ways-civil-societygroups-mobilized-defend-internet-freedom/

171. Raymond Adibe, Cyril Chinedu Ike, Celestine Uchechukwu
Udeogu: Press freedom and Nigeria's Cybercrime Act of
2015: an assessment. In: Africa-Spectrum, vol. 52, nr. 2, 2017,
p.117-127
"This study assesses the Cybercrime Act 2015 and its implications for online press
freedom in the liberal authoritarian state of Nigeria. Specifically, the study examines how
the character of political leadership in Nigeria leads to wrongful application of the act to
undermine the independence of the press. The study shows that Nigeria’s online press
freedom index has consistently worsened since the introduction of the Cybercrime Act in
2015, and it recommends the promotion of a holistic democratic project that recognises
economic and political freedom as being inextricably linked." (abstract)
https://journals.sub.uni-hamburg.de/giga/afsp/article/view/1052/1059

166. Abeer Saady: What if ...? Safety handbook for women
journalists. Practical advice based on personal experience.
International Association of Women in Radio and Television
(IAWRT), 2017, 89 p.
subjects: safety of journalists; female journalists - manuals & training materials
http://www.iawrt.org/sites/default/files/field/pdf/2017/11/IAWRT%20Safety%20Manual.
Download.10112017.pdf

172. Mélissa Cornet: Tanzania: freedom of expression in peril.
Paris: International Federation of Human Rights (FIDH); Legal and
Human Rights Centre, 2017, 20 p.

167. Howard Tumber, Silvio R. Waisbord (eds.): The Routledge
companion to media and human rights. London; New York:
Routledge, 2017, xix, 520 p.

Contents: I. Dissenting voices have become targets of the authorities -- II. Human Rights
Defenders and ordinary citizens are also in the sights of the authorities -Recommendations -- Annex I: Tools for repression - the Media Services Act and the
Cybercrimes Act -- Annex II: List of journalists and human rights defenders harassed -Annex III – Citizens harassed.
https://www.fidh.org/IMG/pdf/joint_position_note_tanzania_fidh_lhrc.pdf

"The Companion is the first collection to bring together two distinct ways of thinking
about human rights and media, including scholarship that examines media as a human
right alongside that which looks at media coverage of human rights issues. This
international collection of 49 newly written pieces thus provides a unique overview of
current research in the field, while also providing historical context to help students and
scholars appreciate how such developments depart from past practices. The volume
examines the universal principals of freedom of expression, legal instruments, the right
to know, media as a human right, and the role of media organisations and journalistic
work. It is organised thematically in five parts: Communication, Expression and Human
Rights; Media Performance and Human Rights: Political Processes, Media Performance
and Human Rights: News and Journalism; Digital Activism, Witnessing and Human
Rights; Media Representation of Human Rights: Cultural, Social and Political." (website
Routledge.com)
table of contents: http://www.gbv.de/dms/weimar/toc/873933850toc.pdf

173. Twange Kasoma, Greg Pitts: The Zambian press freedom
conundrum: Reluctance rather than resilience. In: Journal of
African Media Studies, vol. 9, nr. 1, 2017, p.129-144

168. Anri Van der Spuy: What if we all governed the Internet?
Advancing multistakeholder participation in Internet governance. Paris: UNESCO, 2017, 108 p. (UNESCO series on Internet
freedom)
"The research in these pages covers the theory around multistakeholder participation in
Internet governance through a review of relevant literature. It also analyses case studies
from Kenya to Brazil, South Korea, and the Internet Governance Forum (IGF), which
illustrate how multistakeholder approaches to Internet governance are applied in practice
in diverse places and on different issues. In two of these cases, the outcome had legal
repercussions that advanced the role of the Internet in terms of respect for rights; in the
other two, the impact was positive for wider norms and processes." (foreword, p.6)
http://unesdoc.unesco.org/images/0025/002597/259717e.pdf

169. Joseph A. Cannataci, Bo Zhao, Gemma Torras Vives, Shara
Monteleone, Jeanne Mifsud Bonnici, Evgeni Moyakine: Privacy,
free expression and transparency: redefining their new
boundaries in the digital age. Paris: UNESCO, 2016, 139 p.
(UNESCO series on internet freedom)
subjects: right to privacy; internet privacy & security; freedom of expression; data
protection (legal aspects); internet / social media legislation & regulation - international
scope - position papers / recommendations
http://unesdoc.unesco.org/images/0024/002466/246610e.pdf

AFRICA, SUB-SAHARAN

170. Herman Wasserman, Nicholas Benequista: Pathways to
media reform in Sub-Saharan Africa: reflections from a
regional consultation. Washington, DC: Center for International
Media Assistance (CIMA), 2017, 25 p.
"To ensure that African media organizations remain viable players in this changing
political and economic landscape, new coalitions need to be built and existing ones
strengthened. The existing coalitions in the region display certain weaknesses: they tend
to be unevenly spread across the region and they tend to focus on a narrow band of
concerns. While the existing organizations do important work pertaining to legal
protections, constitutional guarantees for freedom of expression, and the safety of

"As different governments have assumed power in Zambia since the democratic tide that
swept across Africa in the early 1990s, the conundrum of a free press continues to
complicate governance and journalistic practices. This study investigated how members
of Parliament (MPs) felt about press freedom. A survey administered to current MPs,
which had a response rate of 52%, revealed that almost 95% (94.6%, n=70) agreed or
strongly agreed that press freedom in Zambia should be increased. A parallel measure of
questionnaire reliability asked Parliamentarians to respond to the statement, Press
freedom in Zambia should be decreased. The majority 81.1% (n=60) disagreed or
strongly disagreed. The study’s overall results indicate that there is an awareness of the
importance of press freedom among the MPs, but there appears to be a reluctance –
rather than resilience – to implement changes that would provide for a freer press
system." (abstract)

174. Angela Quintal: Journalists not terrorists: in Cameroon,
anti-terror legislation is used to silence critics and suppress
dissent. New York: Committee to Protect Journalists (cpj),
2017, 17 p.
also published in French
"In 2014, Cameroon enacted a broad anti-terror law as part of its effort to counter the
extremist group Boko Haram, but authorities are using it to arrest and threaten local
journalists who report on the militants or unrest in the country’s English-speaking
regions. A presidential decree in August 2017 ended legal proceedings against at least
four journalists, but the laws that were used against them are still in place. RFI
broadcaster Ahmed Abba remains in jail. With elections due to take place next year,
many of Cameroon’s journalists say they are too scared to cover politics or sensitive
issues." (p.2)
https://cpj.org/reports/Cameroon-English-Web.pdf

175. "Like fish in poisonous waters": attacks on media freedom in Somalia. New York: Human Rights Watch, 2016, 85 p.
"This report focuses on abuses by state and non-state actors against journalists and
other media workers since 2014. It is based on over 50 interviews with journalists
working throughout south-central Somalia and Puntland, the semi-autonomous state in
northeastern Somalia. Beyond killings, attempted killings, and a range of threats, the
report also documents how journalists in the new interim regional states and in Puntland
face unique obstacles that undermine their reporting." (p.2)
https://www.hrw.org/sites/default/files/report_pdf/somalia0516web_1.pdf

176. “Keep the people uninformed”: pre-election threats to
free expression and association in Uganda. Human Rights
Watch, 2016, 42 p.
"[This publication] documents harassment and intimidation by government and ruling
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181. Nat Kretchun, Catherine Lee, Seamus Tuohy:
Compromising connectivity: information dynamics between
the state and society in a digitizing North Korea. Washington,
DC: Intermedia, 2017, 97 p.

party officials against the media and civil society, particularly outside the capital,
Kampala. The police, district officials, internal security officials, and the country’s
broadcasting regulator visited and called stations to silence critical or independent
voices. Journalists have been suspended and radio stations threatened with closure for
hosting opposition members as guests. Likewise, state agents visited nongovernmental
organizations working on governance, human rights, and oil sector transparency,
threatened them with deregistration and closure, and in some cases, physically
assaulted and arrested NGO activists. A pending law threatens to create broad and
vaguely worded crimes for legitimate civil society work. The government and all other
relevant authorities should respect and protect the freedoms of expression and
association and cease intimidating and harassing journalists and civil society members.
The government of Uganda should respect and uphold its obligations under international
human rights law and Uganda’s own constitution to protect freedom of speech and
voters’ right to receive and obtain information at this critical time. Unless remedied,
violations of these basic rights will impede Uganda’s ability to hold free and fair
elections." (abstract)
https://www.hrw.org/sites/default/files/report_pdf/uganda0116web.pdf

"The information and media environment in North Korea continues to evolve quickly. This
report demonstrates that the depth and diversity of information and media access
channels have grown markedly since the release of A Quiet Opening in 2012. More North
Koreans have greater access to a larger variety of media content and communication
devices. However, it is equally clear the North Korean state is determined to regain
control of how and what information its citizens access. Rather than attempting to
recreate the information blockade and national sequestration of the Kim Il Sung era, the
state’s recent technological innovations strongly suggest it is moving toward a new, but
no less heavily controlled information environment. This is apparent when we examine
current and emerging techniques for censorship, surveillance and integrity preservation
across the network, device and human levels." (conclusion)
http://www.intermedia.org/wp-content/uploads/2017/02/Compromising-ConnectivityFinal-Report_Soft-Copy.pdf

177. Steven M. Ellis: A shadow over democracy: 2016
IPI/AMI Zambia press freedom mission report. Vienna:
International Press Institute (IPI); Nairobi: African Media
Initiative (AMI), 2016, 23 p.

EUROPE

"Voters need and deserve to hear a full range of voices as they decide their future and
'The Post' has played a vital role in providing an alternative to government-dominated
mass media in Zambia. Unshackling that voice is critical if Zambians are to vote in an
atmosphere that can be deemed free and fair. The ZRA has refused to work with The
Post to reconcile its disputed debts and allow payment, making the seizure appear to be
an effort by President Lungu to silence a persistent critic in order to hold on to power. IPI
and the AMI are concerned that, if allowed to stand, the effort could have an extremely
negative impact on democracy in the region, insofar as other leaders might take note and
seek to misuse state power to similar ends." (conclusion)
https://ipi.media/wp-content/uploads/2016/08/2016-IPI-AMI-Zambia-Press-FreedomMission-Report-Final-2.pdf

AMERICAS & CARIBBEAN

178. Silvia Chocarro: Estándares internacionales de libertad
de expresión: guía básica para operadores de justicia en
América Latina. Washington, DC: Center for International Media
Assistance (CIMA), 2017, 39 p.
Contents: 1. El derecho a la libertad de expresión: una introducción -- 2. Protegiendo
periodistas: el papel del poder judicial -- 3. La excepción: límites a la libertad de
expresión y acceso a la información -- 4. Desafíos de la libertad de expresión en Internet
-- 5. El derecho de acceso a la información pública -- 6. Cuanto más, mejor: pluralismo y
diversidad en los medios de comunicación.
subjects: freedom of expression; freedom of the press; internet freedom; freedom of
information (access to public information); international legal standards - Latin America criteria catalogues / frameworks / guidelines
https://www.cima.ned.org/resource/estandares-internacionales-de-libertad-deexpresion-guia-basica-para-operadores-de-justicia-en- america-latina/

"Frente a la tendencia regional y global que lleva a gobiernos y a proveedores de servicio
a acumular una cantidad cada vez mayor de información sobre sus usuarios, este estudio
intenta una aproximación comparada a la manera en que las legislaciones de México,
Brasil, Colombia, Perú, Argentina y Chile abordan la retención de datos y el registro de
teléfonos móviles, de cara a sus obligaciones y compromisos internacionales en el
marco interamericano, y en particular en relación a los proyectos legislativos que en
Chile buscan realizar cambios al actual marco regulatorio de las telecomunicaciones."
(resumen)
subjects: mobile phones; electronic / internet surveillance; internet / social media
legislation & regulation - Argentina; Brazil; Chile; Colombia; Mexico; Peru
https://www.derechosdigitales.org/wp-content/uploads/informe-marianne-retencion-dedatos.pdf

Contents: 1. Limited Pluralism and "Elite-Captured" Policies -- 2. The Field of Media
Activism: Organizations and Demands -- 3. Strategies -- 4. Policy Reforms -- 5. Political
Opportunities -- 6. Why Transnational Activism Matters -- 7. Policy Implementation -Conclusion: The Contributions of Media Movements.

ASIA & PACIFIC

"The Monitor assesses the risks to media pluralism based on a set of twenty indicators
covering a broad notion of media pluralism that encompasses political, cultural,
geographical, structural and content related dimensions. All types of media are covered:
public service, commercial, community media, new media and online platforms. The
risks for media pluralism are measured in four different areas: Basic Protection, Market
Plurality, Political Independence and Social Inclusiveness. The indicators cover legal,
economic and socio-political questions. National experts, composing the MPM network
of local teams, provided the data to assess the levels of risk at country level, drafted the
country reports, while the CMPF supervised and guaranteed quality and consistency of
the data collection and assessed the levels of risk." (executive summary)
http://cmpf.eui.eu/media-pluralism-monitor/mpm-2016-results

183. Journalism and media privilege. Strasbourg: European
Audiovisual Observatory; Council of Europe, 2017, 106 p. (IRIS
Special; 2017-2)
"The report provides an overview of the most recent rules, case law and policies across
Europe with regard to the privileges that are given to journalists when exercising their
activities. As a rule, when identifying the relevant legal aspects, three features are taken
into account: the corresponding provisions shall a) be aimed at guaranteeing through
special information rights that media are able to fulfil their opinion-shaping function, b)
ensure through special procedural mechanisms that freedom of the media is safe from
state interference, and/or c) prevent people affected by media reporting from being in a
position to suppress it under civil or criminal law without taking into account the freedom
of the media." (foreword)
https://rm.coe.int/journalism-and-media-privilege-pdf/1680787381

179. Marianne Díaz: Retención de datos y registro de
teléfonos móviles: Chile en el contexto lationamericano.
Derechos Digitales, 2017, 36 p.

180. María Soledad Segura, Silvio Waisbord: Media
movements: civil society and media policy reform in Latin
America. London: Zed Books, 2016, 214 p.

182. Centre for Media Pluralism and Media Freedom (CMPF):
Monitoring media pluralism in Europe: application of the
Media Pluralism Monitor 2016 in the European Union,
Montenegro and Turkey. European University Institute, 2017,
92 p.

184. Bea Bodrogi: Civil defamation and media freedom in Hungary: trends and challenges in court practice in personality
rights cases. Vienna: International Press Institute, 2017, 21 p.
"The present study examines current legislation and court practice in Hungary regarding
civil law violations of rights to reputation, privacy and likeness, with a particular focus on
trends in terms of awarding non-pecuniary damages/restitution. Through an analysis of
relevant legislation and a presentation of cases connected with the press, it critiques the
current situation in terms of limitations on freedom of expression. Personality rights in
this context is a difficult area of jurisprudence, as it involves the consideration and
balancing of two important values and constitutional rights: freedom of expression on the
one hand and the rights to reputation, privacy and likeness on the other. This balancing
act requires the interpretation of very succinctly worded legislative texts and rulings by
the Constitutional Court with the help of the guidelines issued by the Supreme Court
(also known as the Kúria). Another difficulty for the judiciary is the recent increase in
Hungary of cases in which politicians turn to the courts to seek relief for injuries they
allege to have suffered, hoping to obtain a judgment that will put an end to political and
societal controversies in which they are involved." (introduction)
https://ipi.media/wp-content/uploads/2017/03/Hungary-Civil-Defamation-web-small-2.pdf

185. Ilcho Cvetanoski et al.: Republic of Macedonia: media
freedom in turbulent times. Report on the April 2017 joint
international mission. Leipzig: European Centre for Press and
Media Vreedom (ECPMF); SEEMO; European Federation of
Journalists (EFJ); , 2017, 27 p.
- 22 -

"This report indicates that through complex set of mechanism the previous government,
as well as authorities, gave their best to fully control the media sphere with the final aim
to advance and prolong their reign. These tendencies can be observed through analysing
the onground work and comparing it with theoretical research in a coherent framework
of tools and strategies that were used as a sort of blueprint on how to control the media.
One the one hand, political elites, linked with a lack of political will to protect journalists
and freedom of the media, are partially responsible for the unsatisfactory situation in the
country. On the other side a fair share of the responsibility lies at international
organisations and journalists themselves for not being fully proactive in tackling pressing
issues. With the given testimonials of Macedonian journalists and media workers
underlining this assessment, the report gives on-ground perspective and first-hand
experience on the main issues that are undermining professional journalism in the
country." (abstract)
https://ecpmf.eu/files/ecpmf-report_mission-mazedonien_web.pdf

Gender & Media
GENERAL & INTERNATIONAL

190. Medien. Frauen. Perspektiven. In: weltzeit (Deutsche
Welle), nr. 3, 2017, p.10-29
Contents: Afghanistan: Die geflohene Stimme von Kundus -- Kambodscha: Frauen in die
Politik! -- Guatemala: Festival der Bürgernähe -- Russland: Hysterisch sein und gewinnen
-- Serbien: Seid neugierig und unerschrocken -- Nahost/Jordanien: Das Projekt meines
Lebens -- Kenia/Somalia/Ghana: Afrikanisch, weiblich, digital -- Mexiko: Den Spagat
meistern -- Kolumbien: Die Geschichte der Unsichtbaren -- Türkei: "Mein Entscheidung!" - Deutschland: 40. Herbsttreffen der Medienfrauen -- Asiens Medienmärkte: Life is short,
buy the shoes!
subjects: female journalists; female media producers - Afghanistan; Cambodia; Colombia;
Germany; Russia; Serbia; Jordan; Mexico; Turkey
http://www.dw.com/downloads/41672026/weltzeit32017.pdf

186. Beata Klimkiewicz: State, media and pluralism: tracing
roots and consequences of media policy change in Poland.
In: Publizistik, vol. 62, nr. 2, 2017, p.197-213
"Recent media policy developments in Poland attract wide media coverage and the
attention of governmental and non-governmental international and national organisations
and bodies. This article aims at putting the debated regulatory changes into a relevant
context through policy analysis. The normative concept against which the change will be
tested, is media pluralism. Why? The concept of media pluralism is often viewed as an
important condition for a well-functioning and democratic public sphere and media, while
also incorporating political, economic and cultural value dimensions." (p.197)
https://link.springer.com/content/pdf/10.1007%2Fs11616-017-0337-5.pdf

187. Scott Griffen: Croatia: media freedom in turbulent times:
report on the June 2016 joint international mission. Vienna:
International Press Institute (IPI), 2016, 25 p.
"Incidents of physical violence and – worse still – impunity for those who commit such
acts continue in Croatia, an unacceptable situation for an EU member state. On the other,
legal provisions such as the country’s criminal defamation and shaming laws have been
abused to punish investigative journalists for doing their jobs. Such trends can and must
be reversed. But it is also clear that ‘informal’ limits to free expression, which can be
more easily disguised and hence denied, are at work in Croatia. These limits include
excessive political influence in the media as well as politically motivated discourse that
seeks to undercut critical journalism by singling out its practitioners as “activists” or
even “traitors”. These patterns have an impact both on the production of content,
through direct pressure or self-censorship, and on the reception of content by the public.
The most glaring example of recent political influence is the recent government’s obvious
interference at the public broadcaster HRT." (conclusion, p.15)
https://ipi.media/wp-content/uploads/2016/12/Croatia-Report-Intl-Mission-2016.pdf

MIDDLE EAST / WESTERN ASIA & NORTHERN AFRICA

191. William Robert Avis: Digital tools and changing behaviour in relation to violence against women. Birmingham:
University of Birmingham, GSDRC, 2017, 23 p. (GSDRC Helpdesk
Research Report)
"Campaigns are likely to be more successful when they include messages about legal
penalties for non-compliant behaviour and fresh information, and when they reach a large
proportion of the intended audience. Digital campaigns must therefore work alongside
laws and policies. Legislation can be a key tool in changing behaviour and perceptions of
cultural and social norms. Laws and policies that make violent behaviour an offence send
a message to society that it is not acceptable. Success is more likely if messages are
tailored to audiences using social marketing principles and create a supportive
environment that enables the intended audience to make changes – e.g. by mobilising
communities in support of the campaign. To develop effective campaigns, it is also
important to use research, such as interviews with key stakeholders and focus groups
with members of the target audience, to determine existing attitudes and beliefs and
ways of motivating people to change their behaviour. Campaign messages should also
be pre-tested to ensure they are understood correctly and to minimize any unintended
negative effects. The most successful interventions work with experienced organisations
to develop and deliver sophisticated television/radio programming and communications
combined with community mobilisation strategies aimed at changing gender-related
norms and behaviours." (overview, p.5)
http://www.gsdrc.org/wp-content/uploads/2017/09/GSDRC-HDR-Digital-Tools-andBehaviour-Change1.pdf

192. Siân Herbert: Digital development and the digital gender
gap. Brighton, UK: Institute of Development Studies, 2017, 11 p.
(K4D Helpdesk Report)

188. A guide to freedom of expression in Libya. London:
Lawyers for Justice in Libya; International Media Support (IMS),
2017, 13 p.

"This rapid literature review collates findings from recently published papers on digital
development and gender, highlighting some of the most commonly discussed
discussions related to economic, social and political development. As the scope of this
query is very large, this review provides an illustration of some of the commonly
identified issues in the literature. The digital inclusion agenda seeks to close the gaps in
access to, and adoption of, fast evolving information and communication technology
(ICT) services, particularly mobile phones and the internet. It is an important aspect of
the Sustainable Development Goals (SDGs) as both an end and a means to the crosscutting policy aim of ‘leaving no one behind’. The potential gains from digital technologies
are high, however they often remain unrealised, especially for women and girls (World
Bank, 2016)" (overview, p.2)
http://www.gsdrc.org/wp-content/uploads/2017/12/249-Digital-development-and-thedigital-gender-gap.pdf

189. Elham Barjas, Hussein Mehdy: Building trust: toward a
legal framework that protects personal data in Lebanon.
Beirut: Social Media Exchange Association (SMEX), 2017, 24 p.

193. Heather McIntosh: Shine a little light: celebrities, humanitarian documentary, and 'Half the Sky'. In: Robin Andersen,
Robin Purnaka L. de Silva (eds.): Routledge companion to media
and humanitarian action. London: Routledge, 2017, p.395-404

also published in Arabic
"The prospect of a new Libyan constitution offers an opportunity for consolidated, clear
and robust legal protections for freedom of expression. However, the current
Constitutional Draft contains significant legal loopholes and establishes institutions of
uncertain power. The failure of the Constitutional Draft to adhere to international
minimum standards, let alone seek to ensure best practices, means that it may
ultimately further weaken human rights, including freedom of expression." (executive
summary)
https://www.mediasupport.org/wp-content/uploads/2017/11/eng-guidetofoe-5.pdf

Contents: "In its first section, the study examines the legal framework regarding personal
data in Lebanon. Even though Lebanon participated in developing the directives on data
protection legislation issued by the United Nations Economic and Social Commission for
Western Asia (ESCWA) in 2012, the country still lacks specific legislation on personal
data ... In its second section, the study defines biometric data, explains the technology
employed in collecting it, and summarizes the most important methods used to encrypt
and protect it from breaches. The study highlights the use of biometrics given recent
technological advances and discusses the importance of using sophisticated protections
to ensure that data is protected from leaks and breaches ... In the third section, the study
reviews data leaks originating from different sectors, underscoring the extent to which
Lebanese citizens and residents’ personal data is being misused. The study reveals that
personal data collected in the country is susceptible to infiltration and to leaks due to
weak protection systems and the absence of specialized legislation ... In the fourth
section, the study reviews the “Electronic Transactions and Personal Data Protection”
draft law, which a subcommittee formed by the joint parliamentary committees is
currently discussing." (executive summary)
https://smex.org/wp-content/uploads/2017/10/SMEX-Building-Trust.pdf

"'Half the Sky' is an ambitious humanitarian documentary about the global crises in
gender discrimination. Based on Nicholas Kristof and Sheryl WuDunn's book (Kristof and
WuDunn 2010), the nearly four-hour documentary visits six countries to explore six
issues: gender-based violence in Sierra Leone, sex trafficking in Cambodia, education in
Vietnam, female genital mutilation in Somaliland, intergenerational prostitution in India,
and economic empowerment in Kenya. Heather McIntosh explores the role of celebrity in
telling these stories. Six American actresses, each of whom visits a country, meet local
activists and survivors, and leam about the situation. Drawing on scholarship about
documentary representation and celebrity, McIntosh engages critical perspectives that
charge that the appearance of notable personalities simplifies complex issues, and
overshadows survivors' voices. She evaluates the success of 'Half the Sky' and the film's
attempt to cast celebrities as moral agents helping viewers emotionally connect to the
issues and the people involved. Ultimately, she questions the film's ability to overcome
the tensions between suffering and poverty, and glamour and Western privilege."
(introduction to part 7, p.380-381) AFRICA, SUB-SAHARAN
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194. Elisa García-Mingo: Mamas in the newsroom: Women’s
journalism against sexual violence in Eastern Congo. In:
Journal of African Media Studies, vol. 9, nr. 1, 2017, p.215-227

198. Sokhna Fatou Seck-Sarr: La presse en ligne en Afrique
francophone: dynamiques et défis d'une filière en
construction. Paris: L'Harmattan, 2017, 235 p.

"This article analyses the performance and professional culture of journalists in situations
of armed conflict, based on the results of research using qualitative techniques and
conducted in the eastern Democratic Republic of Congo (2008–09) and Europe (2010–
14), focusing on the case of the Congolese media women. It investigates the case of the
Association of Media Women of South Kivu (AFEM-SK) in order to create greater
awareness of the new African mediascapes and the emerging roles of women in
journalism. The local Congolese organization has been fighting for women’s rights and
against sexual violence through radio for more than a decade and is becoming a
paradigmatic case of media activism and women’s rights on the African continent."
(abstract)

Contents: Éléments de cartographie et positionnement des acteurs de l'information
en ligne. Les prémices de la presse en ligne en Afrique -- Les stratégies de tâtonnements
des éditeurs -- Les stratégies originales des autoéditeurs exclusifs du web -- Les
stratégies offensives des intermédiaires de l’information en ligne -- Le succès des
portails : Analyse globale de la fonction d'intermédiation. Abidjan.net : La stratégie «
réseau » et le modelé du kiosque -- Seneweb : la stratégie de l’exhaustivité et le modèle
de la participation -- Lefaso.net : La stratégie media et le modèle du pure player -Conclusion générale.
subjects: online journalism; financial sustainability of media - Burkina Faso; Côte d'Ivoire
/ Ivory Coast; Senegal

ASIA & PACIFIC

199. Cédric Kalonji, Philippe Couve, Julien Le Bot: Citoyenneté
numérique: ce que l’Afrique prépare. Bénin, Burkina Faso,
Côte d’Ivoire, République démocratique du Congo, Ghana,
Madagascar, Sénégal. Paris: CFI Coopération Médias, 2016, 39
p.

195. Gender in Myanmar news: news content analysis from
a gender perspective. Yangon: Myanmar Women Journalists
Society; International Media Support (IMS); Fojo Media Institute,
2017, 58 p.
"The study shows that very little time and space is given to women as news sources and
subjects in Myanmar media. The overall figure of 16% representation across all mediums,
can be interpreted as an established practice of media to defer in most cases to the male
source. Female and male sources are most frequently sourced as spokespersons of an
organization or group. In this case it is the organization or group being represented, not
the reporter, who is choosing who is interviewed. This indicates that 1) the high
proportion of male sources in news reflects the concentration of men in high-status
positions in society, and 2) reporters make little effort to interrupt this systematic
representation of male voices, when actually they can make a difference through their
other choices of sources." (conclusion)
https://www.mediasupport.org/wpcontent/uploads/2017/11/Myanmar_gender_fullreport_nov2017_en.pdf

Journalism & Journalism Education
GENERAL & INTERNATIONAL

196. Yusuf Kalyango Jr., Folker Hanusch et al.: Journalists’
development journalism role perceptions: select countries in
Southeast Asia, South Asia, and sub-Saharan Africa. In:
Journalism, vol. 18, nr. 5, 2017, p.576-594
"Drawing on a survey of 2598 journalists from eight South Asian, Southeast Asian, and
sub-Saharan African countries, which was conducted as part of the Worlds of
Journalism Study, this study assesses the importance journalists ascribe to three key
development journalism roles—social intervention, national development, and educating
people. It also compares these perceptions across the countries, between governmentand privately owned news media in these countries, and between these countries and 19
Worlds of Journalism Study countries in Western Europe and North America, which
profess to adhere to an objective and democratic press function. Findings suggest that
journalists from the eight countries, across government- and privately owned media,
considered development journalism important, and detached, adversarial journalism as
less important. Their rating of the latter roles differed considerably from those of
journalists from the 19 comparison countries. Results suggest that journalists were more
likely socialized into their roles rather than being forced into the same by the heavy hand
of government." (abstract)

AFRICA, SUB-SAHARAN

197. Kioko Ireri: Job autonomy: how Kenyan newspeople
perceive their journalistic latitudes. In: African Journalism
Studies, vol. 38, nr. 2, 2017, p.90-114
"National in scope, this survey of Kenyan journalists conducted in 2012–2013 (n = 504)
examines job autonomy in news selection decisions, media freedom and predictors of
journalistic autonomy. The research also investigates the relationship between Kenya’s
media freedom and journalistic autonomy. Findings show that over half (59%) of
respondents believe that there is enough media freedom in Kenya. Similarly, there is a
positive correlation between media freedom and journalistic autonomy—a relationship
though moderate is statistically significant. While four in 10 Kenyan journalists have
“some freedom” in deciding what to include in news, only 15.5 per cent enjoy “almost
complete freedom,” and 31.7 per cent have “a great deal of freedom.” When analysed by
demographics and work-related variables, male journalists reported higher autonomy
than their female colleagues. Older and more experienced journalists have more
freedoms than those who are younger and limited in work experience. Journalists with
advanced education (doctorate and MA degree holders), those employed on full-time
basis, and high monthly earners enjoy more job autonomy. Kenyan journalists working
for international media organisations reported far higher autonomy than those in the local
media. Job satisfaction and job autonomy emerged as the strongest predictors of
journalistic autonomy in the Kenyan media." (abstract)

"L’approfondissement des pratiques démocratiques dans les pays étudiés passe non
seulement par le renforcement des capacités des médias et des journalistes, pour qu’ils
puissent s’emparer pleinement des outils numériques, mais aussi par la montée en
puissance d’un grand nombre de nouveaux acteurs citoyens qui ont déjà montré,
notamment lors de rendezvous électoraux, le rôle positif qu’ils pouvaient jouer. Les
enjeux liés à la qualité et à la diversité de l’information disponible dans ces pays, à la
transparence de l’action publique et à la redevabilité des institutions, sont intimement
liés à l’existence d’un écosystème structuré qui englobe des journalistes, des blogueurs,
des développeurs informatiques, des représentants d’administrations publiques, des
spécialistes des données ou de la cartographie, des membres d’OSC ou d’ONG, etc.
Accompagner ces acteurs citoyens d’Afrique dans le développement d’un espace public
ouvert, pluriel, participatif et bien informé constitue aujourd’hui un défi à plusieurs
dimensions : Contribuer à l’amélioration de l’accès à l’information (et donc, à l’accès à
l’internet) ; Sensibiliser aux enjeux de la société numérique et de la participation
citoyenne ; Soutenir les acteurs de l’information et de la donnée au service du débat
public ; Structurer des réseaux nationaux/internationaux et d’éco-systèmes locaux
d’acteurs citoyens ; Développer une culture de la donnée publique ouverte et des usages
que l’on peut en faire." (conclusion, p.38)
subjects: access to ICTs / internet; internet & social media use; citizen / community
journalism; cyber advocacy / digital activism - Benin; Burkina Faso; Congo (Dem. Rep.);
Côte d'Ivoire / Ivory Coast; Ghana; Madagascar; Senegal
http://www.cfi.fr/sites/default/files/etude_citoyennete_afrique.pdf

AMERICAS & CARIBBEAN

200. Marlon Hernández-Anzora: Análisis de las narrativas
periodísticas sobre las maras en El Salvador. San Salvador:
Friedrich-Ebert-Stiftung (FES), 2017, 36 p.
"Las pandillas no sólo son protagonistas del miedo en los territorios que controlan, sino
también en los medios. La alta cantidad de portadas que ganan, así como la avalancha
de notas que tratan sobre ellos o les mencionan, así lo demuestran. Al contrastar los
datos arrojados por la muestra del año 2015 con los suministrados por investigaciones
de carácter regional de años anteriores, se evidencia que los periódicos nacionales
superan con creces los promedios latinoamericanos de cobertura sobre violencia e
inseguridad. Además de reflejar una curva ascendente en el tiempo, ganando las
pandillas cada vez más terreno en la cobertura periodística nacional. Como conclusión
para el debate académico se propone que los medios escritos salvadoreños han aportado
significativamente a la construcción de narrativas sobre las maras que no permiten
profundizar en la complejidad del problema, contribuyendo al desplazamiento de una
especie de bola de nieve que ha terminado fortaleciendo la preeminencia de las pandillas
en el imaginario público, así como favoreciendo las políticas y los discursos oficiales de
corte manodurista." (p.1)
subjects: crime & violence reporting; human security; youth violence - El Salvador content analysis (case studies)
http://library.fes.de/pdf-files/bueros/fesamcentral/13896.pdf

ASIA & PACIFIC

201. Elsebeth Frey, Mofizur Rhaman, Hamida El Bour (eds.):
Negotiating journalism: core values and cultural diversities.
Göteborg: Nordicom, University of Gothenburg, 2017, 170 p.
Contents: I: Points of departure. 1. Elsebeth Frey: Introduction. Negotiating Core Values
Transnationally -- 2. Hamida El Bour, Elsebeth Frey and Md. Golam Rahman: Media
Landscape in Bangladesh, Norway and Tunisia -- II. Shared Horizons: Comparing
Bangladesh, Norway and Tunisia. 3. Elsebeth Frey: Objectivity – An Ideal or a
Misunderstanding? -- 4. Hamida El Bour: Media and Power. A Comparative Analysis of
the Situation in Bangladesh, Norway and Tunisia -- 5. Solveig Steien: The Relationship
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between Press Freedom and Corruption. The Perception of Journalism Students -- 6.
Margrethe Håland Solheim: Journalistic Values and Challenges in Colombia, Bangladesh,
Tunisia and Norway -- III. Single-Country Case Studies. 7. Amina Khatun, Janina Islam
Abir, Mofizur Rhaman & Md. Golam Rahman: Press Freedom Dynamics in Bangladesh -8. Souha Yacoub: Press Freedom in Tunisia. The Post-Revolution Challenges -- 9. Eva
Beate Strømsted: When Caricature Meets Resistance -- 10. Ummay Habiba, Priyanka
Kundu, Md. Golam Rahman & Mofizur Rhaman: Freedom of Expression in Bangladesh in
the context of Bloggers’ Killings -- 11. Taoufik Yacoub: The October 2012 General Strike
of the Tunisian Journalists.
http://www.nordicom.gu.se/sites/default/files/publikationer-helapdf/negotiation_journalism_-_core_values_and_cultural_diversities.pd f

since the industrial revolution and produces a historical account of how these media
discourses came into play. The main thesis is that there have been different historical
cycles that reflect particular hegemonic ideas of each period. Consequently, the role of
mainstream journalism has been a subservient one for existing elites when it comes to
the propagation of dominant ideas." (publisher)

206. Volker Lilienthal: Recherchejournalismus für das
Gemeinwohl: Correctiv – eine Journalismusorganisation
neuen Typs in der Entwicklung. In: Medien &
Kommunikationswissenschaft, vol. 65, nr. 4, 2017, p.659-681

"Die neuere Journalismusentwicklung in Deutschland ist nicht nur von Krisensymptomen
wie Glaubwürdigkeitsverlusten, der Erosion herkömmlicher Geschäftsmodelle,
Stellenabbau und einer Prekarisierung des Berufs gekennzeichnet. Als positive Momente
lassen sich neue Journalismusformen infolge der Digitalisierung, eine verstärkte
Rechercheorientierung sowie neue crossmediale Formen der journalistischen
Zusammenarbeit beobachten. An allen drei Phänomenen hat Correctiv Anteil, ein 2014 in
Essen und Berlin gegründetes sogenanntes Recherchezentrum, das sich gemeinnützigen
Journalismus zum Nutzen der Gesellschaft zum Ziel gesetzt hat und dessen Arbeit derzeit
hauptsächlich durch Stiftungen möglich gemacht wird. Der Beitrag, der methodisch u. a.
auf Leitfadeninterviews und Redaktionsbeobachtungen beruht, beschreibt das Ethos und
die Arbeitsweise von Correctiv. Der Schwerpunkt liegt auf dem neuartigen Modell einer
nichtexklusiven Zusammenarbeit mit ausgewählten Medien. Damit will Correctiv
Reichweite in die Gesellschaft hinein erzielen. Abschließend wird die neuere Entwicklung
des Recherchezentrums, insbesondere das Fact-Checking im Auftrag von Facebook,
problematisiert." (Abstract)
subjects: investigative journalism; digital journalism; nonprofit media - Germany - case
studies
https://www.nomos-elibrary.de/10.5771/1615-634X-2017-4-659/recherchejournalismusfuer-das-gemeinwohl-correctiv-eine-journalismu sorganisation-neuen-typs-in-derentwicklung-jahrgang-65-2017-heft-4

202. Emilie Lehmann-Jacobsen: Challenged by the state and
the Internet: struggles for professionalism in Southeast
Asian journalism. In: MedieKultur - Journal of media and
communication research, vol. 33, nr. 62, 2017, p.18-34
"As in other regions, journalism in Southeast Asia is under pressure. Journalists in many
of the region’s emerging markets have to develop their profession while struggling with
changing market conditions, increasingly more demanding audiences, different degrees
of authoritative states and growing competition from the Internet. Based on qualitative
interviews and drawing on a combination of role theory and Pierre Bourdieu’s field
theory, this article compares the role performances of journalists in Singapore and
Vietnam by looking into the different expectations journalists in the two countries meet.
The article illustrates how journalists continue to feel most conflicted about conforming
with the states’ expectations to their profession. However, online actors imposing on the
journalistic field are beginning to have a progressively bigger impact. Though they push
the boundaries and set the media agenda, journalists fear they are changing the
journalistic habitus, devaluing the journalistic capital and eroding years’ worth of
professionalization progress." (abstract)
https://tidsskrift.dk/mediekultur/article/view/24316/23220

207. Jevhen Fedcenko, Viktorija Romanjuk, Marija Ždanova:
Gegen Propaganda und Lüge: StopFake.org. Prinzipien und
Perspektiven. In: Osteuropa, vol. 66, nr. 6-7, 2016, p.205-213

203. Marie M’Balla-Ndi: Division in the land of ‘the unspoken’:
examining journalistic practice in contemporary New
Caledonia. In: MedieKultur - Journal of media and
communication research, vol. 33, nr. 62, 2017, p.52-71

"Als Russland die Krim annektierte und den Krieg in der Ostukraine führte, setzte es
gleichzeitig eine Propagandakampagne in Gang. Zur Bekämpfung von Desinformation und
Falschmeldungen gründeten Dozenten und Studenten der Mohyla-Journalistenschule in
Kiew im März 2014 das Informationsportal Stop.Fake. Über 1000 Fälle von Manipulation
und Lüge aus russischen Quellen hat Stop.Fake aufgedeckt. Etwa 130 000 Leserinnen
und Leser besuchen täglich das Portal, das unterdessen nicht mehr nur Fakes entlarvt,
sondern für Qualitätsjournalismus steht. Es sieht seine Perspektive darin, das
Spannungsfeld von Politik, Propaganda und Publizistik zu erforschen." (Abstract)
subjects: fake news & disinformation; Stop.Fake.org <Internet Portal, Kiev>;
countermeasures to hate speech, disinformation & propaganda; journalistic quality Russia; Ukraine

"While the Kanaks’ pro-independence protests against French settlers have been
extensively documented in the global media and academic literature, another protest –
more subtle and diffused, but deeply embedded – is now taking place in New Caledonia
(South Pacific) to decide whether to remain in the French Republic or become
independent in a referendum between 2014 and 2019. This article suggests that there is
a polarisation in the New Caledonian media sphere that deeply affects journalistic
practices. Drawing on data collected from archival research, participant observation and
interviews conducted at both the metropolitan daily newspaper, Les Nouvelles
Calédoniennes, and the pro-independence radio station, Radio Djiido, this article
demonstrates how local journalists problematically navigate and, often, contest diverse
sociocultural values, practices and principles prevailing at different times and
places/spaces, creating a deep division in the New Caledonian media sphere." (abstract)
https://tidsskrift.dk/mediekultur/article/view/24431/23222

MIDDLE EAST / WESTERN ASIA & NORTHERN AFRICA

208. Jihad Al Shebeni (coord.): Data journalism in the Arab
world: survey results. Cairo: Arab Data Journalists' Network,
2017, 20 p.

204. Maria Repnikova: Thought work contested: ideology and
journalism education in China. In: The China quarterly, nr. 230,
2017, p.399-419

"This article examines the dynamic evolution of China's ideology work through the prism
of journalism education. Official sensitivity about both student activism and the media
makes journalism education a critical sector for observing how the Party attempts to
instil ideology. The article interrogates the process of negotiation of official ideology
among authorities, educators and students at elite journalism schools. It demonstrates
that alongside state-sanctioned media commercialization and globalization, official
influence still looms large in journalism training. Ideological teachings continue to occupy
a core place in the curricula, and the authorities deploy a mix of structural oversight, ad
hoc surveillance and coercion to keep the educators in check. The effects of the official
ideology work, however, are ambivalent, as educators and students engage in the active
reinterpretation of the Party's media principles. While these practices do not directly
undermine the Party's legitimacy, they demonstrate that official ideology has merely
constructed what Yurchak terms a “hegemony of form,” highlighting a degree of
vulnerability in China's mode of adaptive authoritarianism." (abstract)
https://doi.org/10.1017/S0305741017000583

EUROPE

"The survey aims to measure how much Arab data journalists use data in their stories
and how easy or difficult it is for them to get data from official sources, and to be
conducted again in the future for a deeper and wider look at the situation." (p.3)
https://www.internews.org/resource/data-journalism-arab-world

209. Monir Zaarour, Neji Bghouri: Journalists' unions in the
Southern Mediterranean region: state of play and
perspectives. Medmedia Network, 2017, 23 p.
also published in Arabic
"Journalists’ unions are key media supporting organisations and this report covers the
pivotal role they play in countries of the Southern Mediterranean region. This report
aspires to be a light reading, not only for union activists and media professionals, but
also for journalists and citizens, as it covers issues of public interest in relation to media,
in Morocco, Algeria, Tunisia, Libya, Egypt, Jordan, Palestine, Lebanon, and Syria." (medmedia.eu website)
http://www.med-media.eu/wp-content/uploads/2017/12/Journalists-Unions-Report13_12_17-Final.pdf

205. Steven Harkins: Poor news: media discourses of poverty
in times of austerity. London: Rowman & Littlefield, 2017, 236
p.

"Poor News examines the way discourses of poverty are articulated in the news media
by incorporating specific narratives and definers that bring about certain ideological
worldviews. This happens, the authors claim, because journalists and news editors make
use of a set of information strategies while accessing certain sources within specific
social and political dynamics. The book looks at the case of the news media in Britain
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Media Assistance

214. Jessica Noske-Turner, Heather Horst, Jo Tacchi: IDEAS
facilitator's guide. RMIT University, 2016, 65 p.

GENERAL & INTERNATIONAL

210. Dennis Reineck, Laura Schneider, Christoph Spurk:
Audience research in media development: overview, case
studies, and lessons learned. Bonn: Deutsche Welle DW
Akademie, 2017, 49 p. (Edition DW Akademie)
Contents: 1. Audience research in media development: an overview -- 2. Case Study 1:
Critical media and information literacy: testing a test in the Palestinian Territories -- 3.
Case Study 2: Impacts of listening to radio. The “Land Rights and Women” radio program
at Radio Nam Lolwe in Kisumu, Kenya -- 4. Case Study 3: Improving the social media use
of Colombian community radios: a method triangulation -- 5. Lessons learned and way
forward.
http://www.dw.com/downloads/41256854/audience-research-in-media-developmentdwakademie2017.pdf

211. Free Basics in real life: six case studies on Facebook’s
internet “on ramp” initiative from Africa, Asia and Latin
America. Amsterdam: Global Voices, 2017, 35 p.

"The IDEAS Facilitators’ Guide provides briefing notes on how you, as a facilitator, can
support small-grant recipients to use the IDEAS Guide to clarify their project design, and
to plan and manage their evaluation. The Facilitators’ Guide is best used in conjunction
with the IDEAS Guide. These guides are designed to be used together in the planning and
implementation of a workshop. Facilitators can also adapt the steps to suit the mode and
length of delivery. The Facilitators’ Guide was developed to accompany the IDEAS Guide
to help facilitators to effectively support capacity development for individuals working in
grassroots and community organisations who might have little or no experience of
evaluation. It may also be helpful for more experienced practitioners. The approach
integrates evaluation into the design of projects." (p.4)
http://www.betterevaluation.org/sites/default/files/Facilitators%27%20Guide%20for%20w
eb.pdf

215. Jessica Noske-Turner, Heather Horst, Jo Tacchi: IDEAS
guide: innovating, designing, evaluating and applying to
small-scale projects. A guide for media and communication
projects. RMIT University, 2016, 73 p.
"The IDEAS Guide is for organisations and people who are doing small media and
communication projects. It is designed to cater for a range of different skill levels in
evaluation. It is ideal for project managers and team members responsible for reporting
and evaluation, as well as any other participants who are interested in evaluation. The
IDEAS Guide leads you through the process of designing a project, and thinking about the
project’s evaluation. The guide is focused on how to do useful evaluation for learning and
continual project improvement. To achieve this, it is important to think about the
evaluation of the project as you design it, and to learn from evaluation during the
implementation of the project. Focusing on what you can learn by carrying out a project
is especially important when the project idea is new and innovative. " (introduction, p.5)
http://www.betterevaluation.org/sites/default/files/IDEAS%20Guide%20for%20web.pdf

According to the executive summary "Facebook’s Free Basics program aims to help
bridge the digital divide through a mobile-based platform that allows users to connect to
a handful of online services free of charge ... This paper highlights the following findings:
Language: Free Basics does not meet the linguistic needs of target users ... Content and
usability: Free Basics features an imbalance of sites and services ... Net neutrality: Free
Basics violates net neutrality principles ... Privacy: Facebook is accessing unique
streams of user metadata from all user activities on Free Basics, not just the activities of
users who are logged into Facebook." The Free Basics app was tested in six countries,
with programs from five different operators: Colombia (Tigo), Ghana (Tigo), Kenya
(Airtel), Mexico (Virgin Mobile), Pakistan (Telenor), and the Philippines (Globe).
https://advox.globalvoices.org/wpcontent/uploads/2017/08/FreeBasicsinRealLife_FINALJuly27.pdf

AFRICA, SUB-SAHARAN

212. Seán Ó Siochrú: Evaluation of the International
Programme for the Development of Communication (IPDC):
inception report. Nexus Research Cooperative, 2017, 18 p.

216. Valerie A. Cooper: Media development, DAC, and China:
different approaches, same public diplomacy. In: Journal of
Media Business Studies, vol. 14, nr. 1, 2017, p.25-37

"The main purpose of the evaluation is to assess the relevance, efficiency and results of
the IPDC and to generate recommendations for the future. The evaluation findings and
recommendations will be useful inputs to the CI sector management, the IPDC
Intergovernmental Bureau and Council, as well as to the Working Group on governance,
procedures and working methods of the governing bodies of UNESCO (established at the
38th UNESCO General Conference Resolution 101) with regard to governance-related
issues. The evaluation will also be useful for follow-up to the recommendation of the
External Auditors for there to be an assessment of the costs and benefits of the specific
form of governance of IPDC activities. The evaluation will examine the role of the IPDC
and its governing bodies between 2011 and 2016, also noting any major developments
since the previous evaluation in 2006 that were taken into account by the IPDC Council."
(aim and scope of the evaluation, p.1-2)
https://en.unesco.org/sites/default/files/ipdc_inception_report_final.pdf

"More than US $441 million was spent on media development worldwide in 2012, with
African countries receiving 28% of that amount. This funding came from a variety of
sources, including both established Development Assistance Committee (DAC) countries
and emerging donors such as China. These countries and their funds represent a plethora
of diverse governmental systems as well as media systems, such as public service
broadcasting, privatised media, community media and, in the case of China, state-run
media. This paper looks at the divergent approaches to media and development
promoted by both DAC countries and China, and how ideologies have led these actors to
pursue similar styles of public diplomacy and political intervention through the front of
media development aid." (abstract)

213. Skjelmerud, Anne, Ivar Evensmo: Policy for media and
communication in humanitarian action and longterm
development cooperation: some Norwegian experiences and
perspectives. In: Robin Andersen, Robin Purnaka L. de Silva
(eds.): Routledge companion to media and humanitarian action.
London: Routledge, 2017, p.150-161
"Anne Skjelmerud and Ivar Evensmo, both senior advisers at the Norwegian Agency for
Development Cooperation, present a tour d'horizon of Norway's pioneering engagement
to change the asymmetrical North-South news flow, a legacy of the colonial area, in
order to improve the global flow of information. Their essay is drawn from decades of
field experience and professional analysis that involves media policy and humanitarian
action. Norway discovered and explored a practical partnership approach to local media
support for development, peace building, democracy, and human rights in the Balkans in
the 1990s. They argue that a trusted relationship must be based on sound principles of
collaboration, otherwise it may be vulnerable to opportunistic behavior from both sides.
The essay analyses how media development has emerged as a field of knowledge and
practice. Norad's Human Rights Approach emphasizes people's rights to participation,
non-discrimination, and accountability in life-saving operations. It covers development
programs, advocacy and educational endeavors, while taking democratic engagement
seriously. The essay gives examples of how media and communication can act as
informational platforms for peace building, development and social change. However,
this requires close collaboration between providers of peace and security, humanitarian
and long-term development support. When done right, support to media and
communication can have strong, long-term impact. They point out that today Norway is
one of the ten largest international supporters of independent media and other activities
promoting Freedom of Expression, which in turn has a tremendous impact on media
coverage of the field of humanitarian action." (introduction to part 3, p.132-133)

217. Valerie A. Cooper: Soft power development: the values
and priorities of foreign media interventions in South Sudan.
In: James Pamment: Intersections between public diplomacy
and international development: case studies in converging fields.
Los Angeles: Figueroa Press, 2016, p.77-102
The basis of this research "is a rhetorical analysis of literature concerning journalism
training programs conducted by international development organizations in South Sudan
since the 2005 Comprehensive Peace Agreement (CPA) in order to determine the values
and priorities of these organizations and understand how they view the role of media and
how this impacts their approach to training. A rhetorical analysis is based on the idea of
rhetoric being “writing and language with intent” (McCloskey 1994)—in this case, the
intent being to persuade donors, taxpayers, even participants that the trainings are
necessary and beneficial to the recipient country’s wellbeing." (methodology, p.81-2).
The author concludes that " the ethical questions facing media development are not very
different from those faced by the larger international development sector as a whole.
Though media development superficially appears to be more value-neutral than other
sectors, in reality it is just as steeped in the modernization paradigm and promotion of
one culture’s values over another’s." (p.90)
http://uscpublicdiplomacy.org/sites/uscpublicdiplomacy.org/files/useruploads/u35361/Int
ersections%20Between%20PD%20International %20Development_final.pdf

218. Per Oesterlund, Neil MacDonald, Annemarie Mavenjina
Nkelame, Rashweat Mukundu: Evaluation of the Union of
Tanzania Press Clubs strategic plan 2011-2015. Stockholm:
Swedish International Development Cooperation Agency (Sida),
2016, 55 p. (Sida Decentralised Evaluation; 2016:7)
"The Union of Tanzania Press Cubs, UTCP, is an umbrella organisation, which supports a
total of 28 local Press Clubs all over the country. The organisation describes its vision as:
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“A democratic Tanzania fully embracing a free, independent and robust media”, and the
mission is formulated as: “To create an environment that enables strong, efficient and
effective Press Clubs in Tanzania which eventually contribute towards a democratic and
just society.” The evaluation concludes that the UTPC does have the potential to
contribute to a democratic development in Tanzania as described in the vision and
mission statements. It is the only member based media organisation with a national
coverage." (back cover)
https://www.sida.se/contentassets/2b63c7329b25470ca7c172a973bbfa0c/18672.pdf

MIDDLE EAST / WESTERN ASIA & NORTHERN AFRICA

222. Billie Jeanne Brownlee: Media development in Syria: the
Janus-faced nature of foreign aid assistance. In: Third World
Quarterly, vol. 38, nr. 10, 2017, p.2276-2294

ASIA & PACIFIC

219. Anna Godfrey, Georgina Page, Ahmad Tamim Sharifzai:
Strengthening accountability through media in Afghanistan:
final evaluation. Lodnon: BBC Media Action, 2017, 59 p.
"In 2012 the opportunity for ordinary Afghans to communicate with political authorities or
hold them to account was extremely limited. To help address this BBC Media Action
worked with state broadcaster Radio Television Afghanistan (RTA) and the BBC Afghan
Service to co-produce the TV and radio national debate programme Open Jirga (Open
Assembly). It also supported the Afghan Education Production Organization (AEPO) to
incorporate governance issues into its longstanding radio drama New Home, New Life.
The project aimed to provide a platform for people to question their leaders and which
built the profile and participation of women in public dialogue and debate. It also sought
to raise the production skills and standards of RTA staff to produce high-quality coverage
on key governance issues. Findings showed that BBC Media Action’s training and
mentoring of RTA was largely successful. It was also found that more than 84% of those
that tuned into Open Jirga and/or New Home, New Life reported that the programmes
had increased their knowledge of key governance issues. However, research revealed
that satisfaction with panellists’ responses was mixed. Some audiences and experts felt
that Open Jirga could have done more to follow up to ensure that action was taken and
demonstrate where power holders were failing in their duties. Encouragingly however it
was found that both programmes did have a positive impact on attitudes regarding
women’s right to participate and their confidence to take action." (BBC Media Action
website)
http://downloads.bbc.co.uk/mediaaction/pdf/afghanistan-country-report.pdf

220. Julia Rizvi, Mathias Kjaer, Angela Thaung, Aung Tun: Midterm performance evaluation of United States Agency for
International Development/Burma Civil Society and Media
Activity. USAID; Social Impact Inc., 2017, 76 p.
"The United States Agency for International Development/Burma launched the Civil
Society and Media (CSM) Activity in 2014 to improve engagement between the public
and the Government of Burma by supporting local civil society and media organizations.
This mixed-methods, mid-term performance evaluation focused on the CSM Activity’s
programmatic effectiveness and contributions to democratic processes as well as how it
affected inclusivity of vulnerable groups. Overall, the CSM Activity worked effectively to
influence laws, policies, processes, practices, and services affecting the people of
Burma. While some civil society grantees offered recommendations to the government
about laws and policies on a national scale, others contributed to action on the local
level. All media grantees produced content to raise awareness about priorities of public
interest. Some contributed to action by State/Region and local governments, but
government entities do not openly recognize media as influencing their decisions and
actions. The Activity increased the quantity of content produced by media grantees,
particularly in periphery areas, and it had some success in increasing exchange of
information between urban and rural areas; however, most examples are not related to
Union-level democratic reform issues. The Activity’s influence on an improved media
enabling environment has been limited, given the restrictive operating environment and
constriction in Burma’s press freedoms." (abstract)
http://pdf.usaid.gov/pdf_docs/pa00n493.pdf

221. Alexandra Wake: Journalism training aid by Australians:
a case study in Solomon Islands. In: Pacific Journalism
Review, vol. 22, nr. 2, 2016, p.35-48
"This article has provided a benchmark for further detailed examination of the issue of
foreign aid and media education in Solomon Islands. It acknowledges that aid funding
comes with a political agenda and that there are difficulties in evaluating the
effectiveness of media education where recipient countries did not start as empty
vessels to be filled with Australian values and behaviour. Drawing on the thinking of
Kincheloe (2008), this article acknowledges that students (of journalism, or of anything
else), need to be aware that power comes through attempts to win people’s consent, by
social and psychological means. Despite some early political mistakes in the way media
assistance was conducted by Australian staff, the later SOLMAS project performed some
important work, especially around the 2010 election, with staff acutely aware of the
limitations of the project and of the work of expatriate trainers. This article also raises
concern about ABC International’s lack of transparency over the SOLMAS project (in
fighting access to documentation about the project). It is ironic that the ABC International
managers in Australia clearly saw their role firstly as part of Australian foreign policy,
rather than journalism trainers/supporters of the Fourth Estate in the Pacific."
(conclusion, p.46)
https://ojs.aut.ac.nz/pacific-journalism-review/article/view/68/70

"This article intends to provide responses to some of the many unanswered questions
about the making and the transformation of the uprising in Syria by exploring a new
avenue of research: media development aid. Most academic interest has been oriented
towards the role that the new media played at the time of the uprising; insufficient
interest, by contrast, has been directed to the development of the sector in the years
predating it. What emerges from this article is that the Syrian media landscape was
strongly supported by international development aid during the years prior to the
outbreak of the uprising of 2011. By looking at the complex structure of media aid
architecture and investigating the practices and programmes implemented by some
representative organisations, this article reflects on the field of media development as a
new modus operandi of the West (the EU and US especially), to promote democracy
through alternative and non-collateral, bottom-up support." (abstract)
https://doi.org/10.1080/01436597.2017.1333420

223. Olivier Koch: La (re-)professionnalisation du journalisme
tunisien dans la période transitionnelle: le rôle des acteurs
extranationaux. In: Dominique Marchetti (dir.): La circulation
des productions culturelles: cinémas, informations et séries
télévisées dans les mondes arabes et musulmans. Rabat: Centre
Jacques-Berque, 2017 (Description du Maghreb)
"La nature de l’enseignement et l’évaluation de la pertinence du choix des formateurs
sont également sujettes à caution. En effet, 54,3 % des participants estiment que les
contenus dispensés ne sont pas adaptés au contexte national. D’une certaine manière,
ceci est confirmé par les formateurs eux-mêmes puisque 82,3 % d’entre eux estiment ne
pas connaître, ou très peu, les réalités du journalisme en Tunisie. D’une certaine manière,
ceci est confirmé par les formateurs eux-mêmes puisque 82,3 % d’entre eux estiment ne
pas connaître, ou très peu, les réalités du journalisme en Tunisie. De nombreux élèves
ont été amenés à mettre en cause, ouvertement (pendant les sessions) ou dans le cadre
des entretiens, le caractère décontextualisé ou inadapté des formations. Au-delà, il
existe une corrélation entre les évaluations négatives des formations et le nombre de
formations suivies par les participants. Ceux qui ont suivi plus de cinq formations (18,9 %
de l’ensemble des participants) estiment à 86,3 % qu’elles ne sont pas adaptées pour
plusieurs raisons : elles ne sont pas coordonnées ou harmonisées ; ce qui est enseigné
d’une formation à l’autre présente des aspects contradictoires ; les méthodes ne sont
pas praticables dans leur rédaction. Enfin, l’évaluation des formations ne semble pas
pouvoir contribuer à adapter plus finement les formules pédagogiques puisque la prise en
compte de la mise en pratique des contenus dispensés, sur la courte ou la moyenne
durée, ne fait pas partie du protocole des opérateurs. La viabilité et l’assimilation des
contenus in situ ne sont donc pas prises en considération." (paragraphe 25)
subjects: media assistance: journalism training - Tunisia
http://books.openedition.org/cjb/1219

Media & Communication General, Media Landscapes,
Public Service Broadcasting
GENERAL & INTERNATIONAL

224. Michael Meyen: State and other impacts: a media
system typology. In: Michael Meyen et al.: Mapping media
freedom. Munich: Ludwig-Maximilians-Universität, Department
of Communication Studies and Media Research, 2017
"Mapping Media Freedom asks for major principles that could explain different mass
media structures around the globe. To put it another way: What or who actually decides
on national media structures and, therefore, on journalists’ working conditions and the
quality of media content in a certain society? As also mentioned in the background
section, the way to the target is, not particularly surprising, a media system typology
based on two dimensions: formal expectations and the gateways to mass media used by
the state." (http://mappingmediafreedom.de/typology)
http://mappingmediafreedom.de

AFRICA, SUB-SAHARAN

225. Médias au Sénégal entre mutations et contraintes.
Konrad-Adenauer-Stiftung (KAS); Centre d'Etudes des Sciences
et Techniques de l'Information (CESTI), 2017, 290 p. (Cahiers de
l'Alternance; 19-20)
Contents: Pionniers de la presse -- Audiovisuel : explosion et defi technique -Environnement socio-économique -- Organes de regulation et d'auto regulation -Corporations -- Profils d'acteurs -- Crise des genres -- Des conditions et des postures --
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Aide a la presse -- 50 ans du CESTI -- Des anciens du CESTI racontent.
subjects: journalism; media landscapes & media systems; media policies; journalism /
communication training centers - Senegal
http://www.kas.de/wf/doc/kas_48932-1522-3-30.pdf?170517185743

ASIA & PACIFIC

231. A changing Asian media: assessing challenges and opportunities for evolving media in South and Southeast Asia.
International Media Support (IMS); Fojo Media Institute, 2017

226. Paul Anyidoho: Stylistic features of rural print media in
Ghana. In: Journal of African Media Studies, vol. 9, nr. 1, 2017,
p.195-213

"Rural print media journalists in Africa tap into perceptions about their readers to produce
newspapers. The evolving aesthetic perceptions of the rural print media in Ghana have in
turn produced social domains of consumption and affiliation with the newspapers and
print media. The style of Ewe-language newspapers produced in Ghana has generated
different newspaper-reader affiliations and discursive spheres. This article examines
some of the stylistic features of Ewe newspapers, investigating the way in which rural
print media consumers and producers use these to articulate perceptions of the language
domain of Ghanaian rural newspapers and print media." (abstract)

227. Sydney Friendly Kankuzi: The role of Malawi
Broadcasting Corporation staffers in mediating Malawi's
ideological nation-building project: the case of 'Speak Out'.
In: African Journalism Studies, vol. 38, nr. 2, 2017, p.141-158

"The Malawi Broadcasting Corporation (MBC) was established as Malawi's first national
radio station when the country gained independence from Britain in 1964, partly with an
ideological function of mobilising Malawians for the task of nation building. Since its
inception, the broadcaster has been accused of serving the ideological interests of the
ruling elite at the expense of the public good. Content-based evidence supporting this
assertion has, however, been lacking. Against this background, a content study of one of
MBC's leading television public affairs programmes, Speak Out, was conducted to
interrogate a widely-held perception that the broadcaster's staffers interact with
dominant ideology passively at the expense of promoting public good. The study was
situated in debates between the dominant ideology thesis and the pluralist paradigm of
news. Its results show that, contrary to the widely-held claim, the pursuit of the
ideological project of nation building at the broadcaster generally conforms to the
pluralist paradigm, especially Shoemaker and Vos's gatekeeper thesis which
conceptualises journalists who actively engage with programme content as they mediate
it. Presenters and producers of the programme use strategies which, to a considerable
extent, connote their effort to pursue impartially politically sensitive aspects of the
ideological project of nation building." (abstract)

228. Arthur Sabi Djaboudi: Les médias d'État au Gabon:
permanence et mutations. Paris: L'Harmattan, 2017, 290 p.
(Études africaines. Série communication)
"Les médias d’État au Gabon seront pendant longtemps l’objet de querelles politiques et
de discussions publiques qui ont convaincu le pouvoir de les inclure dans son domaine
réservé, contrôlé stratégiquement par le ministère de l’Information. Depuis l’accession du
pays à l’indépendance, le 17 août 1960, la radio et la télévision ont été considérées
comme les voix du pays et de ses dirigeants, constamment soumises à la propagande
gouvernementale de façon à mobiliser les masses afi n de bâtir l’unité nationale,
impératif indispensable pour « atteindre le développement ». Avec le processus
d’ouverture au pluralisme dans les années 90, une véritable crise est apparue au sein du
modèle de médias publics qui les a soudainement soumis à une rude concurrence avec
la presse privée nationale et l’invasion des médias internationaux satellitaires. Les
changements opérés depuis quelques années sur le plan juridique et éditorial laissent
croire qu’ils ont favorisé la reconfi guration du paysage médiatique et la redistribution des
cartes qui ont finalement contribué à la consolidation du processus démocratique."
(couverture)
subjects: public service / state media - Gabon

229. Issa Yeresso Sangaré: La télévision ivoirienne (RTI) de
1963 à 2011: média de développement ou instrument du
pouvoir? Paris: L'Harmattan, 2017, 223 p. (Ecrire l'Afrique)

table of contents: http://scans.hebis.de/40/20/91/40209198toc.pdf
subjects: television - Senegal

232. Assel Nazarbetova, Zarema Shaukenova, Beate Eschment:
Medien in Kasachstan: Entwicklung, Zustand, Perspektiven.
In: Osteuropa, vol. 66, nr. 11, 2016, S.181-195
"Seit der Unabhängigkeit 1991 ist in Kasachstan ein Mediensystem entstanden, das
formal viele Gemeinsamkeiten mit den Mediensystemen in konsolidierten Demokratien
aufweist. Die Verfassung garantiert Meinungs- und Pressefreiheit, auf dem Medienmarkt
herrscht Vielfalt, das Internet gewinnt zulasten der Printmedien an Bedeutung, und das
Fernsehen erreicht nahezu jeden Haushalt. Doch tatsächlich ist die Lage anders. Der
Staat kontrolliert und zensiert die Medien, die Pressefreiheit ist eingeschränkt, Medien
haben kaum Zugang zu Informationen. Außerdem fehlen Organe der Selbstkontrolle der
Presse oder eine Berufsvereinigung der Journalisten. Diese Strukturdefizite sollten
behoben werden. Nötig wären freie Medien, die objektiv und umfassend informieren und
den Bürgern Meinungsbildung zur Innen- und Außenpolitik Kasachstans ermöglichen.
Davon würde auch die Staatsmacht profitieren." (Abstract)
subjects: media landscapes & media systems; freedom of the press - Kazakhstan

EUROPE

233. Marki, Davor Marko: Public services without a public?
How Public Service Broadcasters in the Western Balkans
interact with their audiences. In: IC – Revista Científica de
Información y Comunicación, vol. 14, 2017, p.217-242
"Struggling to cope with structural societal changes, digitalized news production, and the
modified habits of fragmented media publics, public service broadcasters are expected
to redefine the logic of their operations in order to regain the trust of citizens and engage
them. This paper looks at how public service broadcasters in seven countries of the
Western Balkans have embraced new approaches, technologies, and online channels to
foster interaction with their audiences. This includes the analysis of their structures, the
popularity of offline programmes, and the use of online channels to reach the public, on
the basis of evidence, experiences and specific findings collected during the period 20142016, as part of the project implemented by the University of Fribourg (Switzerland) and
the Centre for Social Research Analitika (Sarajevo, Bosnia-Herzegovina)." (abstract)
http://icjournal-ojs.org/index.php/IC-Journal/article/view/373/338

Migrants, Minorities, Indigenous Peoples,
Disadvantaged Groups & Media
GENERAL & INTERNATIONAL

"Plus d'un demi-siècle après sa création sous Félix Houphouët-Boigny, la RTI a-t-elle
atteint l'objectif fixé au départ, renforcer la cohésion sociale, positionner le pays sur la
scène internationale et promouvoir le développement ? A-t-elle été un organe de
développement souhaité, où comme presque partout en Afrique, elle n'a été qu'un
ordinaire instrument des pouvoirs politiques de Côte d'Ivoire ? La RTI par certaines
émissions a joué un rôle dans l'histoire cinquantenaire et le développement du pays, mais
en tant que monopole de l'Etat elle a souvent eu du mal à se soustraire de l'engrenage
politique." (publisher)
subjects: public service / state media; television history - Côte d'Ivoire / Ivory Coast

230. Mouhamadou Djimbira: Télévisions au Sénégal: entre
désert de contenu et sécheresse intellectuelle. Paris:
L'Harmattan, 2016

"Countries in the regions despite extreme diversity share many of the same challenges
with their media environments – particularly when it comes to quality content production
and distribution, journalist safety and impunity, the enabling legal environment, gender
and social inequality as well as media and information illiteracy. With shrinking spaces
for human rights in general and freedom of expression and press freedom in particular,
populist politicians on the rise in most countries, “fake news” narratives eating away at
trust in the media and audiences that increasingly gravitate online for information and
show indifference towards paying for quality content, the media environment faces an
overwhelming amount of challenges. At the same time the need for quality public
interest journalism founded on ethical principles and rigorous techniques is ever more
vital to secure the publics’ access to reliable information so they can contribute to social
and human development in line with the ambitions of the Sustainable Development
Goals." (executive summary, p.5)
https://www.mediasupport.org/wp-content/uploads/2017/12/Asia-Assessment2017_final-version-2.pdf

234. Ola Ogunyemi (ed.): Media, diaspora and conflict. Cham:
Springer International Publishing, 2017, xxiii, 240 p.
Contents: Introduction: Communicating Conflict from the Diaspora / Ogunyemi, Ola -Diaspora Journalism and Conflicts in Transnational Media Circuits / Oyeleye, Ayo -- The
Diasporic Community’s Intervention in the Libya Uprising / Ndlovu, Everett -- Diaspora
Media Role in Conflict and Peace Building from the Perspectives of Somali Diaspora in
Canada / Chama, Brian -- An Exploration of Discourses of Peace and Conflict During
Negotiations for Zimbabwe’s Government of National Unity in the Diaspora Media / Chari,
Tendai -- Diasporic Online Radio and the Mediation of Zimbabwean Conflict/Crisis /
Ncube, Bhekinkosi Jakobe -- Connected to Conflict: the Precariousness of Working in the
Somali Media / Osman, Idil -- Dynamics of the Diasporic Syrian Media in Egypt: The
Context and Perspectives / Saleh, Alamira Samah F. -- Representing Conflict:
Gatekeeping Practices and Framing Devices of African Diasporic Press / Ogunyemi, Ola -Representation of Darfur Conflict in Diasporic Media / Ashley, Rokeshia Renné -- The
Media Use of Diaspora in a Conflict Situation: A Case Study of Venezuelans in Finland /
Salojärvi, Virpi -- A Comparative Analysis of the Representation of Syrian Refugees in
Turkish and Diasporic Media: The Case of “etilaf.org” / Kaya Erdem, Burcu et al. --
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Malians, recalling the now discredited colonial “Hamitic Myth” in Rwanda. It also
analyzes local oral historical accounts that present themes of Mali as both a protected
fortress and welcoming crossroads, a country that both resists and absorbs intruders,
and that also express concepts of identity based on language, culture, and flexible social
affiliation. The article is based partly on interviews with internationally known local
musicians who function as mediating “third voices,” and concludes with a discussion of
wider implications of these findings for notions of voice, authority, and the mutual
construction of ideas of Africa." (abstract)
https://doi.org/10.1017/asr.2017.7

Diasporic New Media and Conversations on Conflict: A Case of Zimbabwe Genocide
Debates / Mpofu, Shepherd -- Online Communities, Conflict, and Diaspora: The Case of
South Sudanese Women / Bashri, Maha.

235. Ayo Oyeleye: Diaspora journalism and conflicts in
transnational media circuits. In: Ola Ogunyemi (ed.): Media,
diaspora and conflict. Cham: Springer International Publishing,
2017, p.19-36
"This chapter has focussed attention on recognising the specifc category of diaspora
journalism as one of the key dimensions of diaspora formations and their ability to
intervene in international politics in general and in conficts relating to their countries of
origin in particular. We contend that diaspora journalism should be understood both as
the more formal forms of news activities that replicate the structure, practices and
professional ethos of mainstream journalism as well as the less formalised but no less
potent journalistic practices of individual or collective diasporans across the world."
(conclusion, p.33)
http://www.springer.com/cda/content/document/cda_downloaddocument/97833195664
12-c2.pdf

236. Ian Watson: Combatting cultural ‘nerve gas’: maintaining
traditional media and culture through local media production
in Australia, Canada and Mexico. In: Journal of alternative and
community media, 2017, p.1-13
"In Australia in the 1980s, large numbers of remote Indigenous radio stations were
established due to a perception that the introduction of ‘mainstream’ satellite
programming in remote areas would act as a form of cultural ‘nerve gas’ (Remedio, 2012:
295) that would threaten ‘the very isolation that had helped to preserve what remained of
traditional language and culture’ (Guster, 2010: 9). There are parallels here with the
development of remote media in Mexico and Canada, where local radio networks
focusing on cultural content production were established in response to impending
development and imposed sources of mass media. In each country, broadcasters in
remote communities have, in recent years, been producing increasing amounts of hyperlocal cultural and language-based content. This article examines the role played by
Indigenous media in remote areas of Australia, Canada and Mexico in creating an
alternative cultural voice for traditional communities and maintaining language and
culture." (abstract)
https://joacm.org/index.php/joacm/article/download/936/821

AFRICA, SUB-SAHARAN

237. Anke Fiedler: Migration von Subsahara-Afrika nach
Europa: Motive, Informationsquellen und Wahrnehmung
deutschen Engagements. Stuttgart: Institut für
Auslandsbeziehungen (ifa); Berlin: Media in Cooperation and
Transition (MiCT), 2017, 54 p. (ifa-Edition Kultur und
Außenpolitik)
"In dieser Studie wird mithilfe qualitativer Fokusgruppendiskussionen mit Migranten bzw.
mit Menschen mit Migrationsabsicht aus Subsahara-Afrika (i) nach Motiven für
Migration, (ii) nach der Nutzung von Informationen und dem Wissen über Migration
sowie (iii) nach der Rolle von Projekten der internationalen Zusammenarbeit im Kontext
von Migration gefragt. Ausgangspunkt der Untersuchung ist die Annahme, dass Push-/
Pull-Modelle Migrationsprozesse nur unzureichend beschreiben; diese aber in der Politik
häufig eingesetzt werden, um Fluchtursachen zu erklären und mögliche Wege ihrer
Bekämpfung aufzuzeigen. Insgesamt wurden 17 Fokusgruppendiskussionen mit
Befragten aus neun Ländern in Subsahara-Afrika im Zeitraum März bis Mai 2017
durchgeführt. Die Ergebnisse zeigen, dass nicht nur „klassische“ Push-Faktoren bei
Migrationsentscheidungen eine Rolle spielen, sondern auch sozialer Druck durch die
Familie, die an die Migration eines Familienmitgliedes bestimmte Erwartungen knüpfen.
Dies führt dazu, dass Rückkehrer, die diesen Erwartungen nicht gerecht werden, häufig
unter sozialer Ausgrenzung leiden. Darüber hinaus zeigen die Befragungen, dass
Migranten besser über Risiken der Migration informiert sind als in der Öffentlichkeit
gemeinhin angenommen wird. Dazu gehört zum Beispiel das Wissen über Gefahren auf
der Flucht sowie das Risiko, im Ausland scheitern zu können. Ein weiteres Ergebnis der
Untersuchung ist, dass die Reichweite von Projekten der internationalen Zusammenarbeit
mit Schwerpunkt Migration weiter ausbaufähig ist und auch das Image von zentralen
Akteuren dieses Bereichs verbesserungswürdig." (Zusammenfassung)
subjects: migration; information needs of refugees; image abroad - Sub-Saharan Africa;
Europe - focus group discussions
https://publikationen.ifa.de/out/wysiwyg/uploads/migration-subsahara-europa_fiedler.pdf

238. Susan J. Rasmussen: Global media and local verbal art
representations of Northern Mali Touareg. In: African studies
review, vol. 60, nr. 1, 2017, S.77-100
"This article offers a critique of widely disseminated portrayals of northern Malian Tuareg
by outside media, which tend to portray all Tuareg as warriors and criminals and to
project pseudo-scientific concepts of “race” onto relationships between Tuareg and other

AMERICAS & CARIBBEAN

239. Representación audiovisual y ciudadanía intercultural:
ponencias del conversatorio Videando Diversidad Cultural.
Lima: Ministerio de Cultura, 2016, 84 p.
Contents: Primera Parte: Representación y estereotipos desde el lenguaje
audiovisual. Representación audiovisual y procesos participativos: el caso de Videoteca
de las Culturas / Alonso Santa Cruz Álvarez -- Escuela de Cine Amazónico. Promoviendo
la democratización audiovisual en la Amazonía peruana / Fernando Valdivia -- Proyecto
de Formación Audiovisual en el Centro Juvenil de Diagnóstico y Rehabilitación de Lima /
Joanie Guerrero Mercado -- Audiovisual y la periferia: una relación compleja / Efraín
Agüero Solórzano -- Campaña de sensibilización para la auto identificación indígena
“Raíces que cuentan” (2015 – 2017) / Adrián Hartill Montalvo y Melania Canales -Segunda Parte: Representación, diversidad cultural y nuevos mercados de consumo
cultural. Empoderamiento y participación ciudadana a partir del uso de recursos
audiovisuales: Experiencia desde los Puntos de Cultura / Carla Cáceres Colán -- “Somos
Minka Audiovisual” y la dimensión intercultural del Cine Comunitario en Comas / Edgard
Flores Mego -- Cartas de Lima / Sandra Rospigliosi Navarrete -- Digipack “Construyendo
la secundaria que queremos”, MINEDU: Compilatorio de documentales producidos por
estudiantes de secundaria / Carlos Ivan Palomino Aguilar y Carlos Alca Eguiluz -- Sueño
Latinoamericano: compañía de danza. Puesta en escena e investigación / Eduardo
Ludeña Leon.
subjects: participatory videos & community filmmaking; media litearcy & education:
video production; audiovisual language; media stereotypes - Peru
https://centroderecursos.cultura.pe/sites/default/files/rb/pdf/Representacion-audiovisualy-ciudadania-intercultural.pdf

ASIA & PACIFIC

240. Heather Anderson: What I know now: radio as a means
of empowerment for women of lived prison experience. In:
Journal of alternative and community media, vol. 2, 2017, p.1427
"This article outlines the findings from the first stage of a grassroots action research
project conducted with a support group for women of lived prison experience, based in
Adelaide, South Australia, to investigate radio production as a means for supporting
women in their transition to life outside of prison. The research found that empowerment
manifested itself in a number of distinct ways, through both processes and the products
of the project. Through the production of radio, women of prison experience recognised
their own expertise and took ownership of their stories, while the radio products
educated the wider public and validated the participants’ experiences." (abstract)
https://joacm.org/index.php/joacm/article/download/937/822

241. Belinda F. Espiritu: The Lumad struggle for social and
environmental justice: alternative media in a socioenvironmental movement in the Philippines. In: Journal of
alternative and community media, vol. 2, 2017, p.45-59
"This study examines the role of alternative media in the socio-environmental movement
for justice for the Lumad, the indigenous peoples of the southern Philippines, and the
fight to protect the environment in the Philippines from extractive companies and monocrop plantations. Using thematic textual analysis and framing analysis, the study
analysed selected news articles, press releases and advocacy articles from bulatlat.com
and civil society group websites posted online from September to December 2015.
Anchored on Downing’s theory of alternative media as social movement media and
Fuchs’ theory of alternative media as critical media, the study reveals four categories of
alternative media: (1) as giver of voice to the oppressed Lumad; (2) as social movement
media used for social mobilisation; (3) as an alternative media outfit fulfilling a
complementary role with the socioenvironmental movement; and (4) as making social
movements’ offline activism visible. It concluded that alternative media play a vital role in
socio-environmental movements and the continuing challenge to mitigate the climate
crisis." (abstract)
https://joacm.org/index.php/joacm/article/download/954/841

242. Tara Ross: Talking about identity, community and
belonging: the locative practices of Pacific news media in
Aotearoa New Zealand. In: Journal of alternative and
community media, vol. 2, 2017, p.89-100
"This article argues that New Zealand’s Pacific news media are key sites where
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producers negotiate identity, community and belonging through what are described as
locative practices. A qualitative analysis of interviews with 23 Pacific media producers
and journalists finds that, regardless of their location or size, Pacific news media
routinely invoke and perform community and are more like smaller, hyperlocal
community media in the intimacy of their relationship with their audiences. Producers
achieve this by foregrounding their Pacific identities, their connection to community and
traditional values of service. Indeed, it is these locative practices, more than others, that
underpin the distinctiveness of Pacific and other ethnic media and their enduring
relevance to ethnic audiences." (abstract)
https://joacm.org/index.php/joacm/article/download/1017/895

kommentierenden Formen – ein ungewöhnlich hoher Anteil, der für die ausgeprägte
Meinungsfreude der drei Redaktionen steht." (Zusammenfassung, S.133)
subjects: migration & refugees reporting - Germany - content analysis (case studies)
https://www.otto-brennerstiftung.de/fileadmin/user_data/stiftung/Aktuelles/AH93/AH_93_Haller_Web.pdf

EUROPE

246. Siobhan Warrington, Jess Crombie: The people in the
pictures: vital perspectives on Save the Children’s image
making. A research project to understand how contributors
and their communities experience and perceive Save the
Children’s communications and its image-making process.
Save the Children, 2017, 81 p.

Public Relations, Strategic Communication
GENERAL & INTERNATIONAL

243. Francesca Pierigh: Changing the narrative: media
representation of refugees and migrants in Europe. World
Association for Christian Communication – Europe Region
(WACC Europe); Churches’ Commission for Migrants in Europe
(CCME), 2017, 50 p.
also published in Arabic, French, German and Spanish
"Key findings: Only 21% of news items on asylum and migratio n reference a refugee or
migrant ... Of the 21% of articles that mentioned a refugee or migrant, only in about onequarter (27%) was that person a woman ... Of the 21% of the news items that reference
migrants or refugees, less than half (40%) of the articles quote them directly ... Refugees
and migrants are most often only identified by their displacement ... Terminology and
impartiality may be positive signs." (p.5-6)
http://www.refugeesreporting.eu/report

244. Dorothee Arlt, Jens Wolling: Die Flüchtlingsdebatte in
den Medien aus der Perspektive der Bevölkerung. In: Media
Perspektiven, nr. 6, 2017, p.325-337
"Die hier vorgestellte Untersuchung hatte zum Ziel, unterschiedliche
Informationsnutzungstypen im Kontext der Flüchtlingsdebatte in der Bevölkerung
Deutschlands zu identifizieren und anhand ihrer persönlichen Merkmale, ihrer
Einstellungen gegenüber Geflüchteten und der Flüchtlingspolitik sowie bezüglich ihrer
Erwartungen an die Medien und Bewertungen der Berichterstattung zu beschreiben. Die
quotierte Befragung ist bevölkerungsrepräsentativ für die deutschsprachigen Onliner über
18 Jahre. Die Datenerhebung fand in zwei Wellen im Februar 2016 und Februar 2017
statt. Von den 1 579 Teilnehmenden aus dem Jahr 2016 nahm etwas mehr als die Hälfte
(53 %) auch an der zweiten Befragung teil. Für das Jahr 2016 ergab die Clusteranalyse
vier Nutzergruppen, die Themen-Vielnutzer (29 % der Bevölkerung), die ThemenVermeider (19 %), die Journalismus-Orientierten (33 %) sowie die Social-MediaOrientierten (20 %). Im Jahr 2017 konnte das Cluster der Social-Media-Orientierten nicht
wieder identifiziert werden. Die Veränderungen der Struktur, Größen und Charakteristika
der Cluster verdeutlichen, dass parallel zur nachlassenden Berichterstattungsintensität
auch die Suche der Bürger nach Informationen zum Thema geringer geworden ist. Die
Erwartungen der Befragten an die Berichterstattung haben sich im Jahresverlauf nur
wenig verändert. Vor allem die Gruppe der Journalismus-Orientierten weicht deutlicher
von den anderen Gruppen ab, die Mitglieder dieser Gruppe erwarten eher eine
ausgewogene Berichterstattung, erkennen aber auch gleichzeitig weniger Probleme mit
einer angeblich verzerrten Berichterstattung in den Medien zum Flüchtlingsthema.
Negative Emotionen, die mit der Berichterstattung verbunden sind, treten verstärkt bei
denen auf, die sich (auch) stark auf soziale Medien als Informationsquelle verlassen, oder
die sich der themenbezogenen Berichterstattung gar nicht oder nur ganz am Rande
widmen. Im Umkehrschluss bedeutet dies, dass diejenigen, die vor allem journalistische
Medienangebote nutzen, sich weniger um ihre Familien sorgen, weniger Angst vor
Flüchtlingen haben und auch weniger Themenverdrossenheit zeigen."
(Zusammenfassung)
subjects: migration & refugees reporting; media use; audience / user segmentation &
typologies - Germany - interviews / surveys
http://www.ard-werbung.de/fileadmin/user_upload/mediaperspektiven/pdf/2017/0617_Arlt_Wolling.pdf

245. Michael Haller: Die „Flüchtlingskrise“ in den Medien:
tagesaktueller Journalismus zwischen Meinung und
Information. Frankfurt am Main: Otto Brenner Stiftung, 2017,
176 p. (OBS-Arbeitsheft; 93)
"Unsere Rekonstruktion der komplexen Ereignisabläufe in den zwölf Monaten
Untersuchungszeit führte zur Identifikation von zehn Großereignissen. Wir gehen davon
aus, dass jedes dieser Ereignisse wegen seines Neuigkeitswertes und seiner disruptiven
Bedeutung das Potenzial besaß, meinungsbildende Prozesse in Gang zu setzen oder in
Gang zu halten. Für die Medienanalyse orientierten wir uns am Theorem der „gestuften
Medienwirkung“, dem zufolge die Leitmedien in der Rolle der Meinungsführer die Agenda
setzen. Die Inhaltsanalyse der drei als Leitmedien geltenden Tageszeitungen Frankfurter
Allgemeine Zeitung, Süddeutsche Zeitung und Die Welt zeigte erstens, dass der Inhalt
überwiegend aus nachrichtlichen Berichten und meinungsbetonten Beiträgen besteht.
Nur rund 4 Prozent der Texte gehören zu den Formen, die dialogisch funktionieren (wie
Interviews), nur rund 6 Prozent sind authentisch recherchierte Berichte und/oder
erzählende Formen (wie Reportagen). Fast jeder fünfte Text gehört zu den

"Debates about the visual representations of global poverty have been going on for many
years, yet the experiences and views of those featured have been notably absent. 'The
People in the Pictures' addresses that gap. Save the Children commissioned research in
the UK, Jordan, Bangladesh and Niger, to listen to and learn from those who contribute
their images and stories, as well as members of their communities. The research
explored: what motivated people to agree to Save the Children filming or photographing
them or their children; how people experienced and perceived the image-making
process; how people felt about their portrayal in the resulting Save the Children
communications. The research highlighted many areas of good practice, as well as some
concerns and challenges. It has resulted in a set of recommendations to embed greater
agency and accountability for contributors into Save the Children’s image making." (back
cover)
https://resourcecentre.savethechildren.net/node/12425/pdf/the_people_in_the_pictures.
pdf

247. Amiso M. George, Kwamena Kwansah-Aidoo (eds.):
Culture and crisis communication: transboundary cases from
Nonwestern perspectives. New York: John Wiley & Sons,
2017, xxix, 376 p. (IEEE PCS Professional Engineering
Communication Series)
Contents: I. Introduction. Setting the Scene: Communication, Culture and Crisis in a
Transboundary Context / Kwamena Kwansah-Aidoo and Amiso M. George -- II. Africa.
Egypt: Dealing with Political and Cultural Crisis in a Troubled Middle East Region /
IIbrahim Saleh and Heba Metwali -- Embarrassing the Nation to Pay Brazil: The Ghana
Black Stars Player Revolt at the 2014 FIFA World Cup / Kwamena Kwansah-Aidoo -Containing Ebola in Nigeria: Lessons in Effective Risk and Crisis Communication / Amiso
M. George -- Killing in the Name of “Stolen” Jobs: The April 2015 Xenophobic Attacks in
South Africa / Kwamena Kwansah-Aidoo and Ibrahim Saleh -- III Asia/Euro-Asia. One
Crisis, Two Responses: A Transboundary Analysis of the Melamine-Tainted Milk Powder
Crisis in China and Taiwan / Yi-Hui Christine Huang and Joanne Chen Lyu -- They Came
by Boat: The 2008 Terrorist Attack on Mumbai / Soumitro Sen and Uttaran Dutta -Power Distance, Uncertainty Avoidance, and Rukun: Managing the Transboundary Haze
Crisis in Indonesia / Reidinar Juliane Wardoyo and Augustine Pang -- Culture as Crisis
Communication: Tokyo Electric Power Company and the Fukushima Daiichi Nuclear
Power Plant Disaster / Cornelius B. Pratt and Ronald Lee Carr -- Understanding the
Zhanaozen Crisis Through the Intercultural Lenses of Eurasianism in Kazakhstan / Elena
Kolesova and Dila Beisembayeva -- Malaysia: “Almost Without a Trace”: Missing Flight
MH370, Culture and Transboundary Crisis Communication in the Era of Social Media /
Kwamena Kwansah-Aidoo and Amiso M. George -- Cultural Impediment or Reflection of
Global Phenomenon: State of Social Media Crisis Preparedness in Singapore / Augustine
Pang and Christabel Reena David -- South Korea: Going Nuts Over Nuts: The Korean Air
Ramp Return Crisis / Jangyul Robert Kim and Kyung-Hyan Yoo -- IV. Middle East. Syria:
A Battle for Hearts and Minds: Dealing with Syria’s Intractable Humanitarian Catastrophe
/ Kwamena Kwansah-Aidoo and Ibrahim Saleh -- “Nothing Will Ever Be the Same”: The
Borusan Case and the Socio-Cultural Dynamics of Crisis in Turkey / Ebru Uzuno¢glu and
Selin T¨urkel -- V. Latin America. Gone with the Mud: Learning from the Niteroi Disaster
in Brazil / Regina Coeli da Silveira e Silva and Amiso M. George -- When Conflict Shifts:
An Analysis of Chiquita Brands’ Transnational Crises in Colombia and Guatemala / JuanCarlos Molleda and Gabriel C. Stephen -- VI Conclusion. Looking Ahead: Planning for
Crisis Communication Across Cultural and Transboundary Contexts / Amiso M. George
and Kwamena Kwansah-Aidoo -- Annexes (Sample Crisis Plan etc.)

248. Stories for good: a guide for nonprofit storytelling.
Nonprofit Network, 2016, 32 p.
"There is a story at the heart of every nonprofit. Telling our stories makes our work real
and tangible. They embody the spirit of our work, and get to the heart of why we do
what we do. We hope this guide has helped you get started with telling your stories."
(conclusion, p.32)
http://www.nonprofit-network.org/ebooks/Stories_for_Good.pdf
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249. Ruendree Govinder: South African nonprofits and social
media survey 2015-2016. Nonprofit Network, 2016
"The survey shows that the vast majority of South African nonprofit organisations are
seeing positive benefits through using social media. This is despite the fact that more
than 80% of NPOs do not allocate a budget for social media, close to 50% said that staff
lacked the expertise to manage social media, and almost one-third said they have no
communications plan to guide their social media work. NPOs reported that they primarily
use social media to promote events, communicate with clients and stakeholders, curate
news, build communities, and improve their marketing and branding. Facebook and
Twitter remain the social networks of choice for NPOs, followed by YouTube, LinkedIn
and Google+. However, few LinkedIn and Google+ accounts were found to be active."
(executive summary)
http://www.nonprofit-network.org/ebooks/SASocialMediaSurvey2015_2016.pdf

ASIA & PACIFIC

250. Jaishri N. Jethwaney: Social sector communication in
India: concepts, practices, and case studies. Los Angeles et
al.: Sage, 2016, xvi, 268 p.
table of contents: http://www.gbv.de/dms/zbw/839846622.pdf
subjects: social marketing; development communication; corporate social responsibility;
media advocacy / media activism; community media; nonprofit public relations - India
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